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Wedding Rings to Be in Style All Year Round 





Why June Roses Are Not the Only Setting for Marriage Ceremonies 
By LESLIE H. ALLEN 




















UNE, while as rich in roses as ever—in 
J poetic fancy at least, if not everywhere 
in actual geography—cannot in honesty hold 
undisputed title as the month of weddings. 


Eleven other months in this calendar of ours . 


lay rightful claim to shares in such popu- 
larity. Thus state statistics, cold, unbiased 
and unbribable, on the records of the mar- 
riage license bureaus. What chance has any 
month, even if armed with  rose-thorn 
weapons, against such evidence as that? 

From January to June, from June straight 
through December, the wedding ring of this 
day and generation is continually being called 
upon to fit itself to a finger. Its hibernation, 
real or merely fancied, is at an end. Now 
it is constantly on the job, so to speak, with- 
out too great favor to month or season. For 
proof consider the figures from the marriage 
license bureaus ot a few of our leading cen- 
ters of population. 


Take, for example, a few chosen at ran- 
dom; New York’s three most populous 
boroughs, Manhattan, Brooklyn and_ the 


Bronx; Chicago, Boston, Pittsburgh, Balti- 
more and Hartford. Since 1924 statistics 
are not generally available quite yet, so con- 
sider those of 1923, which serve the purpose 
equally well. 

To be perfectly fair and recognize June’s 
front row orchestra seat, even while deny- 
ing her pretensions to being the whole show, 
let us begin with her statistics. Marriage 
licenses issued in these eight centers during 
June, 1923, ranged from 5,257 in Chicago to 
235 in Hartford. But percentages run dif- 
ferently, and after all that is what we are 
interested in. Figuring on a 100 per cent. 
basis, Pittsburgh leads in placing June fore- 
most among the months, by issuing 14 per 
cent. of her marriage licenses in those 30 
days. The New York boroughs of Brooklyn 
and the Bronx and the city of Hartford fol- 
low, with 13 per cent. each; Baltimore sched- 
ules 12.5 per cent., Chicago 12, Boston 11.5, 
while Manhattan Borough in New York, 
strangely enough, it seems, brings up the 
rear with 11 per cent., giving a general aver- 
age of 12.5 per cent., or but one-eighth of 
the year’s weddings, to the month of roses. 

Incidentally, the carping critic might even 
question that appropriated title as well—ask 
California ' 

Following closely after June in wedding 
popularity comes October, whose “bright 
blue weather” may have inspired its 9.5 per 
cent. of the weddings in the eight cities un- 
der consideration. May, August, September 
and November claim 9 per cent. each; April 
and December each & per cent.; July, 7.5 


per cent.; January, 7 per cent.; March, 6 
per cent.; while February, Cupid’s month, 
brings up the rear with 5.5 per cent. 

A little more easy figuring will show that 
between that most popular month of June, 
and February, when fewest weddings occur, 
there is a differential of only seven per cent. 
Thus it would seem wise for the jewelers 
of the country to look well to their supply 
of up-to-the-minute styles in slender circlets 
of gold or platinum, plain, engraved and 
jeweled. 

These wedding rings of today are very dif- 
ferent from their ancestors of early years. 
Just who set the style of putting on a ring 
to indicate the marriage relation probably no 
one today can state with authority, but we 
are certain that such badges existed thou- 
sands of years ago. Also, it is quite certain 
that in those early times brides were not 
always so fortunate as to have engagement 
rings as well, the same one doing duty for 
both significations. 

What would the girl of this 20th century 
say if her prospective husband were to place 
upon her finger a hoop of iron, plain and un- 
adorned, such as engaged maidens of Rome 
wore more than 2,000 years ago? Even after 
styles in jewelry changed—for fashions were 
ephemeral in those days as in these—and gold 
rings became the mode, it was long the 
thrifty custom to preserve them for outdoor 
wear and cling to their less precious proto- 
types within the house. Then it was, doubt- 
less, that the man in the case first began to 
buy two rings for his lady. 

Inscriptions and often figures were en- 
graved, either within or upon the outside, of 
wedding rings of gold, a favorite design in 
the early Christian era being that of Jesus 
and the Virgin Mary bestowing a blessing 
upon the newly married pair. 

However, these early wedding rings were 
not looked upon as ornaments, but rather as 
insignia, a sort of credential, as it were, in- 
dicating the wife’s right to hold household 
stores and treasure under lock and key. 
Sometimes, in fact quite frequently, a small 
key was attached. Nevertheless, although 
common, as today a ring was not a compul- 
sory accessory of the marriage ceremony. 
That the question must have been discussed 
is apparent, since St. Augustine wrote in one 
of his epistles that no priest should hesitate 
to wed a couple presenting themselves before 
the altar if they were unable because of their 
poverty to give each other rings. This 
would indicate further that the double ring 
ceremony was in vogue even as early as 
this fourth century. 


A later writer, one Symeon, Archbishop of 


Thessalonica, describing the ritual of the 


Greek Church, tells that the officiating priest 
laid two rings upon the altar, one of iron 
symbolizing masculine force, the other of 
gold, believed symbolical of the weaker but 
purer feminine constitution. After consecra- 
tion of them, however, he proceeded to give 
that of iron to the woman and the gold one 
to the man, an order that would be scarecly 
acceptable to the lady of today, despite the 
compliment involved. 

In the Russian, as well as in the Greek, 
Church the exchange of rings has been cus- 
tomary, the same pair being employed for 
both betrothal and marriage ceremonies. 
Here, too, also has been unfair division, for 
the bride’s ring used to be of silver to mark 
her as the less honorable subject, while the 
groom’s was of gold to signify his supposed 
superiority. 

Occasionally one finds reference to jeweled 
wedding rings, but as a rule the superstition 
of the ages has been against interrupting 
the continuity of the circlet, even by the in- 
sertion of a precious gem. Of late years 
this, like many other old beliefs, is being 
cast aside and the hoop of diamonds is gain- 
ing favor. One curious superstition con- 
nected with any style of wedding ring, se- 
verely condemned by early Christian fathers, 
held that the bride, upon receiving it from 
the bridegroom, should let it fall upon the 
ground to annihilate any possible evil 
spell, 

Who can tell, however, the when and why 
and wherefore of the idea that June was the 
wedding month? Perhaps the roses did it, 
but that is really a question of geography 
and far from universal. Consider Australia, 
for example, that has her Winter season then. 
But it really does not matter what claims 
are made as long as cold, calm, unemotional 
statistics exist to uphold the rights and 
privileges of every month in the year, thus 
proving there to be no closed season in the 
fitting of the wedding ring. All this despite 
the fame that June has always enjoyed. 








Losses if incurred in a taxpayer’s trade or 
business or profession or in “any transaction 
entered into for profit” not compensated for 
by insurance or otherwise, are deductible 
from gross income in determining net in- 
come upon which the income tax is assessed. 
To be allowed, losses not incurred in trade, 
business, or profession must conform closely 
to the wording of the statute. For example, 
a loss incurred in the sale of a taxpayer’s 
home or automobile, which at the time of 
purchase was not bought with the intention 
of resale, is not deductible, because it was 
not a transaction “entered into for profit.” 
Losses sustained in the operation of a farm 
as a business venture are deductible. If sus- 
tained in the operation of a farm operated 
merely for the pleasure of the taxpayer, they 
are not deductible. 
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Packing Timepieces for Export 





Department of Commerce Report Describes Proper Method of Safe Shipments 
of Clocks and Watches to Foreign Markets 
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WasuincTon, D. C., Feb. 18.—Methods 
ysed in safe packing of foreign shipments of 
watches and clocks are described by the 
Commerce Department in a report just 
issued on packing for foreign markets. In- 
gructions are given for a very effective way 
of packing watches that has been adopted 
by one plant. a 
“The watches first are placed in individual 
boxes after being wrapped with tissue paper 
or nested in a box to prevent knocking 
against the sides. These boxes then are 
placed in cartons holding 12 each, and pack- 
ing is placed between the sides of the in- 
dividual boxes and the carton, which cuts 
down the play to a minimum. In freight 
shipments these cartons are packed in heavy 
wooden cases lined with a tar-lined paper 
jag. A space of at least one inch is left 
ut all sides of the case for packing. After 
the case is nailed, wire strapping is fastened 
ground the center and ends. When tin-lined 
ases are desired they are furnished at cost 
to the customer. 

Second-hand cases should be avoided, if 
for no other reason than to have the case 
‘t the size of the order, according to the 
Department’s manual of instructions. This 
means a little extra expense, but when it is 
considered that a customer wishes his mer- 
chandise delivered in proper condition, with- 
ut any parts broken, the slight extra cost 
in packing is more than compensated for by 
the satisfactory condition of the goods on 
arrival 

The Commerce Department warns that in 
the shipment of watches by parcel post there 
is necessarily some danger from pilfering, 
since postoffice officials must be able to ex- 
amine the contents of the package; hence it 
cannot be so packed and sealed as to make 
it wholly pilfer-proof. Nevertheless, one 
manufacturer has reported to the Commerce 
Department that his losses have been very 
small compared with the amount of his ex- 
wort business. This manufacturer makes his 
packages inconspicuous by omitting the red 
seal that is so frequently found on such 
packages. The watches are packed in stand- 
ard containers, made of heavy corrugated 
paper in the manner of folding boxes. 

For parcel post shipments the following 
method is used by another manufacturer. 
The movements are packed in tin containers 
and the cased watches in cardboard con- 
‘aners, the amount packed in each container 
depending upon the size ‘of the watches as 
well as the order, the average package 
weighing not more than 11 pounds, four to 
ive pounds of which is the weight of the 
packing. The merchandise is solidly and 
‘alely packed with a wadding of tissue pa- 
per laid in the bottom of the box, the mer- 
chandise laid on top, and additional tissue 
ag carefully wadded on all sides, so that 
te goods are entirely surrouned by pack- 
ng. This package in turn is wrapped in 
per erade oil cloth in such a manner that 
. water will not enter the cracks and is 
ue tied with string. The whole is again 
packed in heavy wrapping paper and tied 





with a hemp cord. All packages are shipped 
unsealed. 

A successful exporter of alarm clocks and 
watches of various types and sizes ships his 
products in about 35 different sized cases. 
These cases are made of 13/16 inch white 
pine tongued and grooved lumber. Regular 
box nails with two inch zigzag schedule are 
use in constructing the case, which is cleated 
at the ends with 13/16 by % inch cleats. 
After these cases are lined with waterproof 
paper they are filled with dozen-lot corru- 
gated cartons, each clock being packed in 
a separate cardboard box, resting snugly 
within and on top of a circular cardboard 
elevation, so that each block is suspended 
within its individual box. This prevents the 
clock from shifting or receiving any hard 
knocks, and also eliminates the need of 
excelsior or other padding, thus materially 
reducing the weight of the shipment. 

To prevent pilferage boxstrapping of % 
inch flat band iron is used in connection 
with twisted wire seal and Signode double 
crimp seal. 








Decimal Metric Standards Urged for 
United States 





HE United States is handicapped by fail- 

ure to adopt the decimal metric weights 
and measures, according to an article in the 
February issue of The Rotarian Magazine, 
by Aubrey Drury, director of the All- 
America Standards Council. Every civilized 
nation except the English-speaking peoples 
uses the metric units, he declares, and even 
3ritish and Canadian measures are _ not 
standardized with those of the United 
States. 

“The present world trend to metric meas- 
ures is very rapid,” the article points out. 
“Within the last five years, Russia, Japan, 
Poland, Latvia, Greece, Esthonia, Lithuania, 
Siam and Persia, have confirmed by legisla- 
tive enactment their adoption of metric units. 
Forty great nations have already achieved 
this progress. The use of metric units by 
900,000,000 humans proves their practical 
value in everyday affairs. 

“Under metric standardization, our old 
yard will simply be advanced 10 per cent to 
the meter, or world yard; our old pound will 
be advanced 10 per cent to the 500 gram 
weight, or world pound. The United 
States will advance its old liquid quart 5 
per cent to the liter, or world quart. 

“Tt is obvious that there will be no need 
for mental adjustment to familiarize our- 
selves with the world measurements, be- 
cause they are practically what we have 
now. The transition will involve only a 
slight adjustment in the size of units. Like 
our dollar. thev may be decimally divided 
or decimally multiplied. 

“We should transact our business on the 
simple decimal metric basis. Progressive 
peoples are bound to utilize all the efficient 
time-saving, labor-saving methods developed 
by moderns. In this Radio Age, we cannot 
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afford to muddle along with Stone Age 
tools of trade. 

“Standards that once sufficed for trade in 
a Tom Thumb bailiwick are not good enough 
for the great world today,” says the author. 


HELD UP AND ROBBED 


Los Angeles Jeweler Victim of Youthful 
Bandits Who Secure Loot Valued 
at Over $3,000 


Los ANGELES, Feb, 18.—Joseph H. Wil- 
liams, jeweler on the third floor of the H. 
D. Stack building, was the victim of two 
daring young robbers a few days ago. He 
was in his office alone when the two men 
entered, each carrying a suitcase. They im- 
mediately drew guns on Mr. Williams and 
ordered him to put his stock of diamonds, 
watches and jewelry into the suit-cases. 
When he had complied, they forced him to 
lie down behind a screen, and bound him 
hand and foot with a wire which one of the 
men produced. A handkerchief was placed 
in the jeweler’s mouth and he was left on 
the floor behind the screen. 

Shortly afterward, Mr. Williams’s sister 
entered the office and found him. She 
called help and her brother was released. 
Both men, however, had escaped, and there 
is no trace, so far as known, of their 
whereabouts. 

Detectives answered a call and were given 
descriptions of the bandits. One, who was 
well dressed, was about 33 years of age, 
five feet 11 inches tall, and weighed about 
165 pounds. He wore a gray hat and a 
brown overcoat. The other man, who was 
more shabbily dressed, was about 25 years 
old, weighing, it is estimated, about 140 
pounds, and was about five feet eight inches 
tall. The goods stolen are estimated to be 
worth between $3,500 and $4,000. 

















Your Income Tax 





The revenue act of 1924 provides that the 
status of a taxpayer relative to the amount 
of his personal exemptions shall be deter- 
mined by apportionment in accordance with 
the number of months the taxpayer was sin- 
gle, married, or the head of a family. Un- 
der the preceding act the amount of the ex- 
emption to which the taxpayer was entitled 
was determined by his status as a single per- 
son, a married person, or the head of a fam- 
ily on the last day of the taxable year, Dec. 
31, if the return was made on the calendar 
year basis, as most are. 

For example, a taxpayer married on Sept. 
30, 1924, would be entitled to an exemption 
of $1,375. For the first nine months he is 
classified as a single man, entitling him to an 
exemption of $750—three-fourths of the $1,- 
00 exemption allowed a single person—and 
for the last three months he is entitled to an 
exemption of $625—one-fourth of the $2,500 
exemption allowed a married person. 

If on June 30, a taxpayer ceased being the 
head of a family—the support in one house- 
hold of a relative or relatives being discon- 
tinued—he is allowed an exemption of $1,750 

one-half of the exemption of $1,000 grant- 
ed a single person plus one-half of the ex- 
emption of $2,500 granted the head of a 
family. With regard to the $400 credit for 
a dependent, the taxpayer’s status is deter- 
mined as of the last day of the taxable year 
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Paris Jewelry Fashions 





By L. 
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REMENDOUS changes are being 

threatened in the dressmaking world. 
Revolutions are being prophesied, and there 
are ostentatious bargain sales of cheap lines, 
at the best houses, which translated into 
plain English means that the “dictators of 
fashion” have decided to do away with the 
tight, scanty dress and introduce something 
with paniers, crinolines or some other 
“resurrection,” which means that all the 
dresses and coats now in use will be abso- 
lutely out of date. 

The new models, which are now just being 
turned out, have been sold to the States and 
to South America, but no one knows whether 
the Parisienne will adopt them or not. There 
are reports to the exact contrary indeed, 
hat she intends to wear something shorter, 
tighter and still scantier than ever before. 
The Jeanne d’Arc robe is confidently desig- 
nated as the coming thing. While the hair- 
dressing trade piles up stocks of false chig- 
nons, preparatory to the time when women 
will decide to wear their hair long again. 
They are also opening up new saloons, tak- 
ing ‘on new hands and doing their best to 
compete with the epidemic that is affecting 
the feir sex generally, for cutting off their 
hair, 

This state of things, which may continue 
or not, no one knows, is due to women being 
forced to work for their living in many cases, 
the men of the family having been killed 
during the war, and when hurried ro 
Parisienne cares to “make a toilette.” She 
wants hair that needs no doing and a dress 
alculated for jumping on a moving bus. 
Then she clearly sees that voluminous dresses 
are going to cost her more. With materials 
of all kinds at the present price, one of the 
new models will cost three or four times as 
much as her present scanty attire. 

If the new models are not seen excepting 
in show windows, the ideas have affected 
the jewelry trade, for the long, narrow orna- 
ment has given place to something thick, 
squat, almost clumsy. A new mode is always 
an exaggeration and hardly resembles the 
fashion finally adopted, however. In spite 
of this all the new styles are inclined to be 
thick and somewhat heavy, instead of light 
and thin. Fineness of workmanship is some- 
times even neglected to give the necessary 
look of almost clumsy weight. The new 
pendantifs, for instance, look like bits of 
wax, chosen for their thickness and selected 
quite at random. The “wax” appears to 
have been kneaded a bit, then the job has 
been abandoned, half done, for lack of time, 
for the surface is uneven everywhere. These 
Pendantifs are made in a light jade, cleverly 
manipulated, although it might be believed 
that it had never been touched at all, since 
= These pendantifs are 
slightly oblong or round in shape. They are 
hung around the neck by a string of green 
silken strands, with an occasional oval bead 
of jade to match the pendantif. Sometimes 
‘ green bead alternates with a red one, and 
* other ways too, variety is introduced. Bits 

rough amber, especially antique amber, 


rst discovery, 


brown with age, are handled in the same 
way. Objects made in enamel and so 
manipulated as to look old, are also turned 
into pendantifs in various colors. The silken 
band used to hang them around the neck is 
usually kept in a color to match or contrast 
with the stone. Another example of this 
“clumsy” jewelry is seen in rings, the jewel 
being an unpolished, uncut stone, fixed in 
the metal. Buckles for belts are also made 
in this rough style, the ornament being 
always almost as broad as long, while the 
earring naturally matches the pendantif. 
Coral, deep red being the favorite color, 
can be used for making various ornaments 
of the heavy, clumsy style. Although these 
articles appear to have required neither 
thought nor trouble to produce, they run 
just as high if not higher than the beautifully 
finished piece of jewelry. 
x * x 

In startling contrast to this “clumsy” 
jewelry, born under the influence of the 
inclination to make gowns fuller and more 
“portly,” are the inset and mosaic modes, 
which become more prevalent every day. A 
flexible bracelet, made in tiny squares of 
black onyx, so carefully fitted as to look 
like an unbroken band of black, had _ bril- 
liants inset, in very elongated star fashion. 
The effect was very pretty and more than 
that, very uncommon. The streak of light 
on the dark foundation is most effective. A 
bracelet of this description is always wide. 
The very wide bracelet is worn alone, and 
takes the place of half a dozen slender 
bangles. Much attention is being paid to 
the “massive” bracelet and armlet just now. 
Made in clumsy “blobs” of gold metal, forged 
together no one can see how, and looking 
like something made by primitive man, out 
of nuggets found in a stream, these bracelets 
somehow convey the notion of great 


opulence. 
* * * 


An example of mosaic work is seen in the 
buckles made for wearing at the waist and 
on shoes, made of jet beads. Inset are tiny 
flowers, blue and pink forget-me-nots, so 
tiny and so delicately made as to merely 
make a splash of color amid the prevailing 
black. The mode for flowers, very tiny, 
and only recognizable if inspected at close 
quarters, is very general. The same type 
of thing is seen in brooches, made of tiny 
gems, with a trace of color introduced in the 
shape of leaves or flowers. Conventional de- 
signs are of course the only ones admitted 
for this class of work. The bracelet, made 
of plaques of beadwork, is also brightened 
up by flowers, picked out in some opaque 
colored stone, in a regular design, but 
naturally always very tiny. The transparent 
stones do not appear to be favorable material 
for this type of work, when employed they 
are less suitable than those of the opaque 
variety. 

x * * 

There is much rejoicing in some circles 

in Paris just now. Many jewelers con- 
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sidered the fashion of cutting in lines both 
wasteful and unbeautiful. But in spite of 
their protests the mode gained ground. Their 
main fear was that a lot of these stones and 
ornaments not made to order might be left on 
their hands, the “rage” for that type of thing 
having died out. The very fierceness of the 
fashion, however, which far from going out 
is stronger than ever, has produced a very 
dangerous enemy. The “cut-in-line” fashion 
is being imitated in glass. Whereas even 
the novice can spot a faceted jewel made in 
glass, it is difficult even for the experienced 
amateur to tell the difference between fine 
and false at a glance, when the jewels are 
cut in lines. For they do not shine, whether 
real or false, in the same manner as the 
faceted gem. Bracelets, for instance, with a 
central line of “emeralds,” cut in lines with 
an intervening crystal, or bit of glass, as 
the case might be, and labelled ‘“‘Made in 
Switzerland,” might have passed for the real 
thing. When the emeralds have a line of 
tiny “diamonds” cut in lines on either side, 
the delusion is still more perfect. Until 
now it has been very difficult to produce any- 
thing like a convincing copy of a sapphire or 
a ruby, the latter especially being particu- 
larly hard to imitate. But when cut in lines 
it has no special fire and the peculiar light 
is lost. Thus especially when worn on the 
arm, it is almost impossible to differentiate 
between the true and the false. This very 


great danger is obvious to the merest 
amateur, For while people will not be de- 


ceived into buying false jewelry for real, 
especially in Paris, as all imitations must be 
labelled as such, there is a considerable 
probability of their wearing false for 
genuine, not innocently but on purpose to de- 
ceive their friends, who will not be able to 
distinguish one from the other in the case of 
jewelry cut in lines. If this habit catches 
on to any extent, however, it spells the 
death-knell of the mode of cutting in lines. 

Just as the exaggeratedly large stone has 
produced the very insistent present call for 
something small, and ostensibly “genuine,” 
so the possibility of imitating the “cut in 
lines” jewelry will have its effect in the near 
future, 








Watches, rings, and other jewelry to the 
value of $500, which had mysteriously dis- 
appeared from the jewelry store at 117 S. 
Center St., Schenectady, N. Y., conducted by 
A. Gottsegner, have at last been accounted 
for, according to the police, who arrested 
Virgilio Attansasio, 19, of this city. He is 
charged with grand larceny. For about a 
month one article after another has disap- 
peared, and all efforts to account for the 
were futile. Detectives were notified, 
and suspicion centered upon Attansasio, who 
was accustomed to use the wash room at the 
rear of the store. It was suspected that he 
found opportunities to go to the nearby 
polishing machine and pocket some of the 
jewelry left there to be cleaned. Upon this 
theory the detectives stationed themselves in 
the store where they could not be observed 
and two or three watches were placed on the 
polishing bench. Attansasio soon after went 
to the wash stand and after he had left it it 
is charged that one of the watches was also 
gone. Detective Sargent Maher caught up 
with Attansasio in the street who denied the 
accusations. But he was relieved of gold 
watches. 
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EARL Chokers are 
one of the liveliest 
selling items. These 
handsome _  Deltah 
Pearl Chokers, in 
white and colors, are 
no mere tinted beads. 
They have all the 
pearly look and lustre 
of fine quality gradu- 
ated Deltah Pearls. 
Small white pearls sep- 
arate the large Choker 
pearls, and each neck- 
lace is finished with 
the distinctive Deltah 
oval pearls. With col- 
ored clasp in gift case. 





A two-strand Choker—one strand white, 5 50 A handsome Choker composed of large 
the other rose. One of the new choker 13 $9.00 
effects nove being worn in 
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Paris - Providence - Geneva 
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The News from England 





New Styles in Earrings—Improvement in Birmingham Cutlery Trade Reported— 
Novelty Letter Openers in Demand—Platinum in the 
Transvaal—The Vogue for Beads . 














Lonpon, Feb. 10.—Earrings of the screw- 
on type are now prominently displayed in 
all the jewelers’ windows, particularly the 
small suburban jewelry stores where medium 
priced goods are the rule rather than the 
exception. The new earrings, made fash- 
ionable by the bobbed and shingled and 
bingled styles of hairdressing (bingling is 
the latest style in London), are of the type 
favored by Parisians. The majority of 
them are in semi-precious material. Those 
displayed by the more exclusive jewelry 
shops are in pearl, platinum and such gems 
as diamonds, sapphires and emeralds. There 
are extremely long screw-on earrings the 
ends of which are of amber, jade or other 
semi-precious material fashioned in the shape 
of a hatchet head or an Indian club. There 
are earrings which end in two small balls 
of ivory the size of a small marble. There 
are carved crystal earrings ending in big 
pear-shaped drops. All these earrings have 
fine chain suspension, in the better class 
goods the chain being of platinum and in 
the lesser category of rolled gold or silver. 

nies om 

3irmingham reports an improvement in 
the cutlery trade this week and notes that 
the electro-plate makers are gradually be- 
coming busier. At Sheffield the lighter in- 
dustries still are in a better position than 
the heavier. Good orders are being booked 
in foreign markets. Some large orders have 
this week been received by the plate and 
cutlery firms. The tendency to return to 
high class goods is becoming more and more 
noticeable. The large plate and cutlery 
houses that stood aloof from the policy of 
manufacturing cheap goods are now receiv- 
ing more trade at the expense of the smaller 
firms who have been concentrating on lower 
grade ware, 

* * * 

The silk moire wristlet of variegated 
colors has taken on here and most jewelers 
carry extensive stocks of these goods. The 
ribbon is narrow, the design being reminis- 
cent of Egypt, such colors as blues, greens, 
purples, scarlet and orange being cleverly 
blended together. There is a gold or plat- 
inum initial clip to finish the wristlet off. 

x * * 

A line of novelty letter openers, book 
markers and paper cutters is being handled 
by the suburban jeweler. A combination 
book marker and cutter is fashioned in the 
form of a small trowel with a double blade. 
The handle is in pearl or mother-of-pearl. 
A paper cutter has a blade of jade. A book 
marker is of amber with a fancily en- 
graved hilt. The jewelers are carrying ex- 
tensive lines of cigarette holders in ivory, 
amber and other material, caps and bands 
being in gold, platinum and gems. One nov- 
ety in the utility class is the silver pencil 
made on the telescopic order. It pulls out 
to foot length and is marked off like a 
tuler so that it answers the purpose of a 
tule of 12 inches besides carrying a length 


of black lead for writing purposes. When 
closed it is about five inches long. 


*x* * * 


Eight samples from two of the properties 
in the Transvaal on which platinum was 
recently reported in existence average 3.5 
dwts. per ton, the lode being from four feet 
to 10% feet. These values are very high 
and would indicate that the roseate reports 
that were first circulated regarding lode and 
alluvial platinum formations in the Lyden- 
burg district were not exaggerated. The 
Transvaal Estates and Development Co. 
states it is acting independently of the com- 
bine and examining reefs and deposits ex- 
tending for no less than six miles. The 


mercial value of the deposits will, the of- 
ficials say, take some time to complete, but 
the excellent assay standard of the samples 
already tested is considered an optimistic 
sign. 

<i * 2 

The bead vogue which was so popular a 
couple of years ago will be more than ever 
in evidence this year, Paris already utilizing 
thousands of beads of various kinds on the 
new Spring models. Beads are to be used 
for dress ornamentation as well as for use 
in jewelry designs. The beads used on 
dresses must be hand-sewn. Dresses that 
are not made entirely of beads will be dec- 
orated with bead trimmings and bead orna- 
ments. They will be remarkable for their 
design and will prove how beads of all kinds 
can be cleverly blended together in various 
brilliant colorings. Jewelers say 1925 will 
be known as the “bead year.” Bead neck- 
laces, they say, already have established 
themselves with the masses. But the bead 
necklaces are very pretentious affairs, long, 
and finished with brilliant silken tassels, and 
made of all sorts of semi-precious materials 
from carved ivory to onyx, coral, crystal 
and amber. Jade beads are very popular, 
while beads composed of carved heads and 
busts threaded on silken cords proved attrac- 
tive at Christmas. 

* * * 

Samuel Montagu & Co., the well known 
bullion people here, say that the Bank of 
England gold reserve is now around $633,- 
720,000 and that the small amount of gold 
available in the market has been snapped up 
for trade demand. Orders have been re- 
ceived, the firm says, to ship gold direct 
from America to India. The firm says, in 
connection with the necessity for a favorable 
trade balance, that the grave importance of 
the position held by trade just now needs 
particular emphasis, especially since the 
United States exchange so nearly approx- 
imates gold par with the possible removal 
of gold prohibition very shortly. 

x * * 

The engagement is announced this week 
of Jack Solomon and Ida Phyllis E. Dray- 
son, daughter of the well known expert on 
pearls. Mr. Solomon was for many years 
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associated with Solly B. Joel and is now 
a stockbroker in the City. The marriage, it 
is understood, will take place some time in 
the ‘Spring. 


A DESPERATE BANDIT 











Gunman Holds Police at Bay for Two Hours 
After He Is Trapped Trying to Rob 
Tarentum, Pa., Store 


PittspurGH, Pa., Feb. 18.—A 20-year-old 
bandit, heavily armed, bent on robbery was 
caught in Tarentum, Pa., after he had at- 
tempted to rob the jewelry store of Edward 
H. Kennerdell, 412 Corbett St. The man, 
who was lodged in jail, gave the name of 
Joseph Cielo and his home as Vandergrift, 
Pa. 

It appears that the robber entered the 
Kennerdell store about 8:30 in the morning 
and ordered Mr. Kennerdell, who was alone, 
to throw up his hands. The bandit had a 
gun in each hand. ABout that time two cus- 
tomers entered the store and the man backed 
them, together with Kennerdell, into a cor- 
ner. 

Luckily, some pedestrians who were pass- 
ing the store at the time noticed there was 
a commotion inside and spread the alarm. 
The robber seeing that he was noticed leaped 
for a rear door and finding it locked, dashed 
down the cellar steps, threatening to shoot 
anyone who followed. It was not long until 
Edward Weber, a county detective, was on 
the scene with a group of Tarentum police- 
men. Cielo barricaded himself in the cellar 
and with his four revolvers actually held at 
bay his pursuers for two hours, before they 
finally captured him. 

Four guns and two saws were taken from 
the man when he was driven into the open. 
It is believed by the police that Cielo is the 
man who has been implicated in similar rob- 
beries during the last two months: In any 
event the authorities feel that they have 
made a very important catch at this time. 
Cielo did not manage to get anything for his 
trouble. The police are at present insti- 
tuting an investigation in the hope of tracing 
Cielo’s activities. 








Income Tax Notes 


The taxpayer must include in his income- 
tax return for the year 1924 all items of 
gross income specified by law. In the case 
of a storekeeper, gross income usually con- 
sists of gross profits on sales, together with 
income from other sources. The return must 
show the gross sales, purchases, and cost of 
goods sold. The professional man, lawyer, 
doctor, dentist, must include all fees and 
other compensation received from profes- 
sional services. The farmer must report as 
gross income the proceeds of sales or ex- 
change of products raised on the farm or 
whether purchased by him and resold. He 
must report also gross income from all other 
sources, such as rentals or profits from the 
sale of farm lands. 

Net income, upon which the tax is as- 
sessed, is gross income less certain deduc- 
tions for business, expenses, losses, bad debts, 
contributions, etc. To take full advantage 
of the deductions to which entitled taxpayers 
should read carefully the instructions on the 
form under the heads of “Income from busi- 
ness or profession.” 




























































THE JEWELERS’ CIRCULAR February 25, 1925 











HE test of every business 
is its ability to retain its 
customers year after year. 





Our values and helpful co- 
operation have enabled us to 


do this. 


ARNSTEIN BROS. & CO. 


Importers and Cutters of Diamonds 
New York - 20 West 47th Street 


CHICAGO LONDON AMSTERDAM 
31 North State St. Audrey House, Ely Place 6 Tulp Straat 
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COVERING THE SALES FIELD 





Commerce Department Bulletin Shows by 

Maps How Salesmen and Organizations 
May Increase Income Through 

Proper Planning of Sales 
Territories 

wWasnincton, D. C., Feb. 19.—“Thou- 
ands of dollars are unnecessarily spent each 
ver jn covering territory according to State 
poundaries instead of following lines of 
natural trade areas,” says the Domestic 
Commerce Division of the Department of 
“ommerce in a pamphlet entitled “Planning 
Calesmen’s Territories,” issued today. Too 
many sales executives look upon the red line 
a State or county boundary as a bunker 
which they do not dare to cross, thereby 
causing one of the most widespread wastes 
: our distribution machinery, the bulletin 
ontinues. If it costs from $30 to $50 per 
jay to keep a good salesman on the road, 
wys the pamphlet, it certainly pays the sales 
manager to consider most carefully the way 
utilize his time to the best advantage. A 
wlesman waiting for train connections at a 
railroad junction, or doubling back on his 
track, or stopping just before reaching a 
sod town to avoid crossing a State line, is 
aot getting the best results for himself or 
the company. Yet this is what happens 
when territories are laid out with too little 
regard to transportation facilities and trade 
areas, 

Full consideration must be given, the 
Domestic Commerce Division points out, to 
the utilization of all the modern methods of 
mmunication. Actual examples are cited 
to the efficient use of automobiles to increase 
the salesman’s ability to make contacts with 
is customers but this is only desirable after 
the territory has been analyzed for the 
insity of the market. Bus lines are play- 
ng an increasing part in our modern world 
id sales managers should take these into 
consideration in planning efficient routes for 
valesmen, 

Not only the success of the Sales Depart- 
ment is involved in the proper planning of 
sales territories but also the welfare and 
tappiness of the salesman should be taken 
mto consideration. The bulletin points out 
‘hat some companies take great care to keep 
‘alesmen at work in territories where they 
may conveniently reach their homes. .This 
also gives full play to the salesman’s inti- 
mate knowledge of the territory in which he 
s living, 

An analysis of the sales plans of a number 
‘I concerns has been made showing that 
femarkable results have been achieved by 
“retul and scientific methods of approach to 
‘he problem of properly routing salesmen. 
‘‘umerous examples taken from actual prac- 
tice have been cited to show how the country 
- be covered by salesmen who work their 
res from some dominating city in 
Which they live. A full consideration is 
— to the “star” salesman who is a high 
“aried man and makes comparatively long 
Jumps between towns. 

_ Methods of covering the markets even as 
ine Fi Alaska are given by the bul- 
< pve quotes the plans of houses which 
the ore ing that territory from Seattle at 
i ae _ In addition to this, there 

‘ agp ensive survey of not only the 

the smaller territories in the 


THE JEWELERS’ CIRCULAR 


United States with definite suggestions as to 
the most efficient routing of salesmen to 
cover them both from the angle of intensity 
and the class of commodity sold. 

The pamphlet, written by G. E. Bittner 
of the Domestic Commerce Division, issued 
as Trade Information Bulletin No. 314, in- 
cludes a set of six plans to show the wide 
variety of sales territory plans actually in 
of Commerce, at Washington, or upon appli- 
cation to any of its district offices in the 
use. It may be obtained by request to the 
Domestic Commerce Division, Department 
various Cities. 








Erie, Pa., Jewelers Want Ordinance Restrict- 
ing Operation of Auction Houses 


BurraLo, N. Y., Feb. 20.—Jewelers of 
Erie, Pa., are interested in learning how 
members of the same craft in Buffalo suc- 
ceeded in having adopted an ordinance re- 
stricting the operation of auction houses. In 
a communication from the secretary of the 
Erie Retail Jewelers’ Association received 
by Ralph E. Smith, past president of the 
24-Karat Club of Buffalo, this city is in- 
vited to send a speaker at an early date to 
explain the course followed in curtailing the 
practices of these obnoxious merchants. 
Mr. Smith has turned the letter over to 
Edward Leininger, president of the Buffalo 
Retail Jewelers’ Association, and _ vice- 
president of the New York State association, 
who has expressed a willingness to at any 
time appear before the Erie jewelers and 
lend a helping hand in ridding that city of 
jewelry auctions. 

Climaxing a number of complaints con- 
cerning the jewelry auction being conducted 
at a shop at Erie, a warrant charging an 
auctioneer with obtaining money under false 
pretenses was served on him on Feb. 14. 

The information was sworn to by an Erie 
woman, who had purchased a watch for $45 
which she declares the auctioneer represented 
to be worth $150. The watch, however, 
did not run, and when the auctioneer was 
notified of that fact it is alleged that he 
refused to make good the purchase. The 
woman sought the advice of police and 
lawyers and was advised to prefer charges 
against the auctioneer. 

After much quibbling in the office of 
Alderman Stuart Momeyer, who serves in 
the role of police magistrate, the auctioneer 
decided to settle peacefully and the woman 
was refunded the money which she had paid 
for the watch. One of the clerks at the 
store declared shortly before the hearing 
that the proprietors planned to leave town 
and thus end a series of complaints from 


Erie citizens who allege to have been 
victimized. 
The auctioneer was again arrested on 


February 17th on charges of obtaining money 
under false pretenses. This time the charges 
were preferred by R. J. Miller, of Erie, who 
declared he paid $200 for a diamond ring, 
represented to be worth $600, but which upon 
examination was found to contain flaws. The 
so-called white gold ring was merely 
plated, according to jewelers who examined 
it. 

Arraigned before Alderman Momeyer, the 
auctioneer finally returned the $200 which 
Miller had paid for the ring and also paid 
the costs of the case. 


A CLEVER SWINDLE 





Scheme to Pawn “Manufactured” Diamonds 
at Buffalo, N. Y., Shops Almost 
Succeeds 


BuFFAaLo, N, Y., Feb. 19.—A clever scheme 
to swindle pawnbrokers here by pawning 
“manufactured” diamonds as genuine stones 
was frustrated by local police yesterday 
through the arrest of a man and woman 
who gave their address as on West 136th 
St. New York city. Eighty pieces of 
jewelry, which police allege were fakes were 
found in their possession. Both prisoners 
were held on open’ charges pending 
the arrival of some information from the 
New York police. 

According to the police, examination of 
some of the stones by a jeweler disclosed 
that a thin layer had been shaved from a 
real diamond and laid over a_ worthless 
stone, giving the whole the appearance of a 
genuine diamond. Only expert examination 
could detect the spurious character of the 
stone, police declared. 

The arrest followed the complaint of a 
Main St. pawnbroker that he had almost 
made a large loan on a “diamond” ring pre- 
sented by a woman, which on second exami- 
nation he discovered to be of small value. 

Armed with a description of the woman 
detective sergeants Quigley, Downey and 
Kenney arrested her on Main St. an hour 
later. At police headquarters the prisoner, 
a comely woman of 28, told a story of woe 
and misplaced confidence that almost won 
her freedom, 

She said she had come from New York 
city with a traveling salesman who had 
promised to marry her and she had deserted 
him here when she had learned his inten- 
tions were insincere, according to informa- 
tion made known by the police. 

“T haven’t a cent,” police said she de- 
clared, “only this ring he gave me and I 
wanted to pawn it to obtain fare home.” 

She asserted she considered the diamond 
genuine and did not know the whereabouts 
of her companion. Detective Chief Higgins 
ordered Policewoman Katherine Gunn to 
take the woman to the Exchange St, station 
and learn whether the Travelers’ Aid 
Society could obtain for her a ticket to New 
York. 

The three detectives shadowed the police- 
woman and her companion to the railroad 
station. When the pair entered the station 
a man, noting that the woman was ac- 
companied by only a woman, stepped up to 
her and asked: “How did you come out?” 

Arrested by detectives. he admitted he 
was the prisoner’s husband. According 
to police, the man said he obtained the 
jewels from Europe and insisted they were 


genuine. Under examination the woman 
admitted she had invented the story of 


her companion’s perfidity in an endeavor te 


gain release. 








A new bill for copyright registration of 
designs was introduced in the House, Mon- 
day, by Representative Vestal, of Indiana. 
The bill is intended to meet the objections 
of interested parties which were advanced 
several weeks ago at the hearings on the 
original bill before the Committee on 
Patents. 
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LONDON OFFICES: 


4-5 Holborn Circus 
London, E. C. 
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Continuous Shipments 
Direct From the Mines 











A native dealer 
opening his own 
oysters, for Pearls, 
which he has pur- 
chased from the 


divers share. 
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When in London a visit to our London office and factory will be of interest to you. 


ALBERT RAMSAY & CO. 


2 WEST 47TH STREET 
NEW YORK 
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RECOVERS OVER $133,000 


Work of Jewelers’ Co-operative Bureau 
Shown at Annual Meeting—Officers 
Elected for 1925 


At the annual meeting of the Jewelers’ Co- 
operative Bureau held in the afternoon of 
Feb, 16 at the rooms of the Jewelers’ 24 
Karat Club, 15 Maiden Lane, officers for the 
vear were elected. Harry C. Larter was 
again chosen president, Gustav H. Niemeyer 
was elected first vice-president in place of 
the late William T. Gough, Newton H. Rog- 
ers was re-elected second vice-president and 
F. L. Goddard re-elected secretary and 
treasurer. 

The board of managers chosen include 
the following: Henry Bodenheimer, Henry 








H, C. LARTER, PRESIDENT 


Jodenheimer & Co.; Alpheus L. Brown; 
Fred L. Goddard, Ira Goddard & Son; Jonas 
Koch; Harry C. Larter, Larter & Sons; 
Aaron Lauterbach, Aaron Lauterbach & 
Bro.; Robert Loch, Gorham Co.; Gustav H. 
Niemeyer, Handy & Harman; Lee Reich- 
man, Reichman Bros.; Newton H. Rogers, 
Hayden W. Wheeler & Co.; Meyer D. 
Rothschild. 

A brief summary of the activities of the 
organization throughout the past year was 
made in the report of President Larter, 
which indicated that the Bureau had been 
able to recover in all jewelry and similar 
articles valued at over $133,000, at a nominal 
expense, showing that the work of the Bu- 
reau 15 growing more and more effective 
every year. President Larter’s report was 
as follows: 

PRESIDENT’S REPORT 
_ “This, I think, is the seventh annual meet- 
ing of our Bureau and in the year just closed, 
through the good work of our investigator, 
ably assisted by men in the Lost and Found 
Division of the Police Department of 
Greater New York, we have probably done 
More effective work—actually recovered in 
point of value more merchandise than ever 
before in any one year of our history. 
While we do not want to bore you with 
igures or statistics, nevertheless, we are 
confident that not even our directors, let 
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alone our members who have so loyally 
supported us, realize fully what we have 
accomplished. 

“A summary of our activities is as fol- 
lows: 

“We have investigated nearly 70 cases of 
lost or stolen merchandise in our trade. In 
doing so nearly 1600 calls have been made. 

“In 44 cases recoveries have been made, 
25 of these being in the interest of our 
members; 19 were for non-members, but 
some of these latter, however, have since 
joined our Bureau. 

“There were 25 recoveries for wholesaler 
and manufacturer, to a value of $51,435; 
seven recoveries for retail jewelers, to the 
value of $12,135; eight recoveries for cus- 
tomers of members, to a value of $5,045; 
six recoveries for others outside of the three 
above groups, to a value of $64,700. 

“In the latter group is included the able 
assistance rendered the Detective Depart- 
ment of Police Headquarters by Capt. Strat- 
ton in running down what has been named 
the ‘Red Wig Bandit,’ for it was only 
through the identification by Capt. Stratton 
of the jewelry offered for sale in a neighbor- 
ing city that the Detective Department was 
able to run down, arrest and convict this 
thief, who is now serving time in State’s 
Prison. 

“Because of this fine work, as well as the 
splendid co-operation rendered by the Bureau 
through our investigator, Commissioner En- 
right experienced a desire to recognize our 
work in some way, and late in 1924 appointed 
Mr. Stratton as an Honorary Police Cap- 
tain of Greater New York. He was duly 
sworn in December and presented person- 
ally by the Commissioner a gold Police 
Department captain’s badge. This is not 
only an unusual honor, as there are only 
three others of similar distinction, but gives 
Capt. Stratton a prestige as well as opens 
wide the door towards securing assistance 
and any service the Police Department can 
render towards the recovery of lost or 
stolen merchandise by our trade. 

“In addition to the above cases, it must 
be recorded that we were responsible in the 
recovery of $8,000 worth of watches in the 
interest of the Jewelers’ Safety Fund So- 
ciety. At the same time while recovering 
these watches, we also made additional re- 
covery of diamond rings, etc., to the value 
of $5,000 for a jeweler who did not know 
he was being robbed by his own relation. 

“To sum up, in 1924 we made 44 different 
recoveries to a total value of $133,315. 

“We never know when, where or how we 
can render service and only within the last 
few days a case has developed where re- 
coveries will probably be made for a retail 
jeweler, the value of which may exceed 
$65,000. This case is now in the process of 
development by Capt. Stratton and the Po- 
lice Department, and in itself is a fair illus- 
tration of why the Jewelers’ Co-operative 

3ureau should receive the hearty support 
of every wholesale manufacturer and retail 
dealer of the jewelry made in Greater New 
York and its environs. 

“Can anyone suggest a way to secure more 
members for the Bureau? It ought to re- 
ceive far better support than it does, for one 
of the interesting facts that experience has 
proved is that often we carry the informa- 
tion to some concern in the jewelry trade 
that they are being robbed, and this is their 
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first knowledge of such a condition. We 
not only recover the merchandise but often 
locate the thief and stop what might develop 
into a large loss. 
“Respectfully submitted, 
“Harry C. Larter, President.” 
Capt. Stratton continues as superintendent 


of the organization. 








Window Smashers Operating in Eastern 

Pennsylvania Foiled in Plans to Rob 

Conshohocken Jewelry Store 

PHILADELPHIA, Pa., Feb. 19.—Professional 
window smashers who have of late been 
operating extensively in rural eastern Penn- 
sylvania were foiled in plans for a “clean- 
out” of the window of the jewelry store of 
former Burgess James Ray at Conshohocken, 
a short distance from this city by two police- 
men, one of whom sent several bullets after 
the fugitives and is certain he wounded one 
of them. 

Policemen Himes and Donovan were mak- 
ing their rounds early in the morning when 
they saw an automobile being driven slowly 
along Fayette St., near the Ray store. Dono- 
van called to the driver to stop but the latter 
called to two men who were standing in 
front of the store. They jumped into the 
machine and it speeded off with Donovan 
emptying his revolver after it: 

The policemen found the display window 
of the Ray store had been smashed by a 
padded brick. Mr. Ray found that a num- 
ber of pieces of jewelry, all of minor value, 
had been taken but that the arrival of the 
officers had prevented the thieves from taking 
several strings of expensive pearls and other 
valuable pieces in the window which he had 
neglected to place in the safe as usual. 

The thieves dropped a revolver and several 
pieces of their loot in their flight. Mr. Ray 
says his loss is not large. 








Association Notes. 





Carol E. Rountree, secretary-treasurer of 
the Oklahoma Retail Jewelers’ Association 
has announced that it has been decided to 
hold the annual convention of the association 
at Ardmore, April 20 and 21. 

a 


The Iowa Retail Jewelers’ Association will 
hold its annual convention on Wednesday and 
Thursday, April 22 and 23, at Des Moines. 
The headquarters will be the Fort Des 
Moines Hotel. The location was chosen be- 
cause of the marked success which attended 
last year’s convention, held in the same place. 
The program has not as yet been completed, 
but enough speakers of merit have been se- 
cured to make sure the success of the educa- 
tional side of the convention. The entertain- 
ment features are in the hands of a com- 
mittee of Des Moines jobbers, Mr. Breckin- 
ridge, of Benj. Allen & Co., Leigh Lumbard 
of M. A. Lumbard Co., and Earl Geirge of 
Plumb’s. The banquet and dance will be 
held Wednesday evening April 22 at the Fort 
Des Moines Hotel. Wholesalers and manu- 
facturers desiring to exhibit will be given 
full co-operation, in the event they write to 
Elmer B. Roper, Jr., secretary, at Creston, Ia. 








Sommer, Braverman & Harris, Inc., is 
the name of the concern that is the successor 
to the business formerly conducted by 
Sommer & Braverman, Newark, N. J. 
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Boston, Mass., Feb. 19—The watchmaker 
of America is within sight of the “Promised 
Land,” known as “Profession.” He must 
quicken his step by the establishment of a 
code of ethics. He must lengthen his stride 
by inspiring more of the pioneer spirit of 
Spear. He must press on toward his goal 
by closer concentration of effort. But the 
magic carpet, which can elevate and trans- 
port him from the lowlands of a mere trade 
to the sun-kissed summits of an exultant and 





EDWARD LILLEY, WHO PRESIDED 


exalted profession, is the diploma of the 
Horological Institute of America. 

In essence this was the keynote of the 
speakers at the fourth annual banquet of the 
Institute which was held at the Copley- 
Plaza Hotel last night. That the 150 watch- 
makers who faced the head table, when the 
addresses began, appreciated this to the full 
was apparent from the enthusiasm which il- 
luminated their faces and the frequent ap- 
plause which punctuated telling points made 
*y such men as Ed Lilley, John Bowman, A. 
5. Flint, Professor Cunningham, of Harvard 
University, and George Marsh. 

Possession of this diploma—acquired only 
by the utmost diligence and skill in watch- 
making—is a guaranty to the public that the 
owner is no longer a mere repairer, of doubt- 
lul ability, but a horologist, a member of a 
profession, ranking in technical knowledge 
with the surgeon, the lawyer, the dentist, and 
the physician. It is a most encouraging note, 
and one which was by no means lost upon 
the attentive audience. The creative spirit 
s by no means dormant in the leaders who 
Spoke last night 

Another hopeful sign was the linking, in 
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Horologtcal Dinner Held at Boston 


Annual Banquet of the H. I. A. at the Copley Plaza Hotel Brings Out 150 ¢ . 
Members of Watch Trade and Proves Great Success Despite the 
Absence of the Officers 





the same breath, of horology with the Bu- 
reau of Research at Harvard University, 
the Bureau of Standards, the Graduate 
School of Business Administration and other 
scientific institutions. It is significant and 
highly promising that the Institute pos- 
sesses leaders in the New England region, 
who have taken up the torch so reluctantly 
laid down by Spier, and are “carrying on” 
in a manner worthy of the highest praise. 

One of the astonishing things about last 
night's success was that it was achieved by 
the “second in command.” And this augurs 
well for horology. Edward H. Hufnagel, 
the president of the Institute; Paul Moore, 
the secretary; Robert Nattan, of THe 
JEWELERS’ CircuLAR, and W. Calver Moore, 
of the Acystone, were unable to attend. 
Acting Secretary Louis Smith, of Beverly, 
the secretary of the State retail jewelers’ 
association, read a batch of telegrams and 
letters of regret. As an extra, he was called 
upon to deliver by proxy a paper prepared 
by Charles ‘F. Jenkins, assistant general time 
inspector for railroads, east of Buffalo, N. Y. 

Mr. Smith read a letter from Paul Moore 
expressing regret that he could not attend 
the dinner. “I hope you will have a fine 
time,” the letter read, “and that those in 
attendance—and through them a much larger 
number—will get a better knowledge of what 
the Institute means—its unselfish and up- 
building purpose. As one who is not in the 
trade in any way, I wish to say how much 
[ have enjoyed my fellowship with the men 
who have made the Institute possible, and 
who are working so earnestly for it. If I 
did not believe in it, I could not spend my 
time in it, for I am a busy man.” 

A telegram from Alfred G. Stein said: 
“Please present my greetings to our fellow 
members who assemble at the banquet of the 
Horological Society of America. Sorry that 
I cannot be with you.” 

“Several attempts were made to have some 
railroad officials of high rank attend this 
banquet, but on account of other engage- 
ments they were unable to be present,” Mr. 
Smith said. These included C. L. Bardo, 
general manager of the New York, New 
Haven & Hartford Railroad, and L. F. 
Loree, president of the Delaware & Hudson 
Railroad. 

Regrets were also sent by C. F. Coree, 
who was one of the pioneers in establishing 
standard time for railroads. 

With a letter from Wendell F. Foster was 
the announcement that he was donating an 
old Swiss lathe, bought in 1857, with some 
of the first money earned by Clarence F. 
Foster, to the museum of the Institute. 

Mr. Bowman came all the way from Lan- 
caster, Pa., to tell the story of the Institute 
and what it means to the watchmaker. Mr. 
Flint. of the Waltham Watch Co., told of 

















the vital relation of radio to the watch trade 
and upon the infinite possibilities of develop- 
ment in this direction. Professor Cunning- 
ham spoke on the close sympathy existing 
between the railroad and the timepiece. Of 
the two the watch seems to be the more es- 
sential. His point that horology needs a 
code of ethics to elevate it “to the rank of 
a profession” evoked loud applause. 

Most of the facts brought out by the 
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LOUIS SMITH, ACTING SECRETARY 


speakers constituted news “right off the 
press.” Not one man in five had any idea 
of the imposing magnitude of the Horological 
Institute of America. It was a revelation to 
everyone and must have filled each man with 
a thrill of admiration and pride. The at- 
tendance was surprisingly large. Most peo- 
ple expected about 50 or 60. There were 
nearly 150, and this was another encour- 
aging fact. 

At the head table, supporting Chairman 
Lilley, were J. C. Stever, president of the 
State Jewelers’ Association ; Ellis Gifford, of 
the national association; Albert R. Kerr, 
secretary of the Boston Jewelers’ Club; 
Prof. W. J. Cunningham, of Harvard Uni- 
versity ; Olaf Ohlson, of the Waltham Watch 
Co.; John Bowman, E. A. Marsh and A. S. 
Flint, of the Waltham Watch Co., and Louis 
Smith. 

The thanks of everyone is due to the 
Waltham Watch Band, which entertained the 
company with a program of the best music 
from 4:30 o’clock until shortly before the 
banquet began, and then furnished popular 
airs throughout the feast. The leader wrote 
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, special march for the occasion, which was 
> ach appreciated. 
per was a distinct addition to the 
vent. The J. M. Kirby Co. supplied much 
of the material. This concern showed a 
complete line of tools and instruments, among 
which of keenest interest were motors, sol- 
dering tools, staking machines, lathes and 
gxtures, examination microscopes, watches 
and parts. Many new and fine tools were 
chown, Of great interest was a new style 
inthe bed never exhibited to the trade be- 
ore. It is called the “Elect” and is made 
of hardened steel, nickel plated and finished 
and then finely ground. With it is a screw 
and wheel cutter, a jeweling rest and a 
depthing device complete. New style de- 
magnetizers were also displayed. 
Perhaps the feature of the accessories was 
. new adjusting oven, invented and manufac- 








JOHN J. BOWMAN, BANQUET SPEAKER 





‘ured by Frank E. Randall, a manufacturer 
' Waltham. It is designed for the small 
eweler for shop use. The oven works auto- 
matically and is operated by gas. The 

Waltham Watch Co. showed a complete line 
ol watches dating from 1854 to 1925, and 
a in sizes from 5% line rectangular to 
IR size, 

From all that was said and done last night, 
can be truthfully said that horology’s star 
nthe east is in the ascendant. 

_ Standard Time, Time Service and Watch 
“spection and How It Is Obtained and 
‘ow It Is Handled” was the title of Mr. 
/enKins paper. 

ADDRESS OF CHARLES F. JENKINS 

_He told of the business of supplying the 
rie and their employes, that come un- 
md € time service rules, with standard 
He said that there is a standard clock 

“cated at all of the large railroad terminals, 

ts set and regulated by the time that 

’ “nt out from the Government observa- 





ore 


ci. 
tae main office of the Western Union 
: “sraph Co. master clocks are brought into 
ciaied re the standard time. These 
Site eats, Temlated are in turn 
. sae y wire with hundreds of clocks 
Y territories, to which they transmit 
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the correct time. In addition to this, the 
Western Union furnishes a ticker service 
which is constantly in operation day and 
night, and is used by most all. railroads in 
connection with the master standard clocks. 

The railroads’ standard time is particu- 
larly valuable and an absolute necessity. 
There have been several bad wrecks on rail- 
roads caused by the failure of watches to 
indicate accurate time. 

About 30 years ago an unreliable watch 
was responsible for a bad wreck on the Lake 
Shore & Michigan Southern Railroad, in 
which 11 people lost their lives, to say 
nothing about the heavy property loss that 
was sustained by the railroad company. The 
accident also cest the life of the general man- 
ager of the railroad, as he died soon after 
with a broken heart. There was an official 
inquiry as to the cause of the wreck and it 
developed that an unreliable watch was re- 
sponsible; it was then decided to inaugurate 
a system of watch and standard clock in- 
spection on that road. 

“Herein,” said Mr. Jenkins, “lies the birth 
of our present system of watch inspection, 
which is in vogue on all the leading rail- 
roads throughout the United States today.” 
He then discussed railroad time inspection. 


ADDRESS OF JOHN BOWMAN 


Mr. Bowman, who was greeted with great 
cheering, said in part: 

“The birth of the Horological Institute of 
America was in a coming together of people 
interested in horology. It was founded to 
advance anything to do with horology, in- 
cluding the interests of people engaged in 
making or repairing watches. What meas- 
ures are adopted to improve conditions and 
all activities of the organization, in short 
the policy of the Institute, are subject to 
change. It is from the membership that we 
expect new ideas and criticism of past poli- 
cies.” 

The speaker then reviewed the history of 
the H. I. A., telling of the work which the 
late George W. Spier had done. He also 
outlined the activities of the association and 
spoke of the finances. 

Ellis Gifford representing, as vice-presi- 
dent, the American National Retail Jewelers’ 
Association, described the plans of that body 
to bring closer co-operation with the In- 
stitute. 

“In the midyear conference of the associa- 
tion in New York two weeks ago,” he said, 
“the regional vice-presidents adopted as a 
policy of their addresses at the various State 
conventions the emphasis of the importance 
of the Horological Institute and the need of 
its support. Mr. Brotherly, our president, 
urged us to encourage all jewelers to become 
members of the Institute. 

“It is linked up with Mr. Brotherly’s ad- 
vice that before we jewelers advertise, we 
must have something worthwhile to adver- 
tise, and this business of making better 
watchmakers is in line with this policy to 
improve the things and the services that we 
sell. 

“Tt means that the work of the Horological 
Institute is going all over the United States, 
and that all over the United States jewelers 
are being urged to give their support to it.” 

E. A. Marsh, former consulting superin- 
tendent of the Waltham Watch Co., spoke 
very briefly. Mr. Lilley recalled that he is 
an honor member of the Institute. 
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“I want to say,” Mr. Marsh said, “that it 
gives me very great pleasure and a very 
high honor to greet you. I am _ nearly 
through with my work on watches, or any- 
thing else, but I have many pleasant recol- 
lections to look back on, and the meetings 
of the Institute in Washington take a high 
place.” 

ADDRESS OF A. S. FLINT 
Flint chose as his subject “The 
Watch.” He pointed to the radio as a guide 
for watchmakers. Ninety per cent., he said, 
of the best known jewelers of the country 
started as watchmakers and the precision and 
accuracy which they learned at this trade 
has made them successful in the allied line 
of work. For the past 25 years watches 
have greatly changed, especially in size and 


Mr. 





J. C. STEVER, PRESIDENT MASSACHUSETTS AND 
RHODE ISLAND ASSOCIATION 


in time quality. At the present date the 
radio has made the cry for accuracy more 
marked. Watchmakers, he stressed, must 
remember this in the future of their work. 

“I do not doubt that the vast majority 
present here tonight spend many of their 
evenings listening in on the radio. This may 
not seem to have much relation to the 
making of clocks and watches, but I am of 
the opinion that it is very important. Every 
evening the radio stops at a certain time 
when all over the country the time signals 
are broadcast. You and I and the rest of the 
listeners-in then pull out our timepieces for 
correction. Since this started there has 
throughout the trade been a marked stimulus 
in sales. We must make watches that are 
reliable, for the people are keeping tabs on 
us nightly when the signals are broadcast 
and if watches are not made in this country 
that are reliable the people will go where 
they can get watches that do tell the time 
correctly day after day.” 

Mr. Flint then spoke about the organiza- 
tion and stressed the fact that the watch 
trade needs men who have passed the tests 
of the Horological Institute and who really 
are experts both in the making and repairing 
of timepieces. 

ADDRESS OF PROF. W. J. CUNNINGHAM 


After narrating in detail the contribution 
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the railroad companies are contributing to 
the science of timekeeping, and referring to 
the lofty purposes outlined in the constitution 
and by-laws of the Institute, Professor Cun- 
ningham said that any trade, such as watch- 
making, cannot be elevated to a ‘professional 
satus until it has a code of ethics. 

~«Yoy men should look toward the eleva- 
jon of your calling as a profession and 
bring it up to a professional plane. With 
ach a professional status naturally go eth- 
val standards, a code of ethics, such as 
tawyers, architects and others have. 

“You can do a great deal through your 
ivalty to one another. You should en- 
‘vor to inculcate a spirit of the profes- 
con and gradually evolve a code of ethics 
and bylaws for yourselves. One thing to be 
syoided and corrected by a code is allowing 
xhat may be called a trade instinct to over- 
rife the professional instinct. There may 
ie very helpful principles laid down in the 
cde as to the kind of advertising you do 
and what you say about your competitors. 
“The graduate school of business admin- 
stration at Harvard is founded on the in- 
giration that business has become a profes- 
son. It is a school dedicated to the prin- 
ciple and thought that business ought to be 
and will become a profession. In a simi- 
lar way it is possible to bring about in your 
business a code of ethics which will elevate 
it to the professional ranks. 

“Furthermore you have the traditions be- 
hind you which will enable you easily to 
wild toward a profession. Your work is 
exact, scientifically. There is very little in 
it of commercialism, relatively speaking.” 
Referring to the co-operation existing be- 
tween the Harvard Bureau of Research and 
the Jewelers’ Association and to the fact that 
they have evolved a standardized system of 
accounting, Professor Cunningham said he 
would like to see a similar spirit of co- 
eration between the Bureau and the Horo- 
logical Institute of America. 








Johann Melchior Dinglinger 





RVER before the goldsmith should be 
kept up the memory of the great 
celebrities of the past and their works. 
Meyer's short biography of the great Ding- 
inger, hence, finds a place here. He says: 
‘Johann Melchior Dinglinger was gold- 
mith and enameller. Born 1665 in Biberach, 
near Ulm, he died 1731 in Dresden. He 
‘nished his education by traveling, especially 
m France. Joined the goldsmiths’ guild of 
Dresden, 1693, and found in August the 
strong, Elector of Saxony, a warm patron. 
He also enjoyed the favor of Peter the 
Great, On the two occasions when the 
Tar visited Dresden he made Dinglinger’s 
residence his quarters. This house, through 
ts rich and peculiar arrangement, was one 
of Dresden’s sights. 
“The Principal works of Dinglinger are 
the Dresden Green Vault (Palace of the 
mid Mogul of Delhi, Bath of Diana, 
nereules vase, Joys of Life, Obelisk of 
— tea service, etc.) and in the Her- 
— at St. Petersburg. [We wonder 
an Leningrad” still holds them. 
itor. In these he brought forth a lively 
ed and creative power and technique 
i raises him high above the level of the 
“rady lowly art of the goldsmith, although 


" 


Gr 
r 








59 





THE JEWELERS’ CIRCULAR 


Canadian Imports of Clocks, Watches, Jewelry and Gems 



























































Toronto, Can., Feb. 18—The monthly report of the Trade of Canada for December 
gives the value of imports for home consumption in the jewelry and allied trades as follows: 




































































Month Nine Months 

of December Ending December 
—_—_~ aa in = 

1923 1924 1923 1924 
NH 5 did es Need natearenion Recah pbieices eranats Unitel Kingdom..... $1,814 $4,453 $24,382 $22,676 
United States ...... 29,489 30,279 280,114 218,220 

RN dois aa cawsnte 215 544 2,901 14,291 

DN ee 18,467 15,578 163,951 173,411 
WO Sa vsarnwainmansnxs 14,230 1,054 42,150 14,747 
Netherlands ........ ‘hails 114 2,406 395 
Switzerland ........ 1,450 188 2,931 2,270 
Other countries ..... 238 59 560 6,645 
MOG” waveasendar 65,903 52,269 519,395 452,655 
WEDICHEE, tebe dtcaOnncutatad ess atearens United Kingdem..... 461 900 3,463 4,716 
United States ...... 892 1,344 7,710 12,208 
PUNO 6 Sata ciceadias 482 3,042 1,594 5,778 

GEIS secaisidcecactns 4,151 1,485 43,297 17,823 
Switzerland ......... 14,863 9,458 83,838 129,360 

Other countries......  ..... 1] 1,256 161 
TOG Secinwxaeia 20,849 16,240 141,158 170,046 
Watch cases and parts thereof, finished United Kingdom..... 32 165 949 1,686 
Gt CE, ob ob meee ck Oe dws eles United States ...... 16,147 10,881 125,990 104,043 
Ch ere 57 477? 80 1,600 

Switzerland ........ 5,590 9,863 51,838 71,823 

Other countries .....  ..... 156 isectatars 1,339 

TOA ccccuacca 21,826 21,542 178,857 180,491 

Watch actions and movements and parts United Kingdom..... 422 205 3,356 4,256 
thereof, finished or unfinished, including United States ...... 43,519 22,012 300,026 229,659 
winding bars and sleeves............. UMMM sas oedia Berets aisles 3,285 3,432 4,930 
Switzerland ......... 78,482 86,277 605,669 737,827 

Other countries .....  .. 594 723 872 

TOME. ka:dicvdes 122,423 112,373 915,206 977,544 

POMIEE DONS: oicis'a0 bs 56.502 64 oe eRew OES United States ...... 81,240 63,521 715,902 631,984 
Czecho-Slovakia ...-.. 16,580 3,067 96,004 135,426 

PEO icine Sibemanee 1,531 2,804 48,843 68,187 

ae 6,975 5,692 43,113 83,042 

NRMP Ssiena.tcd bbe ei 753 342 7,365 6,744 

Other countries ..... 1,033 592 14,638 16,222 

FORRES acctiicsieiney 126,239 89,000 1,051,056 1,091,275 

Sterling or other silverware, n.o.p...... United Kingdom..... 16,311 15,178 143,485 120,091 
United States ...... 6,028 6.807 48,470 57,230 

Netherlands ........ 195 256 4,439 2,848 

Other countries ..... 133 590 1,306 6,593 

| errr ee 22,667 22,831 197,700 186,762 

Manufactures of gold and silver, n.o.p... United Kingdom..... 1,930 508 23,219 8,172 
United States ...... 17,552 6.030 78,003 97,018 

Other countries ..... 395 52 4,968 3,285 

ys) | ee tr 19,877 6.590 106,190 108,475 

Precious stones and imitations thereof, not United Kingdom..... 2,298 12,51¢ 62,422 109,341 
mounted or set, and pearls and imita- United States....... 7,820 7,770 67,852 63,913 
tions thereof, pierced, split, strung or zecho-Slovakia ..... 2 106 1,983 1,797 
not, but not set or mounted........... France ....eeeeereee 6,432 6,126 101,986 71,932 
Germany ....e0e0s+- 3,257 844 9,379 11,410 

oo eee eer ere 7,421 3,932 51,850 43,661 

Switzerland ........ 215 181 2,932 4,405 

Other countries ..... 333 £99 1,589 33,379 

Total 25,778 32.374 299,993 339,838 

DIAMICHAS) GHEEE: 5 occ nes sic creas oeeceses United Kingdom..... 27,719 38,877 559,212 564,063 
United States ...... 51 1,022 4,871 4,586 

ee 129,169 &3,641 605,075 388,356 

WOME hii ncedeenwnie ee Ta eens 16,371 20,905 

Netherlands ........ 33,618 51.452 569,404 537,625 

Other countries ... ; 2,293 249 28,677 

THR coe o0s-s.2 cde 177.285 1,755,182 1,544,212 











he served the lover of the curious rather than son (born 1700, died 1767), Johann Fried- 
pure art. rich, was also a goldsmith.” 

“His brothers, Georg Christopher and 
Georg Friedrich assisted him in his work; 
one was goldsmith, the other enameller. His 











The Keller Co., Inc.. has moved from At- 
lantic City, N. J., to Miami, Fila. 
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NCE upon a time a Grecian king gave 

his goldsmith some gold to make a 
crown. When the crown was delivered, the 
king had an intuition that the goldsmith had 
stolen some of the gold and substituted base 
metal. 

So he called his wise man, Archimedes, 
and said: “Arky, old top, see if the scoun- 
dre! really has cheated me. I don’t want 
to behead my best goldsmith unless I can 
prove something. Only—don’t hurt’ the 
crown !”” 

That was a problem. Archimedes had no 
touchstone, no acids. But one day while in 
the bath tub, he saw how the water tended 
to support his weight, and in a flash he 
discovered specific gravity. And the story 
tells us that so great was his joy that he 
dashed down the street, clad only in the 
aura of inspiration, crying “Eureka” (“I 
have found it!’’). 

P. S. The goldsmith lost his head. 


THE CHEMISTS ROLE IN THE DRAMA 


From that day to this there has been a 
hond hetween jewelry and science. Alchemy 
was the direct result of man’s desire for 
gold. Chemistry is the child of alchemy. 
Sometimes the chemist plays the hero’s part 
in the drama; sometimes (as in the concoc- 
tion of imitations) he is the villain. But he 
is never long out of sight. 

Both as a science and an art, jewelry 
making is old. The Egyptians used almost 
all of the basic processes that we use. They 
could melt, alloy and solder gold, cut stones, 
make enamel, etc. In fact, the only new 
basic process is electroplating. Our other 
Improvements are in details, rather than in 
principles. 

What are these basic processes? Melting 
and alloying. (The chemist provides cru- 
cible, materials, fuels and fluxes.) Remov- 
ing firecoat. (This means acids, or an elec- 
trolytic treatment.) Refining filings and 
scrap metal; coloring and_ electroplating. 
(Here the chemist is very active.) In addi- 
tion, there are the occasional deceptions and 
imitations 

B. P. AND A. P. 
. The history of jewelry may be divided 
mo two eras: “Before Platinum” and 

Mter Platinum.” There have been more 
changes in jewelry making in the Jast 25 
years than in the previous 25 centuries. 
\\ hile this has accompanied the general me- 
chanical and electrical awakening, many of 
tiese changes have been directly related to 
the advent of platinum. : 

WHY IS PLATINUM POPULAR ? 
Pi us consider why platinum has sud- 
a4 become so. popular. Some people— 
gen chemists, who ought to know 
oe nave said that it was desired be- 

‘sé It was expensive, and for no other 
reason. Can that be? 

_We chemists know about 70 metals. Of 
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these only three—silver, gold and platinum— 
have large use in jewelry. Of the others, 
probably half are more expensive than gold; 
many are more expensive than platinum. 
Thus, with platinum at $117 an ounce, we 
have cerium at $112,* lithium $140, rubidium 
$252, columbium and erbium $330, beryllium 
$560, ceasium and thorium $630, and radium 
at—well, never mind. 

3ut someone says, “Who wants a lithium 
It would take fire at a drop of rain. 
radium one, that would burn your 


ring? 
Or a 
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finger.” Of course. My point is that mere 
price is not an important factor. Many 
qualities must combine—beauty, permanence, 
workability, etc., etc. We must use dis- 
crimination in our choice of material. Like 
the huntsman who sang: “I shoot the hip- 
popotamus with bullets made of plat-i-num. 
For if 1 used leaden ones his hide would 
surely flatten ’em.” 

In this connection we might recall some 
of the very cheap materials used in jewelry; 
glass, ivory, shells, silk, tigers’ claws, elks’ 
teeth, and human hair. Nor are modern ma- 
terials barred; witness bakelite and galalith. 
(The chemist now plays the hero’s part.) 

“Well then,” someone asks, “why didn’t 
they use platinum while it was cheap?” 

There are several reasons, but two very 
potent ones are: (1) They couldn’t melt it. 
(2) They didn’t know how to refine the 
waste metal. 

Platinum cannot be melted in the gas-and- 
air furnace. You must have oxygen. And 
here, amid cheers, enters the chemist, who 





*Owing to the limited market for these metals, 
these quotations are only approximate. 
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obligingly produces cheap commercial oxy- 
gen! 

With cheap commercial oxygen it became 
possible for jewelers everywhere to melt 
their scrap platinum easily. Probably this 
was the greatest single factor in the popu- 
larization of platinum. Its desirable physical 
and chemical properties had long been known 
to the jeweler. 

Nor is this all; if a workman makes both 
gold and platinum jewelry, his waste will 
contain both metals. A chemical refining is 
necessary before this metal can be used 
again. The spreading of knowledge of how 
to do this was another factor in making 
platinum popular. 


THE CHEMIST INTRODUCES A NEW METAL 


About the time that the jeweler had 
adapted himself to the changes brought about 
by platinum, behold, the chemist enters 
again! [or some years lead, nickel, copper, 
etc., have been refined by chemical processes 
in which the precious metals were recovered 
as by-products. In refining Canadian nickel, 
in particular, large amounts of palladiwm 
were recovered,—the result of chemical re- 
search. 

This gave us another platinum metal in 
quantity and a market was created for it. 
Soon it began to be used as an alloy in 
platinum. Sometimes openly; sometimes, 
alas, covertly. The sale of palladio-platinum 
alloys has been extremely profitable to many 
people. Even I, as consultant to jewelers, 
have profited, as the new alloy meant vari- 
ous changes in the manufacturing routine. 
Those who have profited most have been the 
dealers in the alloy, and (again alas) certain 
jewelers who have sold it at platinum prices, 
without mentioning the fact that it was not 
platinum. 

This has produced the famous Platinum- 
Palladium Controversy. Some dealers have 
been strong in their defense of the alloys, 
spending much money in propaganda, claim- 
ing that they were not only honest but 
praiseworthy. Rivers of ink have flowed 
and much hard feeling has arisen. 

I shall say only one word in this connec- 
tion. Though I have benefited financially 
through the confusion caused by these al- 
loys, IT am opposed to their use. I believe 
they will eventually harm not only the jewel- 
er, but other platinum users and society in 
general. 

MORE WORK FOR THE CHEMIST 

Undoubtedly the chemist has an important 
role in the drama. There is much more for 
him to do. Let him play hero for a while. 
Thus, if he wants to reduce the amount of 
platinum used in jewelry, let him discover 
a non-tarnishing silver. Let him evolve a 
really good platinum electroplating solution. 
Let him make a perfect white gold. (While 
he is at it, he can improve gold electro- 
plating, improve crucibles, enamels, etc. 
Perhaps develop other metals, like zirconium. 
Who knows?) 

Finally, let him go beyond the ambitions 
of the alchemist. Not gold from mercury, 
but platinum from lead, should be his goal. 








Early one morning recently thieves en- 
tered the store of the Leo Braun Jewelry 
Co.. 15 S. Fountain Ave., Springfield, O., 
and escaped with watches and jewelry. The 
amount of the theft is not known. 
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Starts Collection of 1924 Figures 





By M. P. 


Harvard Bureau of Business Research Continues Its Study of Operating 
Expenses in the Retail Jewelry Trade 


McNair, Assistant Director of the Bureau 
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For the sixth consecutive year, the Har- 
vad Bureau is devoting its attention to 
the everyday problems of retail jewelers. 
A survey of 1924 operating costs is being 
yndertaken at the request and with the finan- 
cial assistance of the American National 
Retail Jewelers’ Association. On Feb. 10 
and 12, profit and loss blanks were mailed to 
approximately 3,200 retail jewelers all over 
the country. Each schedule was accompanied 
ww qa set of instructions and a letter ex- 
slaining the work of the Bureau. 

HARVARD BUREAU INVITES YOUR CO-OPERATION 

Do you know how much it is costing you 
w run your store? Have you ever compared 

ur own operating figures with the average 
expenses for other retail jewelers? If you 
have received one of these schedules and will 
fll it out and send it to the Bureau, your 
fgures will be analyzed, percentages will be 
yorked out for each item of expense and 
profit, and a copy of these percentages will 
he returned to you. You, then, can compare 
our figures with the Bureau’s annual sum- 
mary of operating expenses in the retail 
ewelry trade which will be mailed to you 
soon as it is ready for distribution. Many 

a retailer has been able to reduce his ex- 
gnses and place his business on a firmer 
tasis by comparing his costs, item by item, 
vith the detailed common figures for all 
firms reporting to the Bureau, and then tak- 
ing steps to remedy the weak points. 

The figures on the cost of doing business 
nthe retail jewelry trades collected by the 
Harvard Bureau during the past five years, 
ud the summaries based on them, have 
erved to establish expense standards for that 
trade. If a jeweler’s expenses are too high, 
he can tind out exactly whether his rent, for 
example, is above the common figure for all 
ims reporting or whether his salesforce ex- 
pense is running too high. If you did not 
receive one of these blanks and will write 
to the Bureau of Business Research, Har- 
vard University, Cambridge, Mass., a form 
will be sent you immediately. 


CONFIDENTIAL TREATMENT 
Reports sent in by firms are kept strictly 
confidential. Under no circumstances do 
men in the trade or in the Harvard Business 
School ever know the figures of an individual 
frm since individual figures are used merely 
‘0 determine a common figure for all firms 
nporting. In its 13 years of operation, the 
vureau never has violated the confidence of 
merchant. As soon as the reports are re- 
‘tived, they are given to the confidential file 
tletk, who enters a code number on each 
‘port and on any correspondence or mem- 
oranda that may be attached, removing, at 
‘he same time, all marks that would identify 
i co-operator. The co-operator’s name 
- code number then are entered on a card 
which is placed in a locked file. As soon 
“ the reports are checked by the Bureau’s 
“atisticians and a summary of common per- 
‘tntages for all firms reporting is worked 
“ut, a form is returned to each co-operator, 


listing his own percentages for the various 
items of expense and profit beside the corre- 
sponding figures for all firms reporting. 

POINTS TO WATCH IN FILLING OUT SCHEDULES 

In filling out the schedules there are four 
items to which the Bureau wishes to call 
your attention. 

1. Proprietors’, Partners’, or Executives’ 
Salaries. 

2. Rent. 

3. Interest on Owned Capital Invested 
in the Business. 

4. Repairing. 

The items in the expense statement in- 
clude not only expenditures such as those 
for wages, boxes and cases, advertising, post- 
age and telephone, but also a fair salary for 
the proprietor or partners; rent, whether the 
store is leased or owned; and interest, both 
on borrowed money and on the proprietor’s 
own investment in the business. The inclu- 
sion of all these items gives figures that can 
be used for comparison. 

PROPRIETOR’S SALARY 

The proprietor of any business is war- 
ranted in charging as expense a salary for 
his services just aS a corporation is war- 
ranted in charging the manager’s salary te 
expense. If a salary is regularly drawn, this 
amount should be charged; if not, the amount 
should be equal to what the proprietor would 
earn if he were doing the same work for 
some one else. 

RENT 

Rent is just as truly an expense of con- 
ducting a retail jewelry business when the 
store is owned as when it is leased, even 
though it does not represent actual money 
paid out month by month. In order to place 
all businesses on the same footing for com- 
parison, rent is included in expense whether 
the building used in the operation of the 
business is owned or leased. If the store 
building is owned, the amount charged as 
rent is the amount for which it could be 
leased. Whether the building is owned or 
leased, the real estaté charges borne by the 
retailer, consisting of taxes, insurance, re- 
pairs, and depreciation on the building, are 
included in rent and are not entered under 
other expense headings, since these items are 
payments made in lieu of rent. In the ab- 
sence of any other basis of estimation, one 
method of computing a reasonable amount 
to charge as rent when both land and store 
building are owned is to determine a fair 
charge for interest on the investment in land 
and building used in the operation of the 
business and add to this amount the taxes, 
insurance, repairs, and depreciation of this 
real estate, also interest on mortgages on 
owned store building when the money bor- 
rowed is used to complete the purchase price 
of the property. Total Net Gain for the 
year is not affected by charging rent on 
owned store building, since such rent is 
credited back to the business under Interest 
and Rentals Earned in the Net Gain State- 
ment. 
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INTEREST ON OWNED CAPITAL 
THE BUSINESS 

There still appears to be some confusion 
in the minds of many business men as to the 
item of interest on invested capital. AI- 
though it does not represent an amount ac- 
tually paid out, interest on owned capital is 
included as an expense on the Bureau’s profit 
and loss blanks for two reasons: 

1. From the point of view of the Bureau, 
it is necessary to consider interest on all 
capital, whether owned or borrowed, as an 
expense in order to secure properly com- 
parable total expense figures for firms op- 
erating under different financial conditions. 

2. From the point of view of the retail 
jeweler, capital, whether it belongs to the 
retailer or is borrowed from outside sources, 
is fully entitled to a fair return in the form 
of interest. By this procedure, the retailer 
is enabled to distinguish between that part 
of his net gain which is a return on his 
invested capital and that part which is a real 
net profit over and above all proper expenses. 

The fallacy of not recognizing the dis- 
tinction between profit and interest is illus- 
trated by a profit and loss statement received 
by the Bureau. A net profit of 1.5 per cent. 
of net sales was shown on the original state- 
ment and no interest on the average net in- 
vestment in the business charged. When 
interest on the net investment was computed 
it was found to be 1.8 per cent. or 0.3 per 
cent, greater than his apparent net profit. Had 
this co-operator charged interest on his own 
capital, his statement would have shown a 
loss of 0.3 per cent. and told him at a 
glance that he was doing business at a loss 
rather than at a profit—that the capital in- 
vested in the business probably was not 
earning so much as could be earned by in- 
vesting it elsewhere, and that no compensa- 
tion was being received for showing the in- 
itiative and assuming the risks of engaging 
in business on his own account. 

The figure for interest on owned capital 
should be determined on the basis of the re- 
tailer’s financial statement by the following 
method: The item of interest on owned 
capital is figured on the average net invest- 
ment for the year—the average of the net 
worth at the beginning and end of the year. 
The net worth is the difference between the 
sum of the assets of the business (not in- 
cluding real estate used in the operation of 
the business, as a charge for this is made 
to rent, or goodwill unless purchased out- 
right) and the sum of the liabilities (not 
including capital stock or surplus of a cor- 
poration, undivided profits, mortgages on real 
estate, or reserves that are appropriations 
of surplus). The rate of interest to be used 
is the prevailing local rate on long-time, 
reasonably secure investments. 

A corporation determines its net invest- 
ment in the same way as a proprietorship or 
a partnership, irrespective of the amount of 
capital stock issued. The capital stock au- 
thorized may or may not equal the net in- 
vestment ; hence the net investment is deter- 
mined independently. 

Total Net Gain for the year is not af- 
fected by charging interest on owned capital 
invested in the business, since such interest 
is credited back to the business under In- 
terest and Rentals Earned in the Net Gain 
Statement. 


INVESTED IN 
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ction of figures on operating expenses in 
vetail jewelry stores in 1919, it realized that 
come of the most important problems of the 
trade centered around the relations of the 
repairing department to the merchandise 
business. Similarly the proper separation 

f repairing receipts and expenses from the 
merchandising figures has constituted the 
eeatest difficulty encountered by the Bureau 
‘) obtaining comparable figures on the cost 
of doing business. Because of radical dif- 
ferences in the nature of these two depart- 
ments, no really worthwhile figures could 
. secured if the receipts and expenses of 
the repairing department were included in 
se sales and expenses of the merchandise 
department. 

\t first, it was considered advisable to 
wke a division only so far as concerned 
airing receipts and direct expenses for 
hor and materials. This method, however, 
jd not provide for charging the repairing 
jgartment with any indirect expense such 
« rent, taxes, insurance, heat, light, and 
wwer, and other fixed charges. Conse- 
wently, in its study of 1923 figures, the 
Yurean decided that the most reasonable 
srocedure was to divide the fixed charges 
ietween the repairing and merchandise de- 
wrtments on the basis of net sales. For 
gstance, portions of rent, heat, light, and 
power, taxes, insurance, repairs of store 
euipment, depreciation of store equipment, 
total interest, miscellaneous expense, and 
isses from bad debts were charged to the 
airing department in direct ratio to the 
proportion of repairing receipts to total net 
receipts. At the same time, of course, the 
yparation previously made of receipts and 
direct expenses of the repairing department, 
sch as purchases of material and wages paid 
‘0 repairmen was continued. The Bureau 
will use this basis of separation in its study 
{1924 figures. 


HY THE HARVARD BUSINESS SCHOOL ESTAB- 
ISHED A BUREAU OF BUSINESS RESEARCH 


just a word about the Bureau and _ its 
gin. The Harvard Business School, of 
ih the Bureau is an integral part, has a 
yeclal two-year course, open only to college 
waduates, for the purpose of training men 
that eventually they will be able to as- 
me responsible executive positions. At 
present time there are over 600 students 
ithe School. If these men are to receive 
ratical training they cannot be taught 
tely by textbooks or lectures. The School, 
‘retore, has devised a system of teaching 
siness similar to that used by the Harvard 
" School—the “case system.” Instruc- 
“mis based on problems containing actual 
‘ls and experiences secured from business 
" throughout the country. 
order to aid business men as well as 
students to solve these problems satisfac- 
‘ly, a knowledge of facts is necessary— 
“s as to the average cost of conducting 
em the rate of turnover in various in- 
be and the methods of business admin- 
seg That is why the Harvard Busi- 
. School, 13 years ago, established a 
Pureay of Business Research to find out 
med and problems of business, and to 
m,  oUsiness data to teach in the School. 
ree of reliable data not only is 
.. ~ M securing teaching material but 
“Niner in aiding the Bureau to assist 
ttailers themselves. Every member of 
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the trade should understand that this re- 
search is of direct value to him as well as 
to the jewelry industry. 
EVERY RETAIL JEWELER SHOULD DO HIS PART 
For the year 1923, a typical retail jewelry 
firm for which the repairing figures were 
separated from the merchandising figures 
showed a gross margin on merchandise op- 
erations of 38.3 per cent. of net merchandise 
sales, a total expense of 36.4 per cent., and 
a net profit of 1.9 per cent. Such a firm 
turned its stock at the rate of 0.9 times a 
year. Will you contribute your report and 
help the Bureau to determine common fig- 
ures in the retail jewelry trade for the year 
1924? If a sufficient number of statements 
can be secured from retail jewelers operating 
businesses with net sales of $500,000 and 
over, the Bureau will compile and publish a 
separate table of common figures for those 
firms in its annual bulletin. 








GOLDEN ROOSTER NIGHT 





Chicago Jewelry Trades Fun Making 
Society Holds Annual Meeting and 
Banquet and Elects Officers 
Cuic4co, Feb. 19.—Last night was Gulden 
Rooster night in Chicago and the annual 
meeting and dinner which was held in the 
Radio room of the Rainbo Garden was 





THOMAS MCMAHON, CHANTICLEER 


thought by many to be the most enjoyable 
event in the four years’ history of the organ- 
ization. 

Certainly it was different. Not in the 
spirit of the men who attended but in the 
surroundings and entertaining features. The 
Radio room is on the second floor and 
separated from the W. Q. J. broadcasting 
studio by plate glass partition and the per- 
formers and all the instruments were in 
full view. During the dinner and after en- 
tainers from the main floor came to the 
Radio room and gave their specialties. All 
high class entertainment. When the meeting 
adjourned many of those present went to 
the main floor where they were joined by 
their wives and friends and spent several 
hours dancing and enjoying the big show. 

At 6:30 the members had assembled in the 







es 





foyer and by 7 o’clock were seated at the 
horseshoe shaped table. Canticleer Whitney 
called the meeting to order and proceeded 
with the business of the annual meeting. 
Scratcher Wheeler read his report of the 
year showing almost a full membership and 
a very satisfactory financial condition. Short 
reports were made by different committees 
and the nominating committee presented 
their report, suggesting Tom McMahon of 
Thos. J. Dee & Co. for Chanticleer, Claud 
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CLAUD WHEELER, RE-ELECTED SCRATCHER 


Wheeler, of THE JEWELERS’ CiRCULAR for 
Scratcher and Charles Brown, of Stein & 
Ellbogen Co., for Keeper of Nest Eggs. 
This ticket was enthusiastically elected. 
Dinner was then served and it was just 
one round of fun after another until 10 





ALFRED WHITNEY, RETIRING CHANTICLEER 


o’clock when the meeting adjourned. The 
newly elected Chanticleer announced that the 
first regular session at which new members 
would be inducted will be held late in April 
or the early part of May. 
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Twentieth Annual Convention of the Nebraska 
Retail Jewelers’ Association 





Members of State Association Hold 


Officers Elected and Other Business Transacted 


Interesting Conclave at Omaha—New 
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Ouana, Nebr., Feb. 20.—The Nebraska 
Retail Jewelers’ Association in its 20th an- 
nual convention at the Hotel Fontenelle on 
Tuesday and Wednesday went on record for 
the further elimination of the sales tax; 
made a plea for national advertising that 
would truly represent qualities and values 
that are fair to consumer, distributor, and 
manufacturer, commended the National 
Jewelers’ Publicity Association and pledged 
its approval and support to the movement 
and offered its continued commendation and 














ROBERT A. GOODALL, RETIRING PRESIDENT 


support to the Jewelers’ Mutual Fire In- 
surance Co., the Jewelers’ Security Alliance 
and the Harvard Research Bureau. 

On the matter of resale prices the resolu- 
tions more specifically had the following to 
say: 

“Realizing as we do from both good and 
bad business conditions the importance and 
necessity of a fair and reasonable profitable 
standardization of fixed resale prices on 
merchandise and labor productions, we view 
with deep concern the tendency of manufac- 
turers of nationally advertised jewelry, sil- 
ver, and watches, to fix resale prices on a 
markup basis that makes their handling un- 
profitable—therefore be it 

“RESOLVED that we urge upon our national 
Officers the necessity of insisting upon trade 
consultations with the makers of nationally 
advertised goods to the end that such ad- 
vertising shall truly represent qualities and 
Vales that are fair to consumer, distributor 
and manufacturer, and our representatives 
it hereby instructed to press this subject 

y our next annual national convention.” 
ident lh cng of Lincoln was elected pres- 
Saten me —— year. E. N. Hewer of 

S made vice president; and Ed. 

- Fanske of Pierce, was re-elected secre- 


tary-treasurer for the 14th year of his 
service in this capacity. Elected on the ex- 
ecutive committee were T. L. Combs, 
Omaha; Robert Meyer, Grand Island; and 
Grover Spangler, Fremont. 

F, A. Hannis of York, was made chair- 
man of the national publicity committee for 
Nebraska. This chairman was instructed to 
appoint committees of three in each locality 
where radio broadcasting stations exist to 
wait on the managers of these stations and 
make arrangements for the broadcasting of 
news about jewelry and kindred lines, par- 
ticularly that news and those features on 
styles, etc., contained in the bulletins put 
out for publicity purposes by the National 
Publicity Association. 

Lincoln was chosen as the place for hold- 
ing the 1926 convention. 


ADDRESS OF PRESIDENT GOODALL 


Robert A. Goodall, Ogallala, Nebr., pres- 
ident of the association, in his opening ad- 
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than fancy fixtures, or fine buildings.” 
REPORT OF SECRETARY FANSKE 


Secretary Ed. B. Fanske reported 162 
members in the association, and said that 
in spite of the very important work the asso- 
ciation is doing there are many jewelers who 
still will not join, but will let the others 
carry the load for them. “The reduction in 
the jewelry tax,” he said, “was assuredly ac- 
complished by the association. This saved 
the jewelers of the nation millions of dollars, 
and saved the jewelers of our own State 
thousands of dollars, but in spite of this 
there are still many jewelers in the State 
who are willing to take all these benefits 
without paying dues and becoming active 
members of our association.” 

ADDRESS OF F. H. BENNER 


F. H. Benner of Cincinnati, O., represent- 
ing the Gruen Watch Co., spoke on adver- 
tising. He said that one third of the retail 
jewelry business is done in the month of 
December, and that this is really a laughable 
situation when one considers the many oc- 
casions throughout the year that should call 
for the expenditure of money for gifts. He 
mentioned the money spent in the country 
for autos, radio, picture shows, candy, 
chewing gum, etc., and said it was all due to 
the demand created for those things by ad- 
vertising, while the jeweler to a large ex- 





THE NEW OFFICERS OF THE NEBRASKA ASSOCIATION 
Left to right, President C. A. Tucker, Vice-president E. N. Hewer, and Secretary E. B. Fanske 


dress, called attention to some States where 
the jewelers’ conventions have so small an 
attendance as to be ridiculous, and gave 
credit of Secretary Ed. Fanske of the 
Nebraska association for holding the trade 
together and getting out a good attendance. 
He emphasized the importance of turn- 
over and getting business, and told the story 
of a banker in his town who remained in a 
small bank building while other bankers 
built six and 10-story buildings. When one 
of the customers asked the banker in the 


same old building why it was that he did not 
expand and build, he replied, “Well, we 
can’t loan the building, you know.” 

“That is what we should keep in mind,” 
said Mr. Goodall, “that we cannot loan the 
building, nor the fine furniture or expensive 
fixtures. We can’t turn them, and what we 
want is business volume and turnover more 
tent is letting the money go to those things 
because he is not advertising for his share as 
he should. Figures he quoted. showed that 
$4 a year is spent by the average individual 
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in the jewelry store, and that the volume 
could easily be increased by $100,000,000 a 


year. . ° ° 
““eThere is nothing wrong with the jewelry 
business,” he said, “except that it is asleep.” 
The desire of people to wear beautiful orna- 
ments is basic and fundamental. You have 
oply to arouse it and stimulate it. 

“The national campaign to advertise jew- 
dry is an excellent start. Do not sit back 
and say you have contributed and that that 
is all there is to it. Do not think that your 
oh is done when you have contributed to 
that campaign. Create the demand at home, 
make yourself and your business known. 
lay out a definite campaign of advertising 
in your home paper, and then follow it out. 
Create a demand that will bring people into 
your store and there your job begins to sell 
them. 

“Right in the cities I have looked through 
the daily papers many and many a time and 
looked for the ads of the local jewelers but 
Snd them rarely. I find the automobile, the 
radio, the dress, the suit and overcoat, the 
shoes—I find everything else almost adver- 
tied more than jewelry. Advertising is the 
train-dispatcher of business. It directs 
where the money shall be spent.” 

Before adjournment on the opening day, 
Charles Tucker of Lincoln called attention 
to the marriage law in Nebraska and the 
efforts of the jewelers to. achieve the repeal 
of that section of this law which requires 
couples to give 10 days public notice of in- 
tent to marry before a license can be issued. 
This is the clause which has driven thous- 
ands of Nebraska couples across the border 
into neighboring States where they obtained 
licenses, and incidentally obtained their wed- 
ding rings and wedding presents at the 
jewelry stores in neighboring States. Mr. 
Tucker pointed out that the jewelers in their 
fort to accomplish the repeal of that clause 
have the hearty support of the County 
Judges’ Association of the State, and also 
ff the ministerial unions. The resolutions 
committee, on instruction by unanimous vote 
of the association, drafted and sent the fol- 
owing resolution to the legislature at 
Lincoln : 


“We, in the twentieth annual convention 
assembled, unanimously approve the Ne- 
braska marriage law, but deplore the ob- 
served operation of the 10-day clause as 
destructive of the home and church wed- 
ding spirit, as well as diverting the Ne- 
braska merchants’ business to other states ; 
therefore we plead for the repeal of the 
l0-day clause. 

“NEBRASKA RETAIL JEWELERS’ ASSN., 

(Signed) 

T. L. Comgs, Omaha, 

F. A. Hannis, York, 

M. L. Jones, Fairfield, 
Fenton FLEMING, Lincoln.” 


J. G. Irwin, Lincoln, discussed “The Re- 
se Department at a Profit.” He said 
hese of materials were 100 per cent up and 
oe how many were getting 100 per 
de a“ than they did years ago for repair 
toon € said he had seen work put out 
ae for which the jewelry store got a 
oa his father got for a similar repair 
ss on he started business in Iowa 57 
He } a? and he felt that was all wrong. 

“'¢ it a mistake when a man brings. in 
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a watch to be cleaned to make that man a 
price for cleaning before you know what is 
the matter with the watch. 

“Once you have made him a price, you 
find it hard to go back and get more money, 
if on opening the watch you find a jewel 
gone, find many other little things that need 
to be straightened up, and thus find that the 
cleaning job was the minor part of it. You 
have left the impression with the customer 
that cleaning was all the watch needed, and 
when you find more the matter with it, you 
are up against it to explain that you have 
done anything more. Diagnose your watch 
before you make a price. 

“Guaranteeing repair work is a big mis- 
take, too. You do not know whether that 
man will put his watch in a pocket with a 
half inch of dust and sand and grit and come 
back with it in two days or not. In the case 
of a woman’s watch you do not know 
whether she is going to carry it as she 





CHARLES P. WOODBURY, REGIONAL VICE-PRES, 
A. N. R. J. A. 


should or whether she is going to put it 
in her hand bag or in her powder box. I 
have seen one jeweler who has this sign 
posted up and I think it a good one: ‘We 
can repair your watch and clean it, but can- 
not guarantee that you will keep it so’.” 

C. C. Whiting, of the Whiting & Davis 
Co., spoke on the construction of the mesh 
bag, tracing the development of the mesh 
idea and mesh construction from its first use 
as armor for the knights in 700 A. D. to the 
day of the invention of the mesh bag ma- 
chine, and modern manufacture. 

Charles P. Woodbury of Kansas City, 
Mo., regional vice-president of the A. N. R. 
J. A., said he did not believe in being 
pessimistic about the jewelry business, but 
felt the jewelry business was in as good 
shape as any other business. “People have 
been out of jobs,” he said, “but they are 
getting back and are having money to spend 
again, and things are getting better. He 
spoke of the value of the Harvard reports 
and pointed out some facts they have re- 
vealed in regard to determining what price 
to put on an article to make a given per 
cent., given a certain turnover, etc., and also 
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referred to the summary the Harvard re- 
ports made regarding the three, and only 
three, channels of appeal in selling jewelry— 
appeal to gain of money, appeal to utility and 
appeal to pride. 

He said everyobdy has an inward desire 
for some kind of jewelry, but that the 
jewelry trade hasn’t scratched the surface of 
this desire as yet. 

He pointed to the publicity service offered 
by the National Association, in furnishing 
style stories and jewelry stories for the 
public press, and for the local jeweler to 
hand to his editor. 


THE QUESTION BOX 


The question box, coming immediately 
after this led off with the question how to 
get the editor to take these stories when he 
does not want them. Mr. Woodbury replied 
that if the local jeweler cannot convince the 
editor that these are good news features he 
should send the name of the editor and his 
paper to the National Association and let 
them make a direct appeal to the editor to 
convince him. 

“Shall we charge for engraving?” was 
a question that brought the reply from many 
that this is a service that costs the jewelry 
money in wages for an engraver, and that 
the engraver must eat and therefore the 
customer should pay for the service. It 
was pointed out that when an automobile 
costing $4,000 is purchased the dealer does 


‘ not offer to put on the monogram free, but 


that in too many cases the jeweler sells a 
$3.50 article and then does 25 to 50 cents 
worth of engraving free on it. 

“What is the prospect for the entire elim- 
ination of the excise tax?” was another 
question, to which Mr. Woodbury replied 
that he had been informed by National As- 
sociation men watching this that it would 
likely be entirely eliminated. 

“Should the jeweler speedily reduce -his 
stock of yellow gold watches, rings, etc., 
and stock up with the white gold?” was 
still another question. There was difference 
of opinion, but those favoring the white gold 
as the thing that will stay—following the 
lead of the most costly platinum, won out in 
the argument by a large margin. 


Lloyd C. Thomas of the Hastings, Nebr., 
Chamber of Commerce, who had just come 
in from Lincoln where the legislature is in 
session, reported that the 10 day clause 
which has been worrying the Nebraska 
jewelers in the State’s marriage law would 
likely be repealed as he had been looking 
after it at Lincoln and had been informed 
that the house would vote to repeal the 
10 day clause. It would then go to the 
Senate and he suggested that the jewelers 
get in touch with their home Senator and 
urge him to vote to repeal the 10 day clause. 


President Goodall remarked that this news 
was as good to the jewelers as the repeal of 
the tax had been. Mr. Goodall remarked 
that as a result of the 10 day clause in the 
marriage law which drove the marriages 
out of the State, he had sold only 17 wed- 
ding rings last year, while normally he 
would sell 150 in a year. 

T. D. Sullivan of the D. G. Collier Co., 
street car advertising specialists, spoke on the 
value of intelligent advertising to create good 
will and confidence for a jeweler. He took 
the case of one jeweler in Omaha, for whom 

































































































ie SW aaa ATL SuSE aN a A a i de icone 



















70 THE JEWELERS’ CIRCULAR February 25, 195 


Aaa 


NilV@Xi evi eX iV@xiverii@\i varie. 


If it's CALIBRE SAPPHIRES, EMERALDS or RUBIES we have what 
you want, and we are ready to give it to you PROMPTLY and at the 
RIGHT PRICE. 


We are constantly adding new and desirable shapes in precious and semi-precious stones. 


IT IS TO YOUR INTEREST TO CONSULT US. 


Don’t forget our staff of 22 expert setters and lapidaries, which we maintain for efficient 
service. | 


YOKELSON-COOPER, Inc.| 


IMPORTERS, CUTTERS and SETTERS 


of 
PRECIOUS and SEMI-PRECIOUS STONES 
106 r ulton Street Tel. Beekman 8570 















@ViVAViV@NiVe\ivaxiy 





iveviveNi 








TOV i\Yexive\ 




















Retails 
for only 


$1 00 


Sterling Silver 


The Cross Word Puzzle Ring with 
a Solution. 




















Manufactured by the 


2 CROSSWORD RING COMPANY ‘ein 
2321 Broadway New York 


Trafalgar 4837 
















~ SONDHEIMER. INC. 


MERVYN S. MACK, Siatthas, 


PEARLS 
PEARL NECKLACES 
PEARLS FOR ADDITIONS 


2 WEST 46TH ST. NEw YORK 
TELEPHONE BRYANT 3407-3409 





TRrtbedec ret GaPIAAGR Eo aneL FEDER DET ES: 





The BUYERS’ DIRECTORY 


The Jewelers’ Circular Pub. Co., 11 John Street, New York 






























Feb 


he wo 
street | 
yertisit 
gmoun 
written 
on €ac 
tently 
the im 
special: 


featur 


quick 
mistak 



















policy 
less t 
perien 
hroug 
campa 
while 
ing fo 
disgus 

F,] 
on th 

He 
attrac 
dise ¢ 
Ness 1 
ownes 
plays, 
frequ 
grow 
the y 
plays 
floor: 
4 por 
that 
mout 

L, 
Nati 
abou 


liver 





February 25, 1925 


out a consistent campaign of 
street car advertising. He showed the ad- 
yertising COPY and pictures, revealing what 
amounted to a high class essay on diamonds 
written in 36 paragraphs with one paragraph 
on each card thus hitting the reader consis- 
ently for 36 weeks and calling attention to 
the importance of consulting a diamond 
specialist before buying a diamond and 
featuring the fact that C. B. Brown of Omaha 
is the specialist to consult. 
“He said if one could look into the win- 
dows of the public mind one could see 
advertisements taking hold, and grow- 
ing just as a farmer can see his grain 
oming up after he has seeded and carefully 
cultivated, He said too many expected to 
xe results in a week or two or three months 
and became discouraged if they did not get 
quick results. This he said was so big a 
mistake that his company has adopted the 


he worked 


these 





7. L. COMBS, EX-PRESIDENT OF THE 
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policy of refusing to accept a contract for 
less than 12 months, having had the ex- 
perience that if a man carries his campaign 
hrough 72 per cent. of them who run a 
f campaign 12 months will renew the contract, 
while nearly all of those who take advertis- 
ng for from one to three months drop out 
‘isgusted at the end of that time. 

F.D. Thomas, Grand Rapids, Mich., spoke 
on the “Inside of Your Store.” 

He said no business was so in need of 
attractive surroundings to sell its merchan- 
dise as the jewelry store and that no busi- 
ness will grow faster than the vision of its 
owner, He encouraged modern window dis- 
Plays, clean, and attractively lighted, with 
requent change, so that the public will not 
14 tired of seeing the same thing in 
- window. Attractiveness of window dis- 
»4ys and interior fixtures, and good clean 
oors, he held to be the best means of getting 
‘ powerful advertising medium to work and 


that is the advertising medium of word of 
mouth, 
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them not to talk about the business outlook 
but to be on the outlook for business. He 
said there were still jewelers in the State 
so benighted as not to pay themselves a 
weekly salary. 

He said many did not know what it cost 
them to do business or how to mark up an 
article so as to make a given profit after 
taking care of overhead and cost of doing 
business. He said few if any knew how 
much their clerks were selling or whether 
their clerks were making or losing them 
money. 

“The difference between success and fail- 
ure,” he said, “is the difference between 
knowing and guessing.” 

“It is a shame that the smallest turnover 
in all the calendar as found by exhaustive 
investigation is in the jewelry line with less 
than one turnover a year, or in fact about 
nine-tenths of one turnover a year, while 
the chain tobacco stores turn over almost 
once a week the year round. 

“Jewelers do not turn over their stocks 
oftener because they are craftsmen first and 
merchants second. You find half the 
jewelers in the smaller towns sitting at 
the bench repairing watches and leaving their 
selling in charge of a disinterested clerk 
at the counter. 

“You have been talking about the ten- 
day clause in the Nebraska marriage law 
and what it means to your wedding ring 
business. I’m glad to see you taking that 
much interest but it doesn’t amount to the 
snap of a finger to what business you are 
losing and neglecting to get in other lines. 
But you’ve learned a lesson in this wedding 
ring business. Now go back home and see 
how many other items lie dormant and what 
you can do to stimulate their sale. Watch 
your leaks and losses. Too many merchants 
use their head only to grow hair and keep 
their backbone from unraveling.” 

The Ku Kus, traveling men’s organization, 
headed by J. P. Byrne, of the Byrne-Duff 
Jewelry Co., Omaha, entertained the jewelers 
at one of their celebrated parties Tuesday 
night. Wednesday night the wholesalers and 
retailers of Omaha entertained the delegates 
at a theater party. 








Boston Court Gives Heavy Sentences to 
Burglars Who Blew Jewelry Com- 
pany’s Safe 

Boston, Mass., Feb. 21.—Drastic sentences 
were imposed yesterday afternoon by Judge 
Bishop of the Superior Criminal Court 
on burglars who operated on a jewelry store. 


Nathan Green, who gave his address 
as 28 E. 3rd St., Philadelphia, Joseph 


Lewis, said to be a resident of Northwood 
St., Chicago and Harry Davis, who is said 
to live at 620 Westminster St., Providence, 
were given State Prison terms aggregating 
from 22 to 26 years each. It is believed that 
that action of Judge Bishop may have a good 
effect in deterring others who wish to fol- 
low their example. 

The three men came here from Chicago, 
February 6, with an effective set of steel 
drills and according to District Attorney 
O’Brien, they had dynamite and _nitro- 
clycerine enough to blow Boston apart. 
Their initial effort at safe blowing was at 
the office of the Treco Jewelry Co., 515 
Washington St., where about 2:15 in the 
morning they blew open the safe. 
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BANDITS FORESTALLED 


Philadelphia Prosecutor Balks Habeas 
Corpus Hearing for Prisoners in 
Rosenblatt $69,000 Holdup 


PHILADELPHIA, Pa., Feb. 24.—A c.ever 
march was stolen by the District Attorney’s 
office on John R. K. Scott, high-priced 
counsel for John Feenicks and Michael 
Flynn, recently tried for the robbery of the 
Sol Rosenblatt jewelry store at 2649 Ger- 
mantown Avenue near Lehigh Avenue last 
December, when goods valued at $69,000 
were stolen. 

In addition to being indicated on a large 
number of counts in the Rosenblatt case, 
the prisoners are also accused of having 
participated in the holdup of the Glen Brook 
Farms restaurant, 412 Market St. last Dec. 
8 when two jewelry salesmen visiting the 
proprietor were robbed of $10,000 in 
goods. 

Counsel for the prisoners had obtained a 
writ of habeas corpus in this case and was 
prepared to argue it before Judge Stern but 
when he appeared in court he learned to his 
chagrin that the District Attorney has fore- 
stalled him by having both prisoners in- 
dicted the day before on the restaurant 
holdup charge. 

Mr. Scott was indignant. “It is unfair to 
my clients,” he told the court. “In all my 
30 years’ experience I never heard of defen- 
dants being indicted while habeas corpus 
proceedings were -pending.” 

Judge Gordon, who was on the bench 
with Judge Stern, smiled and replied: “I 
believe it has been done several times before, 
Mr. Scott.” 

Feenicks is awaiting sentence in the Rosen- 
blatt case, having been convicted. Flynn was 
acquitted. Had the indictments not been 
returned in the restaurant case the District 
Attorney would have been obliged to have 
produced his witnesses before Judge Stern, 
thus giving the defense the opportunity to 
lay the ground-work for subsequent cross- 
examination at the trial. When Judge 
Stern ruled that as the men had been indicted 
he could not hear testimony on the bearing 
on the writ but could only fix bail, Mr. 
Scott withdrew his writ and did not ask for 
bail. 

The peculiar interest taken by the under- 
world here and in New York in the cases 
of Feenicks and Flynn was again shown at 
the hearing by the presence of several char- 
acters well known to the police in both 
cities. As at similar hearings of the men, 
they were heavily guarded and no known 
or suspected criminals were permitted in the 
court room. No date has been set for their 
trial. 











Stock of Jewelry in Hudson, N. Y., Store 
Destroyed by Fire 

Hupson, N. Y., Feb. 19—The Jewelry 
Exchange Store, 411 Warren St., suffered a 
total loss of stock by a fire today. The store 
was a mass of flames when the firemen were 
called at 10 o’clock in the morning. 

A member of the firm said that the stock 
was valued at between $12,000 and $14,000 
and was covered by insurance for about half 
the amount. The owners of the store are 
Claude Hallenbeck, Harry Hallenbeck, and 
Frank West, all of Hudson. The cause of 
the fire is unknown. 
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LEGEND OF THE STAR SAPPHIRE 


A sapphire, jewel of the skies, 
Adorns my lady’s hand— 
A stone of pure celestial blue 
Set in a golden band: 
A gem that owes its beauty to 
No lapidary’s art. 
But to the marvel of a star 
Imprisoned in its heart. 
A star beheld an earthly mind 
In ages long ago. 
And fell from midnight’s spangled vault 
To dwell with her below, 
And never more may it return 
To heavenly heights above, 
But in a sapphire cell must pay 
The penalty of love. 
—MINNA IRVING. 
The Sun, May 14th, 1924. 


LOUIS N. MARX 


36 West 47th St. New York City 
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An Optical Primer 
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dred pages; cloth; illustrated. A primer invaly- 
able to all beginners in their early studies and 
contains a vast amount of material of value to 
every practicing refractionist. Price, $1.50, 


Manual of Diseases of the Eye 


By Charles H. May, M.D., New York. For stu- 
dents and general practitioners, with 377 original 
illustrations, including 22 plates with 71 colored 
a Tenth edition. Cloth, 390 pages. Price, 
3.50. 


Ocular Therapeutics 


By Ohlemann. Authorized translation, and ed- 
ited by Dr. Charles A. Oliver. Price $1.75, 


Lenses and Mirrors 


By George A. Rogers. 68 pages; 20 diagrams 
and a comprehensive and extensive quiz at the 
end. Price, cloth binding, $1.00. 


Prisms: Their Use and Equivalents 


A book containing a more extended knowledge 
on this branch of refraction than is contained in 
works on ophthalmology. Price, $2.00. 


Refraction and Motility of the Eye 


With special chapters on Color Blindness, Field 
of Vision, The Relation of Functional Eye Dis- 
eases to General Medicine. By Ellice M. Alger, 
Adjunct Professor of Diseases of the Eye in the 
New York Post-Graduate Medical School and 
Hospital, etc. 120 illustrations. Extra Cloth. 380 
pages. Price, $2.50 net. 
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OFFICERS SUED 


stockholders Committee Attacks Payment for 
Colt Property Made With Common 
Stock of the International Silver Co. 

Discord between a group of common stock- 
holders of the International Silver Co. and 
the officers of the corporation as holders of 
the majority of the preferred stock, led to 
the filing in the Supreme Court on Friday 
of a suit of a committee of common stock- 
holders against the corporation and Isaac W. 
Cokefair, vice-president, attacking the trans- 
fer to Mr. Cokefair and four other officers 
and directors of 2,500 shares of common 
sock on June 6, 1923. The consideration 
for the transfer was the delivery by the 
directors of the Colt property in Meriden, 
Conn., to the corporation. 

The complaint alleges that the Colt 
property was held at a valuation of $125,- 
(0 in a contract by the directors for its 
purchase, and that the 2,500 shares of com- 
mon stock, given to the directors for the 
property, represented a par value of $50 a 
share, but had an actual value of much more 
than this at the time of the transaction. It is 
alleged that not only was the stock trans- 
ferred to the directors in question at less 
than the real value, but that the stock had 
been acquired from the United Silver Cor- 
poration under circumstances described in 
the complaint, and should have been retired. 

The suit is brought by Raymond D. Mc- 
Grath, Sidney C. Borg and Arthur Lehman, 
as a Committee constituted by a Stock- 
holders’ Protective Agreement dated Jan. 
ll, 1924, and Sidney C. Borg and Myron I. 
sorg, members of the firm of Simon Borg 
& Co. in behalf of themselves and all other 
holders of common stock. They state that 
they own 300 shares of common stock and 
in addition represent more than 4,400 shares 
deposited with them under the terms of the 
stockholders’ agreement. They state that 
the total common stock isued and outstand- 
ing is only 6,854 shares, but that under the 
certificate of incorporation the common stock 
has a voting power of only one vote for each 
two shares. 

The complaint was filed by Cook, Nathan 
& Lehman, as attorneys, Friday, Feb. 21. 
No answer has yet been filed. 








It was stated at the office of Simpson 
Thatcher & Bartlett, counsel for the Inter- 
national Silver Co. that the action recently 
commenced in the New York Supreme 
Court by Raymond D. McGrath, Sidney C. 
Borg and others against the International 
Silver Co. and Isaac W. Cokefair, one of 
the vice-presidents, appears to involve the 
same transaction and the same questions as a 
similar action brought by Sidney C. Borg 
and others against the company and certain 
other directors in the United States District 
Court for the Southern District of New 
York in June, 1924. Says the statement: 

‘The transaction involving the purchase of 
the Colt Arms property at Meriden, Conn., 
‘or 2,500 shares of the common stock of the 
company then held in its treasury, was 
authorized and approved by a quorum of 
directors who had no personal interest in 
the transaction and were of the opinion that 
that the value of the Colt Arms property 
exceeded materially the value of the 2,500 
shares of stock and that the terms of the 
Purchase were not only fair but were highly 
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advantageous to the company. The Colt 
Arms property has been improved and 
equipped by the company and is now in 
actual operation. 

“The claim of the plaintiffs that the com- 
mon stock held in the treasury of the com- 
pany had been retired or should have been 
retired and could not be transferred or sold 
has been rejected in a decision rendered re- 
cently by the Honorable Henry W. God- 
dard of the District Court of the United 
States, in another action brought by Sidney 
C. Borg and others against the International 
Silver Co. in an effort to prevent the com- 
pany from selling or otherwise disposing of 
any shares of such stock. This decision held 
in effect that the stock in question had not 
been retired and that the directors of the 
company had the right to sell or otherwise 
dispose of it as they deemed best in the in- 
terests of the company.” 








Plans Completed for Annual Banquet of 
N. E. M. J. & S. A. 


PRrovIDENCE, R. IJ., Feb. 21.—That the an- 
nual banquet of the New England Manu- 
facturing Jewelers’ and Silversmiths’ Asso- 
ciation, to be held at the Providence-Bilt- 
more Hotel on Saturday evening, March 7 
will be up to the standard of previous oc- 
casions is evidenced by the plans that are 
being made by the committee in charge. 

That the attendance will be as large as 
ever before is also certain, the responses al- 
ready received presaging a gathering that 
will tax the capacity of the banquet hall. 
With the affair two weeks off reservations 
so far made make it apparent that late com- 
ers are going to be disappointed. The total 
number of tickets is limited to 400 and until 
last Tuesday (Feb. 17) each member was re- 
stricted to two tickets, but after that date 
all unpurchased tickets will be sold in the 
order of priority of application, and the list 
of applicants is now believed to be sufficient 
to take up the larger part of the tickets at 
the disposal of the committee. 

Wallace D. Kenyon is chairman of the 
committee in charge of the arrangements and 
has as his assistants, Frederick A. Ballou, 
Jr., Ralph L. Griffith, W. Clarke Mays, 
Paul B. Paris, George L. Shepardson and 
Frederic C. Wilmarth, with Eugene T. Ab- 
bott as treasurer. This committee is making 
every effort to have this affair a banner one 
in the history of the association. The pro- 
gramme will include a reception by Pres- 
ident Ralph K. Stone, with the officers of the 
association and the speakers, in the foyer of 
the hotel from 5:30 to 6 o’clock, at which 
time the dinner will be served. 

The speakers for the evening are all of 
recognized ability and include Col. Theodore 
Roosevelt of New York, James T. Williams, 
Jr., of Boston and Rev. W. Warren Giles, 
D.D., of East Orange, 'N. J. Col. Roosevelt, 
a veteran of the World War, a former mem- 
ber of the New York legislature and former 
Assistant Secretary of the United States 
Navy is a forceful and magnetic speaker ; 
Mr. Williams is editor-in-chief of the Bos- 
ton Transcript and has had a varied experi- 
ence as a member of the Washington staff 
of the Associated Press, as a press corres- 
pondent at several National political conven- 
tions, at the Portsmouth Peace Conference 
in 1905 and as member of the United States 
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Civil Service Commission and Dr. Giles’ wit 
is incisive, his humor contagious and his 
personality captivating. 








DEATH OF HENRY STEIN 


New York Jewelry Manufacturer Passes 
Away Following An Illness of 
One Week 

After celebrating his 60th birthday on 
Feb. 16 Henry Stein, president of Stein & 
Windt, manufacturing jewelers, 64 Fulton 
St., New York, died at his home, 215 W. 
92nd St. Death followed an illness of one 
week, during which time Mr. Stein was con- 
fined to his home. The funeral was held last 
Friday from Meyer’s Funeral Parlors, 228 
Lenox Ave., and the services largely at- 
tended. Dr. Krass, of Temple Emanuel, 
officiated. Burial followed in the family plot 
at Washington Cemetery. 

Mr. Stein was born in Austria on Feb. 
17, 1865, and the day before his death cele- 
brated his 60th birthday. He learned the 
jewelry business abroad and worked for 
various concerns in London and Vienna be- 
fore coming to this country about 35 years 
ago. Upon his arrival here, he worked for 
several firms and then formed the firm of 
Stein & Hochberger. This house continued 
for about 16 years and on Dec. 31, 1922, 
was dissolved. The following day the 
present corporation of. Stein & Windt was 
formed with Mr. Stein as president. 

Mr. Stein was a member of the United 
Krakower Charity Society. He is survived 
by his widow and one son Maurice J., who 
is secretary and treasurer of the firm which 
will be continued under its present style. 











DEATH OF T. B. ARNOLD 


Providence Jeweler and Watchmaker Passes 
On at the Age of Seventy-Two Years 


ProviDENCE, R. I., Feb. 21.—The funeral 
of Thomas B. Arnold, for many years a 
retail jeweler and watchmaker at 37 Dor- 
rance St., this city, for many years, was held 
from his home at Lafayette village on 
Wednesday and was attended by a large 
gathering of former associates, relatives and 
friends. The services were conducted by 
Rev.’ H. J. Piper and burial was at Elm 
Grove Cemetery. 

Mr. Arnold died last Sunday having suf- 
fered at attack of paralysis on the previous 
Tuesday, his death following closely that of 
his wife, which occurred on Jan. 22. He 
was 72 years of age having been born at 
Exeter, R. I., in 1853 the son of the late 
Stephen C. and Sarah (Gardiner) Arnold. 
For more than 40 years he was engaged in 
business on Dorrance St., until about two 
years ago when the building was torn down 
to make room for the present F. W. Wool- 
worth building. 

In business with him for a number of 
years past was his son and only child, Elmer 
T. Arnold now head of the watch department 
at Fosters. Besides his one son Mr. Arnold 
is survived by two brothers and one sister. 








Moe Fertel, Cleveland, O., who purchased 
the jewelry store of McArdle & Co., Seneca 
Falls, N. Y., has closed the business and 
moved the stock to Canandaigua. 
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The Chest of William and Mary Flatware 
that Spring Brides Will be Seeking 














TREASURE Set No. 2, $185.00 (Retail). Contents, reading from left to right: 6 Dinner Knives, 6 Coffee Spoons, 
6 Tea Spoons, 6 Dessert Forks, 8 Dessert Spoons, 8 Dinner Forks, 6 Dessert Forks, 6 Tea Spoons, 6 Tea Knives. 
Total number of pieces, 58. Covering the minimum requirements in serving six people correctly. 

This set comes in a rich and beautiful presentation case. Covered with French Blue Leatherette, Spanish Finish, lined 
with French Blue Velveteen. 








This chest is not only extremely smart in appearance, but very practical as well. The blocking which holds the 
silver is all built on a removable pad, and this pad may be taken out of the chest, placed in one of the drawers of the 
buffet, and forms a permanent holder for the family silver. 


Chests for Treasure Sets carried in stock for immediate delivery 


wv, ROGERS, LUNT & BOWLEN CoO. 
Silversmiths ~, Creators of Distinctive Tableware $8. 
GREENFIELD ™\ MASSACHUSETTS 
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Treasure National Advertising This Spring 





Announces New, Unique Chest Outfits 


“Treasure Sets” and “Selecting Silver for the Young Bride” 


Destined to 


Cause Important Changes in 


the 


Selling of Sterling Flatware 


lecting sets of flat silver according to the 

menu and the number of people to be 

served—but heretofore it has never been 
standardized and offered to the Jeweler and the 
public as a general buying plan. 

Flat silver is equipment. It has a duty to per- 
form. Chest outfits should perform a definite 
service, and now for the first time you can show 
your customers standard stock outfits—TREASURE 
sets—that will serve four to twelve people cor- 
rectly at breakfast, luncheon or dinner. 

The intelligent plan underlying each “TREASURE 
ser” assortment is fully described with illustrations 
in our booklet, “Selecting Silver for the Young 
Bride,’ which will be mailed gladly at your request. 
Briefly, this idea is this: 

Take TREASURE SET NO. 2, illustrated on the op- 
posite page, this was planned to supply the young 
bride with the MINIMUM quantity of flat silver for 
serving six people. The dinner menu was taken 
upon which to base the selection of pieces, as that 
meal would require the largest assortment of 
pieces. 

Supposing the dinner consists of Soup, Meat and 
Vegetables, Salad and Dessert course. What will 
be needed for serving six persons? 


Pisin this thing has been done before—se- 


Soup Course 
6 Dessert Spoons 


Meat Course 
6 Dinner Forks 
6 Dinner Knives 


6 Tea Knives 
(for Bread and Butter) 


Salad Course 
6 Dessert Forks 


Dessert Course 
6 Dessert Forks 


6 Coffee Spoons 
(for After-dinner Coffee) 

From the above you will note twelve Dessert 
Forks are called for, while only six each are 
needed of Dinner Knives, Tea Knives and Coffee 
Spoons. 

While only six Dinner Forks and Six Dessert 
Spoons will be needed at the six places, it is recom- 
mended to purchase eight of each, and the two 
additional Dinner Forks and Dessert Spoons can 
be used for serving purposes. The young house- 


“Selecting Silver for the Young Bride’ is being featured in our national advertising, and 


there is an enormous demand for this booklet. 
will be 


carries Treasure Sets. Are you prepared? 


ROGERS, LUNT & BOWLEN CO. 
wat Silversmiths ~, Creators of Distinctive Tableware 
GREENFIELD ™\X MASSACHUSETTS 


planning their purchases on the Treasure Set 


wife can use these until she is ready to purchase 
the regular serving spoons and forks, such as 
Salad Spoon, Preserve Spoon, Cold Meat Fork, 
etc. And then, too, perhaps these will be among 
the wedding gifts. 

Probably you have already noticed the lack of 
Tea Spoons. She will want twelve at breakfast; 
six for Fruit and six for Coffee. 

This set will then be found to consist of the 
following pieces: 


12 Tea Spoons 
8 Dessert Spoons 

(2 for serving purposes) 
8 Dinner Forks 

(2 for serving purposes) 
6 Dinner Knives 
6 Tea Knives 
12 Dessert Forks 


6 Coffee Spoons 


TREASURE Set No. 2 is built up on minimum re- 
quirements. It provides a good foundation to 
build on. The pieces selected are those that will 
do the most duty. 

Dessert Spoons have been selected for the Soup 
Course, instead of the round bowl Soup Spoon, 
because Dessert Spoons have more uses (for Cer- 
eal at breakfast, also serving spoons). Dessert 
Forks for the Salad Course because Dessert Forks 
can be used for many other dishes when 
needed at other meals. Butter Spreaders could be 
substituted for the Tea Knives, but Tea Knives 
are so generally useful, and many smart hostesses 
are today showing a decided preference for the 
Tea Knife as a butter spreader. 

Compare this set with the customary 26-piece 
chest, of 6 Tea Spoons, 6 Dessert Forks, 6 Dessert 
Knives, 6 Dessert Spoons, Sugar Spoon and But- 
ter Knife. How could the hostess serve a dinner 
for six with only 6 forks?—You will note that at 
least 18 are required. 

TREASURE SETS come in varying 
sizes built for serving four, six, 
eight or twelve people, selling at 
retail from $120.00 to $925.00. These 
chests are carried in stock ready for 
immediate delivery, supplied with 
any regular Treasure pattern. This 
provides a most exceptional service 
for the Jewelry trade and a service 
which you will want to take advan- 
tage of immediately. 


The leading brides of your community 
Plan, and will seek the store that 






































































































































LOOK OUT FOR HIM 





Bogus Check Swindler at Work in Denver 
District 

Denver, Colo., Feb. 21.—Denver jewelers 
are warned by the Denver police to be on the 
lookout for another clever swindler, who 
commenced operations in the city last week, 
and has already victimized some jewelry 
store owners. 

The man, according to the police, is 
especially clever. He is dressed in the height 
of fashion, and makes a practice of buying 
expensive jewelry and tendering a bogus 
check in payment. When the man appears 
in a store, according to the police, he will 
ask to look at a watch or ring. Shown a 
moderate priced article, he will push it aside 
indignantly and exclaim that if that is the 
best article the jeweler has to show he will 
look elsewhere. When higher priced articles 
are displayed, the man will go over them 
with great care, discussing jewelry in a 
manner that indicates his familiarity with 
the subject. Finally, he will select a choice 
ring or watch and tender a check in pay- 
ment. By that time the salesman has _ be- 
come so impressed with the stranger that he 
accepts the paper without question. Two 
days later it comes back from the jeweler’s 
banker marked “no account.” 

The man is described as about 30 years old. 
Jewelers who encounter him are requested to 
notify Washington Ringer, captain of de- 
tectives, at once. 








King Jewelry Co., Inc., New York, Files 
Schedules in Bankruptcy Showing Lia- 
bilities of $56,193 and Assets of 
$25,245 

Schedules in bankruptcy were filed in the 
United States District Court, New York, on 
Tuesday, Feb. 17, by the King Jewelry Co., 
Inc., retailers, at 1B E. 42nd St. These 
schedules place the firm’s liabilities at 
$56,193, which amount represents unsecured 
claims while the assets are listed at $25,245. 
This amount is divided as follows: Cash on 
hand, $130; property in reversion, remainder 
and trust, $25,000, and debts due on open 
accounts, $115. The concern was petitioned 
into bankruptcy on Jan. 19. 

Among the largest unsecured creditors are: 
Aetna Life Insurance Co., $277; Arlington 
Comb Works, $502; Asiatic Art Jewelry 
Co., $471; Ludwig Baer, $307; Barvasso & 
Sons, $376; E. & J. Bass, $214; Byers & 
Hayes Co., $419; Dattlebaum & Friedman, 
$842; Dennison Mfg. Co., $389; Doran, 
Bagnall Co., $222; Dzeambor Bros., $414; 
Eagle Silver Co., $628; J. M. Fisher Co., 
$266; R. Fried & Co., $355; M. Goldfine, 
$359; A. A. Greene Co., Inc., $482; R. L. 
Griffith & Son, $345; G. & G. Watch Co., 
$712; Wm. E. Hunt Co., $248; Krementz & 
Co., $367; Laubheim Bros., $697; Leach & 
Miller Co., $228; Les Lenere Perle Co., 
$354; Meisel & Gettinger, $234; Mecallef & 
Co., $335; R. L. Moorhead & Co., $281; 
B. Raff & Sons, $716; Rolnick Jewelry 
Co., $286; Rosenberg & Co., $375; Samstag 
& Hilder, $401; Schimper & Co., $632; 
Sheim & Ball, $212; Simons Bros. Co., 
$289; T. I. Smith Co., $676; J. Solinger & 
Co., $265; A. J. Sonnet, $447; South Bend 
Watch Co., $269; Spear & Susskind, $1,320; 
F. W. Stadtlander Co., $326; Wahl Co., 
$1,210; L. E. Waterman Co., $829; S. 
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Weissman Co., $404; Harry Zinsberg, $324; 
Sam Kandel, $2,571; F. Klein, $402; Edward 
Pulver & Bros., $1,130; Fliederbaum & 
Glick, $685; Edward Berger, $341; Folmer 
Prip, $927; J. M. Jablow & Co., $705; 
B. Scherer, $1,427; M. Reinhold, $500; Fried 
& Neclay, $375; R. A. Briedenbach, Inc., 
$2,442; A. Suderov, $1,182; H. Horowitz, 
$510; Hilton Watch Corp., $294; Adorie 
Fovieri, $624; Patria Pearl & Jewelry Co., 
$449; Charles Schimels, $200; the Muller- 
Merke Co., $366; Richard R. Brenner, 
$12,320; Brenwex Realty Co., $2,000; 
Walter A. Yokel, $289, and H. H. Oppen- 
heimer, $300. 


MAKE SECOND ARREST 








Another Man With Being Con- 
nected With Robbery of Manager of 
Carl H. Skinner Jewelry Co., 
Boston 


Charged 


30ston, Mass., Feb. 20.—A second arrest 
in connection with the sensational robbery 
on Aug. 20 last year of the manager of the 
Carl H. Skinner Jewelry Co., at 300 Boyl- 
ston St., when four men held up the place 
and escaped with more than $100,000 worth 
of jewelry and valuable stones, was made 
Feb. 18 in the afternoon when Isadore Leach, 
20, who gives an address in Callender St., 
Dorchester, was taken into custody by In- 
spectors Flaherty, Kilday and Ring of head- 
quarters. The arrest was made on an in- 
dictment warrant which charges Leach with 
being an accessory before and after the fact 
in the robbery of the manager, Frederick W. 
Ives. The amount mentioned in the indict- 
ment is $107,487. 

After being booked at headquarters Leach 
was taken to the City Prison to await ar- 
raignment in the Superior Criminal Court. 
His bail was placed at $25,000 by orders of 
Dist. Atty. O’Brien. Lean declared he did 
not have the faintest idea of why the police 
should want him in connection with the 
Skinner robbery, and protested his innocence. 

The first arrest in the case occurred sev- 
eral weeks ago in New York city, when 
“Fancy Louis” Weiner was picked up by the 
New York police. He pleaded not guilty 
when arraigned and was held in $100,000 
for his appearance in the Superior Criminal 
Court at a later date. He failed to get the 
bail and is a prisoner at the Charles Street 


Jail. 








Frank Kassel Operating the Kassel Jewelry 
Co., Kansas City, Kans., in Financial 
Trouble 

KaNsas City, Kans., Feb. 20.—Frank 
Kassel, operating the Kassel Jewelry Co., 
548 Minnesota Ave., is the subject of bank- 
ruptcy and receivership petition, filed at To- 
peka, Kans. H. S. Roberts, an attorney who 
has had considerable experience as receiver 
and trustee, has been anpointed receiver, and 
is in charge of the store. The store is 
closed. 

Mr. Roberts had an inventory taken and 
invoiced by two jewelers and an accountant. 
The invoice showed a total of $5,726 of 
assets, fixtures being $872, accounts $1,051, 
and stock $3,803. 

There has been no reference of the case, 
and no meeting of creditors has been held 
for election of trustee. It is intimated, how- 
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ever, that the merchandise and fixtures prob. 
ably will be offered in bulk, since Consider. 
able additions would have to be Purchase, 
for conducting an auction or bargain retail 
sales by the receiver or trustee. 

Mr. Kassel has been in business at thi 
location for several years. He held a special 
sale a year ago, and another at the holiday 
season the past year. A substantial sum in 
merchandise was recently stolen, supposed) 
by a janitor. Mr. Kassel stands well in the 
community, and the inability to work out 
his problem is a source of regret. The tot,) 
liabilities are said to be about $18,000. 








BANDIT DIES IN HOSPITAL 





Gunman Shot by New York Jeweler Passes 
Away After Lingering for Several Weeks 


After fighting for his life for several 
weeks, Harry Morris, one of the bandits who 
held up the jewelry store of Aaron Rodack 
3630 Broadway, New York, and who was 
shot by the jeweler, died last week at Colum. 
bus Hospital. Morris was shot in the back 
by Mr. Rodack who fired six shots at the 
bandits when they attempted to hold him up 
on the evening of Jan. 28. 

Last Fall, Mr. Rodack was the victim of 
hold-up men and on this visit, routed the 
thieves with a 32-calibre revolver. The 
jeweler, however, fearing another hold-up 
armed himself with a 45-calibre pistol and 
was ready for the thieves who attempted to 
hold him up on Jan, 28. 

The three men in this gang posed as cus- 
tomers when they walked into the store. 
When Mr. Rodack approached the men to 
wait on them, he was confronted with 
guns and was ordered to throw up his 
hands and make no outcry. Instead of 
obeying, he dropped behind the counter, 
grabbed his gun and opened fire. 

The bandits fired one shot but became 
frightened and started to run from the store. 
Just as Morris who also went under the 
name of “Mehlman,” reached the door, Mr. 
Rodack shot him in the back. The bandit 
fell to the floor while his companions fled. 

The thief was removed to the hospital 
where he had been confined until the time 
of his death. 








The annual dinner of the Manitoba Jewel- 
ers’ Association was held at the Marlbor- 
ough Hotel, Winnipeg, on the evening of 
Feb. 16th with an attendance of about 1 
members. The chair was occupied by Pres- 
ident F. W. Dudley. The principal speaker 
was T. J. Porbe, of Henry Birks & Sons, 
who in an address which embodied many his- 
torical and literary allusions dealt with the 
importance of the goldsmith’s and silver 
smith’s crafts in ancient times and the 
prominent position held by these artificers m 
olden days. The trade had a history that they 
might well be proud of. A. E. Roland, sec 
retary-treasurer, spoke of the organization 
work of the association and the advantages 
of membership in securing a hearty © 
operation to promote the interests of the 
trade. A novel and interesting feature was 
a competition as to who could tell the best 
story, in which seven of those present pat 
ticipated, the winner being C. E. Cole. There 
was an excellent program of vocal and a 
strumental music, the arrangements for which 
were in charge of G. H. Gillman. 
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AN INTERESTING DECISION 


cincinnati Judge Rules That Wedding 
Presents Sent to a Bride in Her Maiden 
Name Before Marriage Are Her 
Property 

Cuwannati, O., Feb. 20.—All wedding 
presents sent to the bride in her maiden 
name before the marriage ceremony and sent 
to her home absolutely belong to her, was 
the rule handed down by Judge Stanley C. 
Roettinger, in Common Pleas Court, this 
city, Wednesday. 

The ruling was handed down in the case 
of Louise Grimm Oskamp, who sued W. 
Herbert Oskamp, of ‘the Oskamp Jewelry 
Co, to recover a number of presents which 
che claimed were being held by the jeweler. 
A controversy developed between the couple 
after he sued for divorce, and she filed a 
counter petition, and the rule handed down 
Wednesday applies whether the gifts are 
from friends of hers or from friends of the 





husband. 

Applying this ruling, Judge Roettinger 
declared that Mrs. Oskamp is entitled to the 
following presents which have been in the 
custody of the court ever since the suit was 
instituted some months ago: 

One Dutch silver tea service, consisting 
of one coffee pot, one tea pot, one sugar 
howl and one cream pitcher; silver water 
pitcher, silver tray, meat platter, two cov- 
ered vegetable dishes, chop dish, sandwich 
tray, half set of Colonial sterling silver, 
cream ladle, carving set, gravy ladle, gravy 
boat. The judge ruled that the couple will 
have to divide one complete set, one dozen 
each, of Cairo sterling flat ware, the gift to 
them from Casimir Werk, Oskamp’s uncle. 
Judge Roettinger holds that although this 
was actually delivered at the bride’s resi- 
dence it was particularly marked “Herbert 
and Louise, from Uncle Casimir,” which, the 
judge says, “removes all doubt but what Mr. 
Werk firmly intended that this be a present 
as much to one as to the other.” 








THREW PEPPER IN HER EYES 





Thieves Visit Woman Jeweler and Secure 
Loot Valued at Over $4,000 


A couple posing as customers robbed 
Mrs, Sarah Singer, owner of a jewelry store 
at 1758 Madison Ave., this city, on Tuesday 
afternoon of last week after temporarily 
blinding her with pepper which they threw 
in her eyes. Although Mrs. Singer has had 
practically all the pepper removed from her 
eyes, she is still suffering from the shock. 
She places her loss at between $4,000 and 
89,000, which she told a JEWELERS’ CIRCULAR 
reporter, is covered by insurance. 

The theft occurred at about 3:15 o’clock 
on Tuesday afternoon, Feb. 17. At that time 
4 young woman, who Mrs. Singer recognized 
as a customer, came into the store followed 
*yY 4 young man whom she said was her 
tance, While standing at the counter look- 
ing at some jewelry, the man pulled a hand- 
ful of pepper from his pocket and threw it 
into Mrs. Singer’s eyes which temporarily 
blinded her 

She began to scream and the man and 
woman forced a gag into her mouth, grabbed 


. 
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a tray of rings from the safe, and then ran 
from the place. The cries of Mrs, Singer 
attracted her neighbors who sent for a 
doctor. 

It was several hours later before Mrs. 
Singer was able to see and while still suffer- 
ing from the effects of the pepper, her in- 
jury will not be permanent. The only clew 
left by the bandits was a glove which the 
woman thief had dropped. 








OLD SUIT ENDS 





Termination of Proceedings Started by 
Waltham Watch Co., Against C. H. 
Keene Fifteen Years Ago 


30SsTON, Mass., Feb. 21.—The oldest case 
in the local Federal Court, an injunction 
brought by the Waltham Watch Co. against 
Charles A. Keene, a jeweler at 180 Broad- 
way, New York city, began in this court in 
1910, was terminated Feb. 19 by agreement 
of counsel before Judge Morton in the 
United States District Court, thereby ter- 
minating 15 years of litigation. 

When the proceedings were originally 
started an injunction was sought by the 
Waltham Watch Co. against Keene to re- 
frain from selling watches at less than the 
retail price fixed by the company. In the 
report, it was learned that Keene purchased 
20,000 watches in Europe, brought them to 
New York at a cost of $10 each. They were 
somewhat similar to a domestic line of the 
company that sold for $28.50. 

These watches were alleged to have been 
made by the Waltham Watch Co., and as 
they were an American production no duty 
was charged on the re-entry of the goods. 

Judge Dodge in the United States District 
Court granted a temporary injunction July 
28, 1910, against the sale of the watches, 
but Keene continued to _ sell the 
watches. Dana Malone was appointed mas- 
ter to hear the case, after a demurrer was 
filed by Keene, but the master died before 
the proceedings were ended. Weld A. Rol- 
lins then finished the hearing as master, and 








the final proceedings were based on his 
report. 
Spartanburg, S. C., Jewelers Active in 


Campaign Against Peddlers 

SPARTANBURG, S. C., Feb. 20.—There is no 
class of merchants who suffer more from the 
peddler and agent than the jeweler. The 
jewelers of Spartanburg, S. C., believe they 
are on the road to solving the problem and 
are lending their best efforts to put over a 
campaign instituted here by the Retail Mer- 
chants’ Bureau of the Chamber of Com- 
merce. The purpose of this campaign is to 
eliminate the peddler and the agent, and save 
for Spartanburg merchants many thousands 
of dollars now going to mail order and other 
outside concerns. The plan should appeal to 
jewelers, because it was at the suggestion of 
the local jewelers that the Retail Bureau 
took it up. 

Thousands of cards have been printed and 
distributed among the housewives of this city 
of 35,000 population to promote the cam- 
paign. 

Go through any street in the elite resi- 
dential sections of Spartanburg and one will 
find copies of this warning to peddlers tacked 
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up above the mail boxes on the front porch. 
Although it has been in use but a short time, 
already good results are being reported at 
the Chamber of Commerce, where an ac- 
curate record is kept of the progress of the 
campaign which is being waged against 
peddlars and agents. 

One housewife who has been in the habit 
of giving substantial orders for silverware 
to a friend representing a nationally known 
house, states that the first day the card was 
up, this agent noted it and did not stop to 
ring the door bell. Whether or not this 
woman peddler took offense at the card, the 
housewife could not say, but one thing she 
was sure of, it had saved her the painful 
duty of telling her “No.” 








ATTEMPTED ROBBERY FAILS 


Three Thugs Attack Bronx Jeweler and One 
Is Captured, Identified and Indicted 


For the second time within two months, 
A. J. Bluming, a retail jeweler at 812 West- 
chester Ave., the Bronx, was visited last 
week by thieves who attempted to hold up 
and rob his store. As soon as Mr, Blum- 
ing was confronted by the hold-up men, he 
recognized one of the trio as a member of 
the gang who had robbed him last Decem- 
ber of jewelry worth more than $23,000 
and, remembering his previous loss, began 
to fight with his assailants. 

The jeweler was severely cut about the 

head but with the efforts of Mr. Bluming’s 
wife and his brother, who were in the store 
at the time, the thieves were routed with- 
out getting any loot and after a chase, one 
of the trio was caught. He is described as 
Louis Kahoff, 18 years of age, living at 
Dawson St., the Bronx, and has been identi- 
fied by Mr. Bluming as one of the thieves 
who robbed him in December of last 
year. ; 
Mr. Bluming and his brother were arrang- 
ing the stock in the show case last Thursday 
when three men walked into the place. As 
soon as the proprietor looked up he recog- 
nized one of the trio as a member of the 
bandit gang who had held him up on Dec. 
17 and began shouting and fighting. Two 
of the thieves, with drawn revolvers, rushed 
at Mr. Bluming and at the same time his 
wife and brother began shouting and fighting 
the men. Mr. Bluming was hit over the 
head with the butt ends of the robbers’ guns 
but he continued to shout. When the robbers 
saw that the jeweler, his wife and brother 
were determined to thwart this hold-up, they 
fled from the place. 

Patrolman Finkelstein, who was not far 
from the store, heard the shouts and 
noticed a man running away from the store. 
He pursued him and after a chase captured 
him. This man was brought back to the 
store where he was identified by Mr. Blum- 
ing as one of the bandits. With the arrest 
of this man, the police hope to get the other 
two bandits and also to clear up the robbery 
which occurred last December. 

Following the hold-up, Mr, Bluming was 
sent to a hospital in the Bronx where he is 
now under the care of a doctor. He had 
several lacerations of the head and is suffer- 
ing from shock. 

The day after the hold-up Kahoff was 
indicted by a Grand Jury on a charge of 
attempted first degree robbery. 
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DEATH OF S. WETZSTEIN 


Cincinnati Jeweler Passes Away Following 
a Brief Illness 

CrncinnatTlI, O., Feb. 20.—Solomon Wetz- 
stein, one of the partners in the firm of 
Frohman & Co., Harrison building, E. 4th 
St., died at his residence, 755 S. Crescent 
Ave., Avondale, early Thursday. He had 
been ill about 10 days, as he developed a 
heavy cold while on the road making a tour 
through Kentucky and West Virginia. Mr. 
Wetzstein had anticipated only being on the 
road about two weeks, but the illness that 
developed caused a delay of about four days, 
and when he returned to Cincinnati last 
week he immediately repaired to his home 
and went to bed, but he never got up. <A 
complication developed from the cold that 
had settled on his lungs and caused his death 
Thursday. Funeral services were held at the 
residence in Avondale, Friday afternoon. 

Mr. Wetzstein became identified with the 
firm seven years ago, at that time being as- 
sociated with Jonas Wise and John A. 
Gerwe. Two years ago Mr. Wise retired, 
and the business was carried on by the late 
victim and Mr. Gerwe. Previous to be- 
coming engaged in the jewelry profession 
Mr. Wetzstein was interested in the manu- 
facture of whisky. 

He is survived by Mrs. Wetzstein, who is 
a daughter of Henry Fox, of Fox Bros., 
pearl and diamond dealers. 

He was prominently identified with the 
Cincinnati Wholesale Jewelers and Manu- 
facturers’ Association, and during the time 
he devoted to that organization he served on 
several of the committees. In his lodge af- 
filiations Wetzstein was a member of the 
local lodge of Elks, and was also a member 
of the Knights of Pythias. 











SENT TO SING SING 





Gunman Captured After Holding Up Bronx 
Retailer Gets Long Prison Term 


John Feinstein, who was captured after 
holding up and robbing the jewelry store 
of Chernick Bros., 4036° Third Ave., New 
York, early this month, was sent to Sing 
Sing last Wednesday to serve from nine to 
18 years. Several days before being 
sentenced by Judge Abraham Cohn, in the 
Bronx County Court, Feinstein pleaded 
guilty to the robbery charge. This hold-up 
was one of the most sensational of the many 
which have occurred in the Bronx during 
the past few months. 

As reported in these columns at the time, 
Isidor Chernick, one of the partners of the 
firm, was alone in the store when the bandits 
walked in and held up the place. The 
jeweler was struck on the head with a black- 
jack and stunned. While Mr. Chernick was 
in a semi-conscious condition he was bound, 
hand and foot, and placed behind the safe. 
After the thieves had gathered up their loot 
they ran to an automobile which was stand- 
ing at the curb and in which a fourth man 
was sitting and drove off. 

Mr. Chernick, however, was able to give 
an alarm which attracted two policemen who 
were off duty and who were visiting stores 
in the neighborhood. They pursued the men 
and after a chase of several blocks, the 
bandit car stalled and the men jumped out 
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and began to run. Patrolman Louis Drago, 
of the West 47th St. Station, shot and killed 
one of the bandits and with the assistance of 
Patrolman Bissert, of the Bath Gate Station, 
captured Feinstein. The other two bandits 
are still at large. 








A DARING HOLD-UP 
Armed Bandits Get $15,000 
Worth of Booty from Brooklyn 

Jewelry Store 

Four armed bandits committed a daring 
hold-up last Thursday morning at the 
jewelry store of Jacob Sagor, 725 Broad- 
way, Brooklyn, N. Y., which is located 
directly under the Flushing Ave, Station of 
the Broadway elevator and at one of the 
busiest points in the Williamsburgh section 
of that borough. The thieves bound and 
handcuffed the jeweler’s son and then rifled 
the store of jewelry worth between $15,000 
and $17,000 which, according to a statement 
made to a JEWELERS’ CIRCULAR reporter, is 
not covered by insurance. 

The robbery occurred about 9 o'clock in 
the morning while Samuel Sagor, the pro- 
prietor’s son, was alone in the store. Mr. 
Sagor had just opened the safe in the rear 
of the place when the four men entered, all 
brandishing pistols. Catching sight of the 
guns, Mr. Sagor began to raise his hands 
in the air, but the thieves apparently fearing 
that they would be seen from the outside, 
commanded him to put them down. One oi 
the quartette pulled Mr. Sagor’s hands be- 
hind his back and then snapped handcuffs 
over his wrists. While the robbery was in 
progress, a process server opened the door 
and was about to enter the store when he 
noticed what was going on. He began to 
walk out but before he could shut the door 
he was covered by one of the thieves who 
ordered him to stand still and to keep looking 
into the store. 

While the thief stood guard over the 
process server, who stood with his face 
against the glass in the door and another 
of the bandits watched Mr. Sagor, the 
others went to the safe where they grabbed 
what jewelry they could find. After they 
had gathered up their loot, the men made a 
dash for the door, knocking the process 
server over and ran for an automobile which 
was standing near the curb. They jumped 
into this car and were lost to their pursuers 
in a few moments. The detectives who 
answered the call were compelled to file the 
handcuffs from Mr. Sagor’s wrists before 
he could be released. 
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Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported 
for the past week: 

Selling Price 


London U.S. Gov’t New York 

Date Official Assay Bars Official 
a 3) Ae 32 5 71 685% 
Le | ae 3245 70% 68% 
ee) ee 32% 70% 68% 
BD, DO vies wie 324% 70% 68% 
SS 4 ae 32% 703%, 68% 

co a ] ee 32 f5 Holiday Holiday 








The jewelry store of Raymond J. Gaten, 
Sioux City, Ia., was recently damaged by 
fire. 





CIRCULAR 





February 25, 1925 


DEATH OF WM. ROSENBERGER 





Well Known Traveling Salesman Found 
Dead in Bed in New York Hote] 


The funeral of William Rosenberger , 
member of the firm of A. Wallach & Co 
makers of gold chains, 35 Maiden Lane 
New York, and probably one of the best 
known travelers in the trade, was held last 
Wednesday from the Universal Funeral 
Parlors, 52nd St. and Lexington Aye, Dr 
Krass, of Temple Emanuel, officiated at the 
services after which the body was buried jg 
Lebanon Cemetery, Long Island. 

Mr. Rosenberger’s death occurred suddenly 
on Sunday, Feb, 15, and was caused by heart 
failure. He had resided for some time at 
the Hotel Cumberland at New York and 
was accustomed to rising early and taking a 
morning walk. On Sunday when the maid 
came to his room, she noticed his morning 
paper still lying in front of the door and 
thinking it strange she investigated and 
found Mr. Rosenberger dead in bed. 

For many years Mr. Rosenberger had 
called on the trade, particularly throughout 
the west and on the Pacific Coast, and was 
probably best known in that section of the 
country. He had been connected for many 
years with the industry and enjoyed a large 
circle of friends who learned with sincere 
sorrow of his sudden passing. 

He was 65 years old and was a native son 
of New York, being born in the metropolis, 
where he received his education. He entered 
the jewelry business as a young man and for 
some time was a member of the firm of 
Goodman & Rosenberger, diamond dealers, 
Mr. Goodman being his brother-in-law. He 
was later connected with Ingomar Goldsmith 
& Co., and when his brothers, Leopold and 
Max Rosenberger took over the business of 
A. Wallach & Co., Mr. Rosenberger became 
affiliated with this concern. 

Mr. Rosenberger traveled for this house 
and later acquired an interest in the busi- 
ness. He was a nephew of the Wallachs 
and was also related to a number of other 
prominent men in the trade. 

He was well known throughout the 
country for his happy and cheerful disposi- 
tion which made him extremely popular 
wherever he was known. Through his wit 
and humor he earned the sobriquet of 
“Gilhooley’ and was probably better known 
in the trade by this name than under his 
real name. 

Some years ago Mr. Rosenberger had a 
trying experience and for a time it was 
feared that he would lose his eyesight. 
Even through this period of distress, he 
always had something pleasant to say and 
while he undoubtedly suffered severely, he 
seemed to forget his troubles and was always 
ready to pass a joke or utter some word of 
cheer. For the last few years Mr. Rosen- 
berger did not do any traveling for the 
Wallach concern but took up the manage- 
ment of the firm in New York. 

He never married. At the time of his 
death he was a member of the Progress 
Club. 








Abraham Pinansky, Revere, Mc<ss., Tr 
ported to the Jewelers’ Security Alliance, 
recently that his store had been entered and 
robbed of jewelry worth $300. The police 
are searching for the thieves. 
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Crime Wave in Chicago 





Hold Up, Kidnapping, Shooting of a Bandit and Robbery of a Retail Jeweler 
Feature in Past Week’s Events in “Windy City” Jewelry Trade 




















Cuicaco, Feb. 20—This week proved to 
be an exciting week for both jewelers and 
stickup men in Chicago, when two retail 
jewelers and a messenger of one of the 
largest manufacturers were held up and 
robbed of merchandise and diamonds to the 
amount of more than $43,000. A jewelry 
bandit was also killed in his attempt to escape 
from the police. It seems the bandits in 
Chicago are making a practice of getting to 
work early in the morning, as lately all the 
jewelry store stickups have happened before 
9 o'clock in the morning, just as the jeweler 
is preparing his stock for the day. 

On Monday of this week Edward Levin, 
operating as the North Star Loan Bank, 
315 N. Clark St., was held up by four 
bandits who escaped with diamonds and 
jewelry amounting to $30,000. 

One of the bandit gang entered the store 
and approached Morris Levin, a brother of 
the proprietor, and asked to see a leather 
handbag. He examined several bags and 
said he would return later as he wanted to 
see a bag at another store before making the 
purchase. He returned in about five minutes 
and said he had decided on a certain bag 
they had in the store. In the meantime an- 
other bandit had entered and asked to be 
shown a watch. Jack Banks, an employe, 
was called to wait on him. Mr. Levin he- 
came suspicious of the men and walked to 
the front of the store just as two more men 
entered and with revolvers drawn ordered 
both Levin and Banks to a small room in 
the rear of the store where they were tied 
up. While they were at work gathering up 
the loot Edward Levin, the proprietor ac- 
companied by Serg. John Stark, of the 
Pawnshop Detail entered. The bandits 
covered them immediately taking the officer’s 
gun, and ushered them into the rear room 
with their other victims. Mr. Levin car- 
ries $22,000 insurance. 

JEWELER’S MESSENGER KIDNAPED 

On Thursday morning about 9 o'clock, 
Wm. R. Banedt, messenger for J. Milhening, 
Inc., 4626 Ravenswood Ave., was kidnaped 
by four men in a dirty gray car, and robbed 
ol jewelry which he was carrying to their 
downtown office, 156 S. State St., and thrown 
out of the machine at Montrose and West- 
etn Aves. Just as soon as he was released 
‘tom the bandits Banedt telephoned Frank 
Milhening, who in turn notified the Robey 
Police Station. A flash was sent out imme- 
diately, and within the next half hour Serg. 
A. Hoffman’s squad cited a car answering 
the description of the bandit car at DeKalb 
and Harrison St. The car had just pulled 


7 to the curb and four men were getting 
pa The detective car pulled up to the 
other 


one and the detectives approached the 
a and when they said they were police 
wes and wanted to search them they fled 
rhe directions, Serg. Hoffman ordered 
eae stop and shot in the air. The 
Pn sot rang on their way, and Hoff- 
P- hg ered his men to shoot to kill. One 

€ bandits Michael Picerno, 1937 Bernard 


St., was shot twice, in the spine and the 
back of his neck. He was taken to the 
County Hospital where he died this morn- 
ing. Another bandit Frank Vacci, 1449 W. 
Harrison St., the driver of the bandit car 
was caught and arrested. The other two 
made a thrilling escape when they darted 
into an areaway at 2053 DeKalb St. A shot 
was fired and one of them spun half around, 
grasped his partner and dashed up a stair- 
way and plunged head first through a 
window on a second floor. 

Two of the detectives followed but by the 
time they had jumped through the broken 
window into a hallway the men had sped 
down another stairway which led to Polk 
St., and escaped. 

Slips of paper used to wrap up jewels was 
found in the back of the car. The stolen 
jewelry has not been located but it is hoped 
by the police that the man they are now hold- 
ing will confess who his partners in crime 
are and that will lead to their arrest and re- 
covery of the jewels. Milhening’s loss is 
estimated at $3,000. 

RETAIL JEWELER ROBBED 

This morning two bandits entered the re- 
tail jewelry store of Frank Nerad, 4009 W. 
26th St., and after tying up the proprietor, 
ransacked the store and escaped with money 
and jewelry amounting to about $10,000. 








ADMITTED TO BAIL 


Man Accused of Smuggling Diamonds at 
Niagara Falls, Released in $10,000 Bail 
As Case Is Adjourned Until March 12 

Burrao, N. Y., Feb. 20.—Davis I. Wil- 
pert, accused of smuggling diamonds having 
a value in this market of $35,000, into the 
United States from Canada, via Niagara 
Falls, was arraigned before Commissioner 
Hall at Niagara Falls, on Feb. 18. 
The hearing was adjourned until March 12, 
at the request of David Rushlander, Buffalo 
attorney, who is representing the prisoner. 
Wilpert was released on $10,000 bail. 

Wilpert was arrested by United States 
customs officials at Niagara Falls two weeks 
ago aboard a Canadian Northern Pullman. 
Always on the lookout for smugglers, the 
alert inspector in questioning Wiipert drew 
from him an answer which aroused his 
suspicions. Wilpert was taken off the train 
and when searched in the detention sta- 
tion, more than 1,000 loose stones were found 
on his person it is alleged. Wilpert was 
charged with failure to declare the diamonds. 

The stories told by the prisoner conflict. 
Wilpert at first declared that he was em- 
ployed as a bookkeeper with a Toronto 
jewelry firm. Later he declared he was a 
salesman for a New York diamond firm and 
that he had taken the diamonds to sell to re- 
tail jewelers in Canada. While in Toronto, 
according to his story he received a message 
from his employers advising him to return 





* at once. 


Federal authorities are inclined to credit 
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Wilpert’s first story, though investigation of 
possible ‘New York ramifications in the 
smuggling of diamonds is understood to be 
under way. Federal authorities believe the 
stones were imported into Canada from Hol- 
jand or Belgium and that they were intended 
for American consumption. Wilpert told the 
inspector who took him off the train that he 
was bound for Atlantic City, it is under- 
stood. 








FILES BANKRUPTCY SCHEDULE 





Murray Gift Shop, Kansas City, Mo., a 
Voluntary Bankrupt 


Kansas City, Kans., Feb. 20.—John T. 
Murray, operating the Murray Gift Shop at 
500% Minnesota Ave., this city, has filed a 
voluntary petition in bankruptcy, and has 
been adjudicated bankrupt. W. E. Stickel, 
an attorney, has been appointed receiver, and 
is in charge of the store. 

Mr. Murray formerly operated a jewelry 
store, under the title of the Murray Jewelry 
Co., at 915 N. 7th St., about two blocks 
from his later location, moving to 5th and 
Minnesota last November, and adding gift 
wares. 

His schedules show total liabilities of 
$14,780. Assets listed are $4,850, including 
$3,500 in furniture, fixtures and stock, and 
$150 tools, with $1,200 in accounts. The 
receiver’s invoice of assets shows $2,119 in 
furniture, fixtures and machinery; $1,947 in 
stock, and $1,780 in accounts—estimating the 
latter, of which there are 75 totaling face 
value of $2,225, at 80 per cent collectible. 
B. E. Vaughan, of Kansas City, Mo., and 
S. W. Pearce, of Kansas City, Kans., con- 
nected with retail jewelry stores, and W. J. 
Radcliff, accountant, made the appraisal. 
Among the liabilities are the following larger 
accounts : 

Priority claims—McSavaney Sign’ Co., 
Springfield, O., $105; Guaranty State Bank, 
Kansas City, Kans. (note), $1,400; Mack M. 
3urnstine, St. Louis (note), $150; Carey 
Safe Co., Buffalo, $61; Bureau of National 
Literature, New York (note), $169; Na- 
tional Cash Register Co. (mortgage), $420; 
Farmers Union State Bank (mortgage), 
$575; A. R. Jackson Show Case Works Co. 
(mortgage), $950. 

Other claims include Joseph Lorintz & 
Co., $106; Pitkin & Brooks, $75; Federal 
Electric Co., $190; S. Langsdorf & Co, 
$338; Vantines Co., $591; Engelsman Co., 
$2,746; H. F. Shomo, $110; Kansas. City 
Kansan, $286; Max Skeer, $150; M. Mur- 
ray, $200; S. L. Smith & Co., $345; Bock 
Lewis Co., $194; Block Ring Co., $245; 
srown Bigelow, $119; La Boeuf Fountain 
Pen Co., $110; Maritz Watch Co., $58; W. 
A. Schaeffer Pen Co., $304; Dorst Co., 
$6,014; Lewis F. Dow & Co., $57; Interna- 
tional Silver Co., $278; Wallace Mfg. Co., 
$200; Parker Pen Co., $500. 








Within a few hours after a bandit broke 
a plate glass window at the store of Hesse- 
nauer & Sons, 385 S. High St., Columbus, 
O., early one morning recently, a colored 
man was arrested in connection with the rob- 
bery. The bandit, after breaking the glass 
with a brick, escaped with merchandise val- 
ued at $192. The prisoner denied any 
knowledge of the robbery, 
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Jewelry, Leather and Fancy Goods Salesmen Hold Banquet 





Seven Hundred Travelers and Their Guests Enjoy Third Annual Dinner at 
Waldorf-Astoria, New York—Program of Entertainment a Feature 




















While the country was preparing to honor 
the memory of George Washington, 700 trav- 
elers and their guests were celebrating the 
third birthday of the Jewelry, Leather and 
Fancy Goods Salesmen’s Association with a 
banquet last Saturday evening at the Wal- 
dorf-Astoria, New York. In keeping with 
the approaching holiday, the banquet hall was 
banked on all sides with huge American 
flags, making a beautiful and inspiring sight, 
and the evening’s activities were opened with 
the singing of the “Star-Spangled Banner.” 

With the exception of a brief address of 
welcome made by President Iidward N. 
Mayer, this banquet was devoid of speech- 
making. An agreeable substitute for the 
post-prandal exercises was found in the ex- 
cellent program of entertainment arranged 
by the committee, and from the comments 
heard during the evening speeches will prob- 
ably be “tabooed” at future banquets of this 
organization. 

Long before 7:30 p. M., the hour set for 
the opening of the festivities, travelers and 
their guests greeted one another in the re- 
ception rooms adjoining the grand ballroom, 
and after only 30 minutes’ delay a bugler 
appeared at the door of the banquet hall and 
blew “chow call.” Within a few minutes 
the 700 banqueters were at their places, 
marching in to the strains of music played 


by Paul Whiteman’s Piccadilly Players. 
After the honored guests were ushered in the 
room was darkened, and as the spotlight was 
thrown on the stage, Fanny Ward, a popular 
musical comedy star, appeared and sang the 
“Star-Spangled Banner,” while the audience 
stood. 

After the applause had ended, following 
Miss Ward’s singing, the lights were again 
turned on, and in a few moments a host of 
waiters marched in and began serving the 
following menu: 
with Cherries 
Printaniere 


Grapefruit 
Gombe, a la 
Celery Olives 
Aiguilette of Sole a la Mornay 
Potatoes, Rissolees 

Montebello Style 
Asparagus Tips, Au Gratin 
Supreme of Chicken Saute 
A la Colbert 

lettuce, 


Sweetbreads, 


Hearts of Russian Dressing 


Ilombiere a la Villeneuve 


Assorted Cakes Macaroons 


Coffee 
Philip Morris Cigarettes 
Apollinaris 


La Corona (Cigars) 


While the various courses were being 
served the diners were entertained by Paul 
Whiteman’s nationally known group of 
syncopaters. They kept the travelers and 
their guests swaying or singing with their 
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playing of many new musical hits and a fey 
of the old-time melodies. 


Just after the dinner got under wa 
President Mayer, who was seated at one of 
the round tables scattered about the banque 
hall, appeared on the stage. He welcome 
the members and their families and frien; 
and concluded by expressing the hope thy 
everyone would spend a pleasant evening, 

As the diners finished their last COUrse 
waiters cleared all the tables and the oy. 
chestra moved to a position in front of the 
stage. Everyone was then ready for the 
evening’s entertainment, and in a few mp. 
ments George K. Herbert, chairman of the 
committee in charge, appeared on the stage 
and introduced N. T. G., the popular ap. 
nouncer of Station WHN, radio broadcag. 
ing station, as master of ceremonies, [py 
presenting the various entertainers N. T, 6, 
used the same “line of talk” he does when 
introducing performers at the radio station, 
and witty remarks and “breezy” introduyg. 
tions kept the audience amused. 

The first entertainer presented was Dottie 
who was billed as New York’s latest café 
sensation, now appearing at the Moritz Club, 
Miss Wilson did a dance and was loudly ap. 
plauded, after which Florence Hedges, new 
prima donna of the “Beauty Brigade” a 
the Silver Slipper, was presented. This per- 
former made a big hit with her singing 
Next appeared Rule Portfield, dressed likea 
maiden of the South Sea Islands, and her 
dancing made such a hit that she was com- 
pelled to respond to several encores. Alice 
3oulden, of the El Fey Club, sang “Hard 
Hearted Hannah,” and was followed by Baby 











MEMBERS AND GUESTS OF JEWELRY, LEATHER AND FANCY GOODS SALESMEN’S ASSOCIATION AT THIRD ANNUAL BANQUET AT 


WALDORF-ASTORIA HOTEL, FEB. 21 
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sylvia Froos. T his youngster, who is re- 
warded as America’s greatest child sar, 
arn the hit of the evening with her sing- 
ing. Rubye Keeler, of the El Fey Club, en- 
verained with a dance, after which N. T. G. 
introduced Lou Holtz, famous star of the 
Winter Garden shows and now appearing 
at the Club Wigwam. “Lou” kept the audi- 
ence amused with funny stories and the sing- 
ing of parodies. This number was fol- 
wed by a few witty remarks by N. T. G., 
ater which the entertainment program was 
concluded. 

Each lady attending the banquet was pre- 
ed with a handsome souvenir. In ccn- 


sent 





EDWARD N. MAYER, PRESIDENT 


junction with the affair the organization also 
issued an attractive souvenir journal in which 
appeared the names and pictures of the of- 
feers and other interesting informution as 
well as many beautifully illustrated advertise- 
ments, 








DEATH OF JOSEPH SALABES 





Baltimore Jewelry Broker a Victim of 
Pneumonia Following a Short Illness 


_Bavtimore, Md., Feb, 22.—Joseph Salabes, 
or 40 years one of this city’s best-known 
ewelry brokers, is dead. Mr. Salabes had 
awide circle of friends in New York. He 
Was recognized as an expert in making 
valuation of precious stones and antique 
works of ivory. Mr. Salabes died Thursday 
it his home, 3200 Clifton Ave., after an ill- 
Wess of less than a week. Death was due to 
meumonia. According to Detective-Lieu- 
‘nant Thomas P. O’Donnell, Mr. Salabes 
was: frequently consulted on jewelry and 
Precious stones in the interest of police af- 
‘ars. Practically all members of the trade 
re knew him and considered him a valued 
Iriend, 
i! “4 years he had been an ardent mem- 
of Elks Arcana eiey and Protective Order 
the Bal aving been Past Exalted Ruler of 
ea — lodge. His store was located 
sedinvs the St., near Eutaw St. Funeral 
ob te eae t held today in the lodge room 
alls S eadquarters here. Rabbi Mor- 
“azaron, of Madison Avenue Synagogue, 
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officiated. Burial was in Lorraine Ceme- 
tery. 

Deceased is survived by his widow, Mrs. 
Minnie Kellett Salabes, and a brother, Sody 


Salabes. 








DEATH OF G. R. ALEXANDER 





Providence Retail Jeweler Succumbs to 
Pneumonia at Rhode Island Hospital 


Provipence, R. I., Feb. 21.—Funeral 
services for Gaius R. Alexander, for more 
than 30 years a retail jeweler, watch repairer 
and optometrist in this city were held yester- 
day morning from the chapel of Horace B. 
Knowles, 187 Benefit St., with burial at the 
North Burial Ground. His death occurred 
Tuesday at the Rhode Island Hospital, from 
pneumonia. He was sent to the hospital on 
Feb. 2, in a serious condition, as the result of 
an accident which occurred on Jan. 15. Mr. 
Alexander walked from behind an electric 
car at the corner of N. Main and Hay- 
market Sts., and was knocked down. The 
driver, at Mr. Alexander’s request, took him 
to his room, 144 Benefit St., but the accident 
was not called to the attention of the auth- 
orities until a daughter of the deceased, 
called the attention of the police to the mat- 
ter. Medical Examiner Longfellow made 
an investigation and found that the operator 
of the machine, James (G. Norman, was not 


* criminally liable. 


Mr. Alexander was a descendant from 
early Rhode Island families and was born at 
Pascoag, in the town of Burrillville, R. L, 
Oct. 8, 1858, the son of the late David and 
Eliza (Patch) Alexander. After attending 
the public schools in his native town he came 
to Providence and learned the watch repair- 
ing and optometrist business and about 30 
years ago opened a store at 45 Dorrance St. 
where he remained until the building was 
torn down about two years ago to give place 
to the present Woolworth building. He then 
removed to 17 Empire St. but sold out his 
business there some months ago and had 
since been retired. He was one of the old- 
est members of the Rhode Island Society of 
Optometry and two years ago was elected a 
life member. 

He was married in 1882 to Miss Nellie M. 
Comstock and leaves a son, Earle C. Alex- 
ander of Willimantic, Conn.; a daughter, 
Mrs. Francis Fairbanks of this city and two 
sisters. For a number of years he held 
membership in the old Falstaff Club, the 
West Side Club and the Rhode Island Yacht 
Club. 








Voluntary Bankruptcy Petition Filed by 
R. C. Kilechenmann, Trading As the 
Actina Watch Co., and Jacana Watch 
Co., New York 
Rene C. Kilchenmann, trading as_ the 
Actina Watch Co., and the Jacana Watcn 
Co., importers of watches, 198 Broadway, 
New York, filed a voluntary petition in 
bankruptcy in the United States District 
Court last Saturday. In the schedules filed 
with the petition the alleged bankrupt lists 
his liabilities at $58,039, which amount rep- 
resents unsecured claims $56,919 and notes 
and bills which ought to be paid by other 
parties thereto $1,120. The assets amount to 
$33,456 and include: Bills, promissory notes 
and securities, $1,378; stock in trade, $6,607 ; 
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machinery, tools, etc., $425; debts due on 
open accounts, $17,756; policies of insurance, 
$5,000, and unliquidated claims, $2,288. 

All the unsecured creditors are located in 
Switzerland and include: Actina Watch Co., 
$34,638; Louis Monnier & Co., $772; Altus 
S. A., $1,077; Esef Watch Co., $6,441, and 
Felicitas Watch Factory, $13,989. 








SENT TO JAIL 


Old Scheme Worked at Youngstown, O., 
Jewelry Store Lands Crook Behind 
the Bars 





Youncstown, O., Feb. 20.—An old scheme 
by which many jewelers throughout the 
country have been swindled has landed John 
Melvin Jordan, alias “Mason” in the peniten- 
tiary at Columbus where he will re- 
main for two years. The prisoner was 
charged with obtaining by false pretenses 
three watches and four chains from the 
jewelry store of John Brenner, this city. 
The sentence of two years in jail was im- 
posed last Monday by Judge David G. Jenkins 
in Common Pleas Court after Jordan pleaded 
guilty. 

Jordan was charged with presenting false 
credentials from The Vindicator Printing 
Co., requesting Mr. Brenner to let him take 
out several watches on approval. One of 
these he claimed was to be selected as a gift 
to a fellow workman. 

The prisoner told Judge Jenkins that he 
was employed by a man who told him to 
deliver the letter and that he did not know 
the contents. 

Judge Jenkins told the prisoner that he did 
not believe his story, when Assistant Prose- 
cutor R. L. Thomas stated to the court that 
Jordan had been in the habit of obtaining 
letter heads on the strength of which he got 
merchandise. 








Schedules in Bankruptcy Filed by Spiro 
Watch Case Co., New York, Show 
Liabilities of $23,636 and 
Assets of $4,699 


Schedules in bankruptcy were filed in the 
United States District Court, New York, 
last Thursday by the Spiro Watch Case Co., 
126 Maiden Lane, listing the concern’s lia- 
bilities at $23,636, as against assets of $4,699. 
The concern owes $19,728 in unsecured 
claims and $3,908 for bills and notes which 
ought to be paid by other parties thereto. 
The assets include: stock in trade, $500; 
machinery, tools, etc., $4,000, and debts due 
on 8pen accounts, $4,199. An involuntary 
petition in bankruptcy was filed against this 
firm Dec. 16, 1924. 

Among the largest unsecured creditors are: 
J. Blank, $316; J. Bikoff, $502; D. Belais, 
$1,414; Berman & Kobat, $202; Dial Watch 
Case Co., $242; Evkob Watch Co., $350; J. 
Gable & Co., $260; General Alloy Co., $252; 
Famous Watch Case Co., $330; Jarvis Watch 
Co., $476; Katz-August, Inc., $1,333; Krays- 
ler Bros., $365; Liberty Watch Case Co., 
$311; L. L. Long, $718; A. H. Levy, $493; 
H. J. Ludwig, $644; Montreaux Watch Co., 
$308; S. Nathan, $217; Palakog & Waltog, 
$400; Orange Bros., $583; Ross & Bernstein, 
$1,032; Radium Jewelry Co., $271; I. Stern 
& Co.. $2,731; Superior Alloy Co., $851; 
Tell Watch Co., $1,381; Weinstrum Watch 
Co., $1,151, and H. A. Wilson, $405. 
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J. M. J. Costello, 721 Sansom St., diamond 
dealer, is off to Florida for a brief stay. 

W. H. Foley, New York representative of 
the Elgin National Watch Co., has been 
among the recent trade callers here. 

Louis Walen, jewelry manufacturer of 126 
S. 8th St. is making alterations to his building 
which will result in more room for his plant. 

Samuel Deutsch, diamond dealer of San- 
som St., and Mrs. Deutsch, have returned 
from a pleasant vacation visit to Bermuda. 

M. Rosnov & Co., at 719 Sansom St., have 
completed extensive alterations in their store 
which gives much needed additional office 





room. 

Charles Betchel, who is covering Pennsyl- 
vania for J. B. Betchel & Co. Inc., wholesale 
jewelers, is sending in good reports from 
eastern Pennsylvania just now. 

In a recent report of a robbery at Carl- 
ton’s 1414 Chestnut St., an error was r-ade 
in speaking of the proprietor as Jacob Press. 
The correct name is Joseph Press. 

Green Bros., watchmakers to the trade, 
who for many years have been located at 801 
Sansom St., have moved to new and larger 
quarters at Chestnut and 8th Sts. 

Among the New York callers on the trade 
here was William Helbein of the Helbein 
Stone Co., of New York. M. Furman of the 
same company also has been in the city. 

Maurice Mintz, whose wholesale and man- 

ufacturing plant is at 721 Sansom St., is 
preparing to move to the Legar building at 
8th and Sansom Sts., which has been re- 
modelled for the use of jewelers. 
‘ Edward Finley, for some time in the ma- 
terial department of J. F. Blisard & Bros. 
Co., 138 S. 8th St., has been added to the 
road staff of the firm with northeastern 
Pennsylvania as his first territory. 

M. S. Sagorsky, who returned from a 
‘successful western trip in the interest of I. S. 
Sagorsky & Son in which he is junior 
partner, spent three days at home and then 
started off on a tour of western Penn- 
-sylvania. 

Frank Reherer, buyer for Pomeroy’s, Inc., 
jewelers, Reading, Pa., spent several days 
among the wholesale houses here and found 
it interesting. F. W. Whitman and attaches 
‘of the Oneida Community branch office here 
have returned from Oneida, N. Y., where 
they attended the agents meeting and found 
plenty of deep snow on the ground. 

Both the wholesale district and the retail 
jewelers generally observed Monday as 
-Washington’s birthday and there was a 
general closing. W. Warren Mather, Pitts- 
‘burgh resident representative of H. O. Hurl- 
burt & Sons, spent several days in this city, 
getting in touch with conditions and looking 
up old friends in the jewelry business. 

Arrangements are practically completed for 
the annual dinner of the Jewelers’ Club, 
which will be held at the Bellvue-Stratford 
hotel Saturday evening and a pleasant time is 
assured for members and guests. The enter- 
tainment programme is said to be one of the 
best arranged by the club, which has had 
some star ones and the speakers are promised 
as interesting. 

Samuel Potash, wholesaler on 122 S. 7th 
St., near Sansom St., who was just recover- 
ing from the shock of the holdup in his store 


several weeks ago when he was _ severely 
beaten, was forced to undergo an operation 
for the removal of a part of one of his toes, 
the result of the shock, his physicians said. 
No traces have been obtained of the thieves 
or their booty. 

Several cellars were flooded in the whole- 
sale jewelry district because of a broken 
water main. Considerable damage was done 
to the stock of M. S. Sickles & Sons and of 
Fulmer & Gibbons, mountings manufacturers, 
George Bierschank, of the Fulmer & Gib- 
bons force, has recovered from a severe at- 
tack of illness which confined him to his 
home for several days. 


Samuel Winthrop, who was petitioned into 
involuntary bankruptcy last September by a 
number of New York and Philadelphia credi- 
tors with liabilities of $11,444 and ostensible 
assets of $9,650, which shrank to $1,368 on a 
sale of his stock, has been formally dis- 
charged from bankruptcy in the United 
States District Court here. The discharge 
was opposed but unavailingly by the firm of 
Kipnis Bros. of New York which had a claim 
of $1,586. Other creditors made no protest. 
but pocketed their losses. 

Behr Gordon lodge of the Independent 
Order B’rith Sholom, generally known as 
the “Jewelers’ lodge” held its annual election 
and banquet at the Colonial cafe with the 
following jewelers among “those present”: 
A. Cohen, K. Berkowitz, David Gubin, Alex 
Lopatin, Max E. Gordon (in honor of whose 
father the lodge was named), Samuel Aisen- 
stein, Joseph and Jacob Kramer, Nathan and 
Jacob Cooper, Joseph Goodman and Jacob 
Goodman. H. Palat, jeweler of S. 7th St., 
was elected president of the lodge. 

Philadelphia friends of David Kagen, well 
known jeweler of York, Pa., have been in- 
terested in the announcement that he and 
Mrs. Rebecca Droomer of South Africa were 
married last week in New York city and are 
now on their honeymoon at Atlantic City. 
They plan to live in York. Mr. Kagen’s first 
wife died more than a year ago and his 
present wife was widowed some little time 
before that. The couple met in New York 
as Mrs. Kagen was returning to this country 
and an old friendship of many years was 
renewed, culminating in the wedding. 

A burglar, assisted by a small boy, who 
attempted to rob the jewelry establishment 
of Harry Gordon, 732 Sansom St., the other 
night obtained nothing for his work excepting 
a few articles of clothing although the place 
was ransacked. Entrance was gained by 
breaking open a rear door and an inside door, 
the boy evidently climbing through the tran- 
som. The burglars, however, found that all 
the jewelry had been placed in the safes, 
which are protected by an electrical alarm 
system and found nothing excepting the cloth- 
ing of employes. The older thief left a worn 
and slashed pair of shoes behind as a 
souvenir. 

The trade situation here is a rather pe- 
culiar one just now. While retailers gener- 
ally are complaining of slack business, whole- 
sale and jobbing houses and manufacturers 
report business good and many of them say 
that February promises to be even better than 
the corresponding month of last year, which 
was good. Road representatives of Phila- 
delphia firms, who are traveling throughout 
Pennsylvania and other States are sending in 
good orders and the poor business appears to 
be confined to this city and immediate 
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vicinity. The principal reason for this op. 
dition here appears to be the continued dull 
ness in many lines of industry, Principally th, 
textile trade. 

The athletic urge is stronger than 
this season among the employes of Fulme 
& Gibbons, manufacturers of fine mountings 
at 10th and Sansom Sts., and they are set 
a pace they hope employes of other whole. 
sale and manufacturing jewelry plants and 
the big retail establishments wil] folloy 
The newest activity in the athletic line jg 
a four team bowling league, which wa 
started as the result of a friendly athletic 
argument and now has resulted in a fully 
organized league with high individual and 
team scores at every game. The teams ay 
listed according to the stones on which the 
members work and are the “Diamon 
Sparks,” the “Ruby Rubes,” the “Sapphire 
Saps” and the “Emerald Harps.” 

President F. L. Davis of the Pennsylvania 
Retail Jewelers Association and a committe: 
of the executive officials will go to Pittsburgh 
and Scranton soon to decide in which city 
to hold the 1925 convention of the associz- 
tion. It had been announced that the officials 
had already decided upon Pittsburgh but this 
is erroneous as no choice has yet been made. 
Mr. Davis reports that jewelers all over th 
State are rallying to the support of the 
auction law which has been prepared under 
the auspices of the association and will soon 
be reported in the legislature now in session 
at Harrisburg. There is no question but 
what the fake auction interests will put up2 
hard fight against passage of the law but 
with the retailers of the State exerting pres- 
sure on their representatives in the Legisla- 
ture there is reason to believe the measure 
will go through. 

While Director of Public Safety Butler is 
fulminating against crime in general and the 
dry law in particular, one of his policemen 
is pnder arrest on the charge of robbing a 
pawnshop on his beat. The prisoner has 
admitted the crime, his lieutenant says. He 
has been held in $1,000 for a hearing later 
this week. The policeman, according to his 
superior officer, says he cannot explain the 
impulse that led him to break into the paw- 
shop of William Bacharach, at 1305 Moye 
mensing St., and steal 10 revolvers, a saxo 
phone, a handbag and some _ jewelry. 
3acharach, at 3 a. M., found the back door 
of his store open and reported the robbery 
at the Snyder Ave. and 4th St. station 
When the policeman reported at the end of 
his tour at 4 a. M., his sergeant reproached 
him for not reporting the robbery on his 
beat and says that the policeman then broke 
down and confessed he was the robber. 


























































A number of changes have taken place 
in the ownership of Colorado jewelry stor 
during the last month. Olaf Jacobson, whi 
operated a store at Sterling, Colo, for 4 
number of years, has disposed of his stock to 
the Rominger Jewelry Co., a corporation 
The new firm is composed of Wray Ron 
inger, formerly of Alliance, Nebr.. president 
H. T. Thiele, who was associated with ; 
Rominger at Alliance; Mr. Jacobson 3 
Arthur Jacobson, of Arthur Jacobson 
Denver. Mr. Thiele is in active charge ° 
the management of the store, and bis 
Jacobson has become associated with 
brother, Arthur, in Denver. 
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Joe Hecker, of Hausmann, Inc., has re- 
tired from the jewelry business to enter 
the retail grocery trade. Mr. Hecker has 
tg been with the Hausmann, Inc., for the last 
hole. 15 years and though he caused much regret 
a yith his employes when he left he carried 
lon, nly the best wishes of the concern. 

© SH Coleman E. Adler & Co. has the jewels 
Wa Os be worn by Rex, King of Carnival, and 
- bis queen on display in their window. Mr. 
fly Adler has annually carried a large ledger 
ual with the names of the kings and queens of 
ae former years and the anticipated volume has 
hie nade its reappearance this week in the 


1ond 
bin window. ; 
. A letter was received by the A. Griswold 
(o, (which has now consolidated with Haus- 


ong mann, Inc.) from an out of town buyer who 


o reported the purchase of a 30-day clock 40 
gh yars ago and which has always kept time 
“4 until the last few days. The members of the 
e frm are taking pride in the fact that the 
ie dock ran so well and so long without atten- 
ton. 
" White Bros. Co. has offered a novel sale. 
the No matter what the condition of a pur- 
fer  ctaser’s watch and no matter what the make 
on Me tty have advertised that they will allow 
on | (ve dollars on the old timepiece. As they 
receive the watches in they stack them up 


1a prominent place in their window. The 
novel stunt has attracted many persons to 
xs. ie their place, 
The influenza has hit New Orleans rather 
re ‘ard, Denis Barry and Chris Gorsch, of the 
Hausmann firm were reported on the sick 
is @ (listasa result of the malady. Mrs. Labatut, 
he telephone operator of the Hausmann switch- 
on board, who has been sick, returned to her 
a (sition after a week at home. William 
4 & “ery, engraver, was reported a “bit under 
le the weather,” 
Sam Antin, of the firm of Antin & 
is | Xichard, reported back to his desk after an 
¢ Mm wack of influenza. Joe Richard, of the 
ame firm, refused to even stumble before 
» & prevalent sickness and attributes the fact 
» Mm ‘at to date he has failed to contract it play- 
. & golf. Mr, Richard went into the finals 
f & ‘fa recent tournament at the St. John Golf 
y & ‘lub and was one of the sensations of the 
play. 
{ § Hausmann, Inc., made fifteen beautiful 
1 @ ving cups for the recent New Orleans Dog 
; Kennel Show and had them on display in 
+ @ “er attractive windows where they drew 
the attraction of many people. Also on dis- 
May in the Hausmann window were 
Maborate numbers of crystal and pearl 
: Chokers, Chokers have become the rage in 
: New Orleans and many jewelers are carrying 
iB @ large stock of them at present. 
he loss or theft of a diamond ring valued 
dae was reported to the police by 
ae Hausmann, of Hausmann, Inc., one 
rt leading jewelers of New Orleans. The 
- wes stolen during the day between the 
"ts Of 8 a. Mm. and 5:30 p. m. Mr. Haus- 
Pe reported to the police that he suspected 
; ae at present. The stone described as 
ect white diamond, rectangular in 
man = “emerald cut” weighing 6.88 
. was set in a platinum ring and 


‘wrounded by a cluster of smaller diamonds 
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The ring, with others of the finest in the 
Hausmann stock was removed from the safe 
every morning by a clerk, and placed in the 
window for exhibition. In the evening the 
jewels are returned to the safe and when 
the gems were being put back the ring was 
missing. Mr. Hausmann reported that the 
lost or stolen ring was covered by insurance. 

Word was received that New York 
Pinkerton operatives had recovered $12,000 
worth of jewelry that had been stolen from 
Henry Agate, jewelry salesman, from the 
Roosevelt Hotel last November and for 
which crime Isidore Foss is now under a 
sentence of 10 years. News of the recovery 
of this additional amount of jewelry was re- 
ceived by G. L. Stancliff, local superin- 
tendent of the Pinkerton Detective Agency, 
who stated that Gotham detectives recovered 
the jewelry from a bank box in the name of 
Foss in a New York bank, access to the 
box having been secured through the courts 
only after a hard legal fight extending over 
seven weeks. Altogether this accounts for 
$68,000 worth of the gems stolen, the value 
of the entire lot being estimated by the 
Pinkerton agency at $90,000 and not $136,000 
as originally reported. The recovery of this 
additional amount of jewelry, it is believed, 
may make it difficult for Foss to obtain a 
new trial, which he is now seeking to get on 
the grounds that he was convicted on evi- 
dence not sufficient in law to warrant a guilty 
verdict. 

A large number of representatives were re- 
ported in the vicinity of New Orleans dur- 
ing the week. Among those noted were 
Samuel Adler, of A. Wallach & Co.; C. E. 
Lochner, of Shafer & Douglas; Harry C. 
Birch, of Reeve & Mitchell; Paul L. Daniels, 
of W. A. Sheaffer Pen Co.; Louis Freund, 
of Henry Freund & Bro.; L. W. Williams; 
A. H. Dankert, of the Newall Mfg. Co.; Mr. 
Francis, of E. J. Swigart Co.; Elias 
Markens, of S. Wechter Co.; John R. 
Hewett, of Enos Richardson & Co.; Louis 
K. Pond, of Kohn & Co.; Mr. Batchelin, 
of Krementz & Co.; Frank J. Krohme, of 
Whitehouse Bros.; Henry H. Hartendt, Jr., 
of Harleveat Co.; J. Haskell, of Joseph 
Haskell; B. Rosenbauer, of A. J. Schultz; 
EK. S. Astley, of Champenois & Co.; A. 
Pape, of Bassett Jewelry Co.; Vic Gilbert, 
of Herman Baum; Sam Mautner, of Wolf- 
sheim & Sachs, Inc.; George G. Sluter, of 
sipport, Griscom & Osborn; A. W. Racoosin. 
of Bulova Watches; Rudolph Bruening, of 
Western Watch Case Mfg. Co.; Walter E. 
Vogel, of Thomas J. Dee & Co.; O. S. 
Hindis, of Morris Kaplan’s Sons; Mr. 
Sadler, of Baskin Bros, and M. Bernstein, 
of Denman Chain Mfg. Co. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Feb. 21, 1925 

The U. S. Assay Office reports: 


Gold bars exchanged for gold coin.. $4,434,447.17 
Gold bars paid depositors........... 78,352.46 


| a eta aneee $4,512,799.63 


Of this the gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
PN OM ood soisio wines ob dad masind ones $493,095.81 
IE se Gsr bees eden det oe Dees eeRA 307,236.36 
eT EEG. Cala ddindooinse amawagias sre 1,487,174.02 
OR ee eee eee 513,667.13 
a ae Se oe ee ee 1,481,748.96 
OO Ie 5 SR ae arora ire ter te ee ee 151,524.89 

Total - $4,434,447.17 
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Abner W. Gilbert, who has been engaged 
in the retail jewelry business for the past 
33 years in South Main St., Canandaigua, 
N. Y., has sold out to Morris Fertel of 
Cleveland. 

The following were among the out of 
town jewelers who visited the wholesale 
trade last week: Mrs. George Engel, 
Springville; M. N. Stebbins, Medina and 
R. S. Mills, Akron. 

Mrs. Charles T. Evans, of Brayton’s, Inc., 
past president of the Zonta Club, a business 
women’s organization, has been appointed 
chairman of the house committee for the 
current year by the new president. 

Cc. A. Bush & Co., Warsaw, held the 
formal opening of their new store on Feb. 
25 in a block on Main St., purchased re- 
cently, within a block of their former loca- 
tion, where they had been in business for a 
number of years. 

Police are holding three suspects in con- 
nection with the robbery on Feb, 12 of P. A. 
Goodnough’s jewelry store at 832 State St., 
Erie, Pa., in that city, when a window was 
broken and $1,000 worth of jewelry stolen. 
Three men were picked up as suspicious 
characters by the Erie sleuths. 

The next meeting of the Buffalo Retail 
Jewelers’ Association will be held at the 
Lafayette Hotel on March 19. At that time 
plans for the organization’s Spring and Sum- 
mer program will be discussed and other 
important questions left over from the an- 
nual meeting in January will be discussed 
and settled. 

Two jewelers suffered considerable loss 
by smoke and water in a fire which swept 
the two-story building at 989-999 Main St., 
on the morning of Feb. 16. The offices of 
Robins, Bladen & Robins, wholesale jewel- 
ers, and the factory and offices of S. Ary- 
witz, manufacturing jeweler, both located 
on the second floor, were badly water soak- 
ed. All the jewelry of both concerns was 
locked in safes and was undamaged. The 
losses of both firms was covered by insur- 
ance. Both firms had only recently moved 
into the new building, having been located 
further south on Main St. 

Jewelers of Erie some time ago started 
action to have the license of the jewelry 
auctioneer revoked but failed in the attempt 
Then they carried their fight to the Cham- 
ber of Commerce, through which body agita- 
tion has been started by which it is hoped 
to have enacted an ordinance which will pro- 
hibit the holding of other than legitimate 
jewelry auctions. The Chamber of Com- 
merce is carrying this matter to the city 
council and it is expected that such a law 
will eventually be enacted as it is under- 
stood that Mayor Williams has been con- 
vinced by the many complaints that such 
action is desirable. 








Raymond Brody, Chattanooga, Tenn., is 
reported to be winding up his business 
through the Chattanooga Association of 
Credit Men. The assets consist of, stock 
$2,500, fixtures $800, and the liabilities, with- 
out family claims, are reported to amount to 
$6,031. 
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HE first of the con- 
" ventions of 1925 of 
Convention for ee : 

the retail jewelers’ as- 
Season of 1925 cociations of the vari- 
ous States of the Union was that of the 
Nebraska Association held at Omaha, last 
week, February 17 and 18, and from now 
until September, our State retailers will 
continue to meet in annual conferences and 
act on the subjects that most vitally affect 
the industry in their territory. The schedule 
for the various association meetings has not 
been made up. At present but one is 
scheduled for March, that of South Caro- 
lina at Charlotte, March 13 and 14, while 
the four already scheduled for April, are 
those of Kansas at Wichita, April 15 and 
16; California at San Francisco, April 16, 
17 and 18; Oklahoma at Ardmore, April 
20 and 21 and Iowa at Des Moines, April 
22 and 23. Beginning with May, the 
conventions will come thick and fast for 
already the associations of Illinois, Alabama, 
Michigan, New Hampshire, Maryland, Dela- 
ware and Pennsylvania have scheduled their 
annual conclave and a number of others are 
likely to be added to the list. 

We are glad to note an increase in the 
number of conventions in the Spring and a 
corresponding decrease in the number of 
those in July and August, as this will pre- 
vent 100 many conventions coming on the 
same dates or so close together as to pre- 
vent them having the benefit of the presence 
of certain of the national officers or em:nent 
speakers and specialists on trade topics 
who may be wanted equally by all. 

The directors and officers of various State 
associations will do themselves and their 
members a favor by taking into considera- 
tion the dates of the conventions of other 
State bodies before definitely deciding on 
their own. A little thoughtfulness and co- 
operation among those in charge of the 
State associations can result in the establish- 
ment of convention dates that will permit 
programs and schedules to be arranged not 
only by speakers but by representatives of 
the trade and even exhibitors that will prove 
of mutual advantage. In addition, a proper 
arrangement of dates particularly in sur- 
rounding States will give opportunities to 
jewelers to take in other conventions besides 
those of their State body, a condition that 
we think should be encouraged in every way. 


Retailers State 





AS was pointed out 
in the correspond- 
ence pubished in the 
last issue of THE 
JEWELERS’ CIRCULAR in regard to the attitude 
of the French courts on culture pearls, it is 
apparent that there has been considerable 
propaganda not only in this country but 
throughout the world to create the impres- 
sion that under the French law, a Japanese 
culture pearl had been declared to be a real 
pearl. But it would seem that this is entire- 
ly at variance with the facts and it was due 
to the misapprehension and misinterpretation 
of the decision given by the French court in 
favor of one Pohl, against the Syndicale 
Chambre of the gem trade of Paris. 

It was true that Pohl won the suit in the 
first court but it was not because of the fact 
that the court decided that the Japanese 
culture pearls, which he said were real 
pearls, were so in fact or that they had any 
right to be called such or sold as such; it 


Paris Courts’ 
Decisions as to 
Japanese Pearls 
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was because the Chambre in its denunciation 
of Pohl and his product had gone too far in 
declaring the Japanese pearl a false or 
fraudulent pearl and the Syndicale Chambre 
was ordered to announce in the different 
journals that the Japanese pearl was not in 
a proper sense a fraudulent pearl. Even 
from this decision, an appeal was taken and 
in the eyes of French law, it is not yet a 
judgment of the French courts. 

On the other hand, the Paris Tribunal of 
Commerce (which is a court for the trial 
of commercial cases), has since then em- 
phatically laid down the principle that the 
sale of Japanese culture pearls simply as 
pearls, without disclosure as to their origin 
or structure, is a violation of Article 1110 
and 1641 of the Civil Code, by which the 
seller is bound to guarantee against any 
hidden defects in the merchandise which he 
sells. This decision was made in an action 
by Pohl (the same man who sued the 
Syndicale Chambre of the Gem Trade in 
the other suit) to recover from one Mous- 
saieff, the value of the string of 27 pearls 
weighing 74 grains, 80 dwt., which had been 
sold by Pohl to Moussaieff, through a 
broker named Silbermann, in January, 1924. 
After the pearls were sold, Moussaieff, who 
claimed he had contracted to purchase real 
pearls, discovered that these were Japanese 
culture pearls and returned them to Pohl. 
Pohl refused to receive them and sued for 
the purchase price. The decision of the 
court in which was cited the condition of 
the transaction and also the conditions of 
the structure and manufacture of Japanese 
pearls, finds various differences between the 
culture and the natural pearl, among other 
things, emphasizing the large size of the 
nucleus of the former, 

Translating crudely from the decision, we 
read: 

“That this difference in structure .be- 
tween the spontaneous pearl and the 
pearl of culture adds to this in the fact 
—pearls are paid for by weight—that 
the purchasers of culture pearls, paying 
at the price of pearlnaceous matter for 
a certain quantity of nacre of no value 
whatever, incontestably implies that to 
the pearl of culture the same value can- 
not be attributed as to the spontaneous 
pearl. By reason of this difference in 
value it is of primary commercial in- 
terest that culture pearls should not be 
presented to future purchasers, nor be 
sold to them without these being advised 
as to their origin. That there is here 
for the seller an obligation from which 
he cannot hide himself, even admitting 
that the culture pearls have the same 
appearance and are made of the same 
organic matter as the spontaneous 
pearls.” 


The decision then says in effect that as the 
buyer had no way of knowing that the 
articles were culture pearls and as the 
origin of these pearls was not declared by 
Pohl, this constituted a latent defect de jure 
under the Civil Code. This question of 
origin he was supposed to guarantee and 
because of his failure to do this, the court 
held that the suit be properly dismissed and 
that the sale be annulled. The court also 
fixed 1,000 francs as the amount of the dam- 
age which Moussaieff had suffered as a re- 
sult of the misrepresentation. 

While it is true that the man who sold 
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the culture pearls appealed from this de. 
cision of the Paris Tribunal of Commerce 
and that there may be many appeals before 
the question is finally settled, nevertheless 
this may be taken as evidence to show how 
thoroughly the situation in the French courts 
has been misinterpreted and misrepresented 
in this country. The decisions in other pro. 
ceedings that have been and will be institutes 
by the gem trade of Paris will be followed 
with interest here. 

In connection with the litigation oye; 
Japanese pearls, THE JEWELERS’ Cincuty 
in the last issue, published an important note 
telling of the presentation of the Academy 
of Sciences of Paris, of a new method for 
distinguishing between fine and culture 
pearls. The procedure followed is one jp 
which the pearl is immersed in a bowl of 
cedar oil, lighted up by intense convergent 
light rays.» By means of a submersible lens 
the pearl is so photographed that it wil 
show the concentric structure of the central 
part and the nucleus. Some of our own ex 
perts have been working on this line for 
some time but the result of their experi- 
ments and photographs has not yet been 
made public. According to the paper pre. 
sented to the Academy of Sciences, the 
method appears to have proven a success 
and is believed to be superior to 
other tests »reviously employed, because, on 
one hand, it does not injure the pearl and, 
on the other hand, it is superior to other 
methods of photography or X-ray tests, as 
it requires no cumbersome apparatus, 





HERE is _ strong 
sentiment in the 
jewelry trade today in 
favor of clearing up 
the confusion and unfair conditions that 
affect the manufacturers of platinum 
throughout the United States due to the 
discrepancy in laws under which they make 
and sell the products. As is well knowr, 
most of the States of the Union have 10 
laws covering the marking of platinum or 
platinum alloys in any way but, on the other 
hand, the large platinum manufacturing 
States of New York or Illinois have a plat 
num marking act which regulates the qualit 
not only of articles stamped “platinum but 
articles so designated on any bill or imvoice 
used in connection with the sale of the goods 
In the Illinois and the New York laws, all 
the platinum metals either alone or in com: 
bination are considered together and the lav 
applies to any and all of them. 
First, because of the inequality of th 
conditions of manufacturing and sale bg 
various States and, secondly, because ” 
State’s platinum laws, as they exist, are no 
satisfactory to the trade as a whole, ti 
has been a strong sentiment to obtain at the 
carliest possible moment, a Federal aye 
stamping law along the lines of the gold and 
silver marking law passed in 1906, but 0 
elaborate in its provisions and less cumber 
some in its operations than the origi 
National Stamping Law was found to be. “ 
was expected that the platinum law wou 
be held in abeyance until the proposed tt 
national marking law was ready to be - 
duced into Congress but owing to the dela) 
in the revised national ee 


The Need of a 
Federal Platinum 
Stamping Act 
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Moe Lenkowsky, of Moe Lenkowsky & 
Son, importers of diamonds, 65 Nassau St., 
sailed for the European diamond markets re- 
cently on the steamship Olympic. Mr. Len- 
kowsky intends to stay abroad for two 
months. 

The board of directors of the Jewelers’ 
Safety Fund Society held a special meeting 
last Friday afternoon, at 15 Maiden Lane, at 
which time De Witt A. Davidson was elect- 
ed a director to fill the vacancy caused by 
the death of Louis Kahn. 

A default judgment for $2,213 was filed in 
the Supreme Court on Wednesday by Ben- 
jamin Wallman against ,George Luxner on a 
note of the Snell Diamond Co., Inc., made 
to the plaintiff, payable at 170 Broadway, 
which was endorsed by the defendant and 
Sam Lipschitz. { 

A special meeting of the executive com- 
mittee of the Jewelers’ Protective Union was 
held on Tuesday, l’eb. 17, at the organiza- 
tion’s headquarters, 15 Maiden Lane. At 
this meeting, Albert L. Kahn was elected a 
member of the executive committee to suc- 
ceed his father, the late Louis Kahn, who 
died on Feb. 12. 

Morris Rubin announced last week that he 
has resigned as treasurer and has_ with- 
drawn his interest from the Gemart Jewelry 
Mig. Co., 121 Canal St. Mr. Rubin is now 
doing business on his own account under the 
style of Morris Rubin, at 47 Chrystie St., 
where he has engaged in the manufacturing 
jewelry business. 

The Gorham Co. filed suit in the Supreme 
Court on Wednesday against Ada Downey 
to recover a balance of $2,769 for silver 
goods sold between 1919 and 1921, amount- 
ing to $8484. The defendant filed an 
answer alleging that the merchandise was 
purchased on the credit of her husband, 
Wallace Downey. 


rhe New York Jewelers’ Benevolent As- ° 
sociation initiated a number of new members 


at its regular semi-monthly meeting held last 
night (Tuesday) at the clubrooms, 67 W. 
125th St. The meeting was called to order 
and presided over by President Adolph 
Pusrin, and during the evening a number of 
Important matters were discussed. 

In an order signed by Judge Mack in the 
United States District Court, this city on 
Tuesday, Feb. 17, Leonard B. Zeisler was 
appointed receiver for the Hilton Watch 
Corp, 21 Maiden Lane. The receiver's 
bond was fixed at $1,500. As reported in 
these columns last week, the Hilton Watch 
Corp. filed a voluntary petition in bank- 
ruptcy on Feb. 14, listing assets at $3752 
and liabilities at $5,698. 

Al L. Levy, a dealer in diamonds and 
‘liamond jewelry, 12 John St., was petitioned 
nto bankruptcy in the United States Dis- 
‘ct Court, this city, on Tuesday, Feb. 17, 
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by I. Hochberger & Sons, who hold a claim 
for $2,428. The day after the petition was 
tiled, Judge Mack signed an order appoint- 
ing William V. Goldberg as receiver under 
a bond of $6,000. According to the peti- 
tion and the order, it is claimed that Mr. 
Levy has liabilities of $30,000 while the as 
sets are estimated at $12,000. 

A verdict for $1,425 was returned in the 
City Court on Wednesday last in favor of 
the Superior Diamond Setting Co. against 
the Crest Engraving Co. of 64 Fulton St. 
The plaintiff sued on the ground that on 
Feb, 29, 1924, the plaintiff delivered to the 
defendant two diamond studded flexible 
bracelets, set with platinum, valued at $1,425, 
under an agreement that the defendant would 
either sell the bracelets at the value stated 
or return them to the plaintiff. It was 
alieged that the defendant failed to account 
for them. The answer alleged that after the 
defendant received the bracelets its store was 
entered by burglars and they were stolen 
through no fault of the defendant. A total 
judgment for $1,515 was filed in the case. 

Supreme Court Justice Levy on Wednes- 
day last denied an application of Harry 
Winston to strike out the answer of 
Schwartz Bros., of 1454 Broadway in his 
suit for $11,000, and grant him judgment 
for that amount. The defendants contended 
that under the circumstances they are en- 
titled to a trial of the case before a jury. 
The complaint alleged that the plaintiff de- 
livered a diamond ring of 21.84 carats to 
the defendants, worth $11,000, and that on 
April 4 last the return of the ring was de- 
manded but the defendants failed to produce 
it. The defendants alleged in an affidavit 
by Benjamin Schwartz that Harry Garbey, 
as agent of the plaintiff, brought the ring 
in question to them and when the Schwartz 
Bros. stated that they would be able to sell 
it if the plaintiff would take a ring and 
bracelet in exchange, that Garbey agreed in 
behalf of the plaintiff to accept the ring and 
$5,000 in cash as the value of the bracelet. 
The defendants alleged that after they had 
disposed of the ring on that basis, Garbey 
said that Winston had changed his mind. 
The ring has been the subject of criminal 
proceedings in which the defendants were 
summoned to the Magistrates Court. 

The will of the late Louis Kahn, who 
died at his home, 10 West 75th St., on 
eb. 12 last, as noted in the last issue of 
THE JEWELERS’ CrrRCULAR, was filed for 
probate on Thursday. The document, 
executed Aug. 29, 1924, gives $2,500 to the 
lederation for the Support of Jewish 
Plilanthropic Societies, of 114 Fifth Ave. 
In addition his executors, comprising his 
widow, Hannah Kahn, and his two sons, 
Albert Louis Kahn, of 140 W. 79th St., 
and Walter Nathan Kahn, of 43 E. 63rd 
St., are empowered to distribute $5,000 addi 
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tional among such other charitable and 
benevolent institutions as they may select, 
and in such proportions as they may deem 
proper. Mr. Kahn gave to his widow the 
house and lot at 10 W. 75th St., with all 
household effects and furnishings, and a life 
interest in a trust fund of $250,000. The 
two sons received the residuary estate in 
equal shares, and upon the death of their 
mother will share the principal of the trust 
fund left to her. Concerning Mr. Kahn's 
interest with his sons in the well-known dia- _ 
mond firm of L. & M. Kahn & Co., the will 
provides that in case he was in partnership 
with them at his death, the executors are to 
carry out the terms of the co-partnership 
aggrement, including the provisions relating 
to ascertaining the value of his interest in 
the business. The will was filed by Hirsch, 
Sherman & Limburg, attorneys for the estate. 
At the regular monthly meeting of the 
Jewelers’ 24 Karat Club, held at the rooms 
of the organization, Wednesday afternoon, 
Vice-president Frank T. Sloan presided in 
the absence of President Joers. After the 
routine business, Mr. Sloan opened the 
meeting in a brief address in which he 
spoke feelingly of the great loss to the club 
through the death of its former president 
and chairman of the Board of Directors, 
William T. Gough, telling how much Mr. 
Gough had meant to this and other or- 
ganizations in the trade and how much ‘his 
life work had meant to the jewelry indus- 
try as a whole. He also told of another 
loss that the club had suffered in the pass- 
ing of the late Julius Wodiska. The club 
then ratified the action of the directors in 
appointing a special committee to draft reso- 
lutions on the death of Mr. Gough to be 
included in the resolutions to be passed by 
the other organizations, engrossed and sent 
to the family in one volume, and also a 
resolution and letter of regret was ordered 
sent to the family of Mr. Wodiska. The 
death of these two members had left two 
vacancies which were filled by the election 
of H. B. O’Brien of the International Silver 
Co., and Wm. O. Harrison of the Gruen 
Watch Co. Two new members were pro- 
posed whose names were referred to the 
directors and will go on the waiting list. 
It was decided that the club is to hold its 
annual beefsteak dinner about the middle of 
April, the date to be left to the committee 
in charge which consists of Chas. Conant, 
chairman, and Charles Marx, Charles Som- 
mer, J. W. Brantman and Max Bauman. 
Some time before May 1, the Jewelers’ 
Safety Fund Society and the Jewelers’ Pro- 
tective Union, for several years located at 15 
Maiden Lane, will move to new and larger 
quarters at 22 W. 48th St. This building 
is still under construction and when finished 





(Continued on page 89) 
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Over One Hundred Years the Jewelers’ Bank 


A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 





We Welcome New Business 
Main Office—149 Broadway 
Capital and Surplus Branches—Battery to the Bronx 


Twenty Million ons 
Dollars Over Two Hundred Million Dollars Resources 
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New Lots of 
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Are Now Available 


THE STATE BANK 


376 Grand St. 
NEW YORK 











These stones have been mined from 
veins which extend for great depths 
under mountain streams. 


The belief is held by some scientists 
that it is to ages of submersion under 
water that these stones owe their 
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for which they are so favorably known. 
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will house many firms in the jewelry and 
kindred trades. Both organizations now oc- 
cupy about 1,200 square feet, but in their 
new quarters, on the eighth floor, will have 
about 1,900 square feet. The offices, which 
are located on the south side of the building, 
will enjoy light from three sides. 

Walter Lamp], maker of gold and plati- 
num chains, has moved from 9 Maiden Lane 
to larger offices at 20 W. 47th St. 

Lee Reichman, of Reichman Bros., 20 W. 
47th St. and his son, Reginald, are return- 
ing from the European diamond markets on 
the Olympic. 

Raymond Lrisk, of the Arbie Watch Co., 
and Hugo R. Rees, who has been ill for the 
past 12 weeks, has just returned to business 
and expects to cover his territory shortly. 

Moise Hirsch, importer of watches, 6 
Maiden Lane, has announced to the trade 
that his brother, Marcel Hirsch, has become 
4 member of the firm of Moise Hirsch, Inc. 

According to an announcement made last 
week, Max Cutler has severed his connec- 
tions with the A. M. Forman Co., manufac- 
turer of chains and bracelets, 142 Fulton St. 

The business of the Antwerp Diamond Set- 
ting Co., Brooklyn, N. Y., was incorporated 
at Albany, N. Y., last week with a capital of 
$3000. The incorporators are M. Lederman 
and C. and M. Perlstein. 

The L. A. Reine Gift Shop, this city, was 
incorporated at Albany, N. Y., last week, 
with authority to deal in jewelry. The capi- 
tal is $10,000 and the incorporators are: 
0. K. and E. B. Stauffer and H. Leak. 

Mr. Tannenbaum, of the I. Tannenbaum 
Co, importer of watches, 121 Canal St., 
sailed for Switzerland on Feb. 21, owing in 
a great measure to recent changes in tariff 
legislation, and is in quest of new stock. 

Charles F. Kastenhuber, of Kastenhuber 
& Lehrfeld, 24 John St., has gone to Miami, 
Fla where he will remain for six weeks. 
William Lehrfeld, of the sarne concern, re- 
turned last week, after spending three weeks 
at Miami. 

Since the publication of the last list, the 
following additional contributions to the 
United Hospital Fund were received by 
Leopold Stern, chairman, Jewelry and Kin- 
dred Trades: I. Ollendorf Co., $25; Simon 
aaa $25, and Bonner Mfg. Co., 
_Joseph D. Little, in charge of the sterling 
silver galleries of the International Silver 
Co., 15 Maiden Lane, addressed the Clericus 
Club at Grace Church, in Orange, N. J., on 
Washington’s Birthday. The subject of Mr. 
Little’s talk was, “The Romance and History 
of Silver.” 

Otto D. Wormser, of Wormser & Mayers, 
Ine, 511 Fifth Ave., accompanied by his 
wile and daughter, are enjoying a Mediter- 
ranean cruise on the steamship Duéillio, 
which sailed from this city on Saturday, 
Feb. 14. Mr. Wormser and his family will 
be gone for two months. 

James L. Hand, jewelers’ auctioneer, 14 
Maiden Lane, is selling out the entire stock 
_ fixtures of the late Joseph Reininger, 
“aston, Pa., under a commission from the 
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Easton Trust Co., executors of the will of 
Mr. Reininger, who directed that the business 
be disposed of immediately. 

Among the out-of-town callers at the 
offices of THE JEWELERS’ CIRCULAR yester- 
day (Tuesday) were: “Sy” Feinberg and 
his brother-in-law, Sydney Max, of Detroit, 
Mich. On April 1 they will start in the 
wholesale jewelry and diamond business as 
the Feinberg-Max Co., at 904 Metropolitan 
building, Detroit. 

E. V. Saunders, Pacific Coast representa- 
tive of the International Silver Co., who for 
the last two weeks had been visiting the va-~ 
rious factories of the company, was in this 
city for a few days last week and on Satur- 
day left for Havana, Cuba. Mr. Saunders 
will spend a week there and then return to 
his San Francisco office. 

The Imperial Silver Plate Mfg. Co., Inc., 
manufacturer of hollow ware, 43 Wooster 
St., was petitioned into bankruptcy in the 
United States District Court, this city, last 
Thursday. The creditors instituting the ac- 
tion include: H. Northwood Co., which 
holds a claim for $328; Economy Glass Co., 
$197, and Westmoreland Specialty Co., $65. 

Samuel Pitzele, diamond importer, 170 
}roadway, will move on or about April 1 to 
larger and more commodious offices at 22 W. 
48th St. Mr. Pitzele will sail for Europe 
next Saturday on the Leviathan, going 
abroad on a purchasing trip. He will remain 
abroad about seven weeks, during which time 
he will visit Amsterdam, Antwerp and Lon- 
don, 

Frank Le Bron, formerly general manager 
of The United Jewelers, Inc., and for the 
last three years associated with the adver- 
tising and printing firm of the Livermore & 
Knight Co., has again entered the jewelry 
field. Mr. Le Bron has created a complete 
line of jewelry and silverware for babies. 
The sales office of the concern is at 347 Fifth 
Ave., where Mr. Le Bron will make his head- 
quarters. 

Delahay & Astor, importers of diamonds 
and dealers in rough diamonds, now located 
at 21 Maiden Lane, have leased a large 
front office on the fourth floor of the build- 
ing at 2 John St. The lease is for a period 
of five years and gives the concern about 
1,000 square feet which is approximately 
four times bigger than their present quarters. 
They will move on or about March 1 after 
the place has been refitted and equipped 
with up-to-date fixtures. 

An order signed by Judge Mack in the 
United States District Court, this city, last 
Friday, appoints Charles Schongood as cus- 
tudian for the assets of Louis Mendelsohn, 
trading as Klark’s, retail jeweler, 805 Sixth 
Ave., who, as reported in these columns last 
week, was petitioned into bankruptcy on 
Feb. 11. The order fixes the custodian’s 
bond at $1,000. It is claimed in this order 
that the concern has assets of about $2,000, 
while the liabilities are approximated at 
$8,000. 

On Monday, March 2, at 7 p. m., A. D. 
Leveridge, 170 Broadway, will broadcast a 
talk on diamonds from station WGBS, this 
city. The wave length of this station is 315 
meters. Mr. Leveridge will endeavor to 
correct some of the prevailing impressions 
of the consumer; impressions that are more 
or less detrimental to the trade. The scope 

of his talk will be general, and although only 
10 minutes will be devoted to the subject, he 
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will touch on such matters as the formation, 
cutting, quality and selling points of dia- 
monds. 

At the second trial of Fred Cohen, before 
County Judge Taylor, the jury found the 
defendant not guilty of taking part in the 
holdup and robbery at the jewelry store of 
Samuel Fox, 540 Livonia Ave., Brooklyn. 
The prisoner was charged with robbery in 
the second degree and at the first trial the 
jury disagreed. It was alleged that Cohen 
was one of two men who robbed Mr. Fox 
on Dec. 2, of jewelry worth $800. At his 
trial Cohen produced several witnesses who 
testified that he was nowhere near the jewel- 
ry store at the time of the robbery. 

Early last Wednesday evening, a window 
smasher hurled a stone through the big plate 
glass window at the jewelry store of Wm. 
N. Koll, 1045 Fulton St., Brooklyn, and 
escaped with jewelry worth about $1,500. 
The theft took place about 6:50 p. mM. The 
thief was aided by another man, who waited 
at the curb with an automobile. The rob- 
bery was a bold one and was apparently well 
planned by the thieves. When the car drew 
up to the curb in front of the store, one man 
alighted and hurled a stone through the win- 
dow, while Mr. Koll was in the store. The 
thief then put his hand and arm through the 
opening in the window, gathered up the loot, 
returned to the automobile and made his 
escape. 

C. E. Breckenridge, a director, assistant 
treasurer and general manager of the New 
York branch of the International Silver Co., 
left on Saturday for Pasadena, Cal., for an 
extended vacation and was accompanied by 
Mrs. Breckenridge. Mr. Breckenridge has 
been connected with the International Silver 
Co. for 55 years and his associates and em- 
ployes of the Maiden Lane store marked the 
occasion by presenting him as he left on Sat- 
urday with a beautiful hand-chased sterling 
silver vase filled with flowers. The vase was 
engraved: “Presented to Clarence E. Bréck- 
enridge by his associates at the Maiden Lane 
store for ‘Auld Lang Syne,’ Feb. 21, 1925.” 
The presentation came as a complete sur- 
prise to Mr. Breckenridge, who expressed to 
each one of the employes a few words of 
appreciation. Mr. Breckenridge will proba- 
bly remain in Pasadena until his health has 
improved. 

Joseph Blank, a retail jeweler at 3 Getty 
Sq., Yonkers, N. Y., against whom invol- 
untary bankruptcy proceedings were insti- 
tuted on Jan. 26 last, filed schedules in the 
United States District Court on Monday, 
Feb. 16, listing his liabilities at $6,156 and 
assets at $2,138. Mr. Blank’s liabilities rep- 
resent unsecured claims, while the assets in- 
clude stock in trade, $1,482; machinery, 
tools, etc., $650, and deposits of money in 
the banks and elsewhere, $5. Among the 
largest unsecured creditors are: I. S. Mayer, 
$1,076; Marenstein & Smalbach, $647; B. 
Pusrin, $426; M. E. Leblang, $307; Jacob 
Holz, $288; Globe Ivory Co., $265; B. 
Gershung, $188; David Shapiro, $180; Jacob 
Max, $179; S. & M. Silver Co., $145; Kan- 
tor & Cooper, $144; J. Silverberg, $103; 
Leon Hirsch, $163; Jacob Cohen, $172; Julius 
Blank, $500; Hyman Blank, $375, and Harry 
Radler, $250. 











The S. H. Herberg jewelry store on 
Schoonmaker Ave., Monessen, Pa., has been 
sold to R. B, Tedrow, Scottdale, Pa. 
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Capital, Surplus and 
Undivided Profits $33,700,000 








Service Developed From 
Service Performed 


The banking service of The 
National Park Bank is a 
development of many years’ 
usefulness to commercial 
institutions in all parts of 
the country. 


Consequently, it is a serv- 


ice founded upon experience 
and achievement, one that is 
practical, comprehensive, 
and well adapted to the 
requirements of merchants 
and manufacturers in the 
jewelry trade. 


THE 
NATIONAL PARK BANK 


OF NEW YORK 
2/4 Broadway 


Park Avenue Office: 240 Park Ave. at 46th St. 



























A BANK THAT WILL APPEAL TO JEWELERS 


Because it has a merchant’s point of view with a background of Seventy-Three years’ com- 
mercial experience. Because it is of moderate size and offers cordial personal co-operation. 


H. C. BELLINGER - - ~ - Chile Copper Co. 
GALE H. CARTER Pacific Mail Steamship Co. 
DAVID DOWS - - - « 
W. R. GRACE - - - /ngersoll-Rand Company 
D. S. IGLEHART - - - -W. R. Grace & Co. 


Hanover Square 


The Burden Iron Co. 


Directors 


W. H. LA BOYTEAUX - - - - Johnson & Higgins 
GEORGE O. MUHLFELD - - Stone & Webster, Inc. 
J. E. ROUSMANIERE 
J. LOUIS SCHAEFER 
J. NORRISH THORNE, Hathaway Smith Folds & Co. 
ae, oe. me Le lst Vice-President 


Lawrence & Co. 
te tee ae ee a President 
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For 


EMERALDS — SAPPHIRES — RUBIES 


Calibre and Bracelet Sizes 


try 


J. L. WARNER CO., Inc. 


36 West 47th St. 


Importers and Cutters of Precious Stones 


Formerly of Benedict & Warner 


New York 
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Ten gold-coated leaden rings were found 
on a prisoner a rested here Saturday by De- 
rective Sergeants Charles Schalter and Ber- 
nard Kelly, and the man, who gave the name 
of Ernest Linde, of New York, was held in 
32000 bail for grand jury action, charged 
with obtaining money by musrepresentation. 
Many of the lead-weighted rings, which are 
of the Odd Fellow fraternity design, have 
been palmed off on jewelers and pawnbrokers 
in New York and Philadelphia, according to 
the police. The rings, which police and 
ewelers say cost $2 to make, were sold for 
4, $5 and $6 each. A gold shell was used 
and the top plate filled with lead, which gave 
the ring its apparent weight. Many of the 
rings were sold to dealers here before the 
man was arrested by detectives. 

Baltimore jewelers are making prepara- 
tions for the entertainment of members of 
the Maryland and Delaware Retail Jewelers’ 
Association when the annual convention is 
held here May 20-21. Leading jewelers of 
Maryland, the District of Columbia and Del- 
aware will attend. Baltimore jewelers, after 
being entertained in Wilmington, Del., a 
week ago, met here and formulated commit- 
tees, Baltimore jewelers intend to show the 
visitors a royal time. Important business 
sessions will be arranged so as not to inter- 
fere with the entertainment program. Ap- 
proximately 100 jewelers from cities and 
towns are expected. The following com- 
mittees of Baltimore jewelers have been 
named for the convention: Reception—S. 
Judson Mealy, Henry Castelberg, H. C. 
Garthe, L. Kreiger, Frederick Koehner, 1. 
D. McParland, W. H. Brockman, S. P. Nor- 
folk, Jr, and A. H. Morstein. Entertain- 
ment—C. Howard Millikin, C. Frank Pear- 
son, F. M. Schofield, S. Judson Mealy and 
Harry E. Jacobi Publicity—Philip Katz, 
Harry R. Greenebaum, Howard O. Jenkins, 
Michael Caplan. Program—Jacob Engel, 
W. J. Miller, Leon Levi and Fred J. Euler. 
Finance—L. F. Sackerman, G. N. Stieff, S. 
Katz and Arnold Rosenfeld. 

Having moved from their Baltimore St. 
establishment, where business was conducted 
lor over 9) years, the firm of Samuel Kirk 
& Son, Inc., is now occupying its new manu- 
lacturing plant at 25th St. and Taylor Ave. 
Silverware manufacturers have pronounced 
the new Kirk home as one of the most mod- 
etn manufacturing plants in America. The 
plant covers 13,000 square feet, is entirely 
daylight, and the grounds surrounding the 
lactory are of ample size, with a natural 
view to future expansion. The lot now oc- 


cupied by the Kirk firm is 115 by 395 feet, 


and the dimensions of the building are 100 
by 130 feet. Throughout the country the 
Kirk firm is known as America’s oldest sil- 
versmiths, the company having been estab- 
lished in 1817, its founder being Samuel 
Aurk, Mr. Kirk, the founder, came of a 
ng line of English silversmiths, The man- 
aging directorship of the Kirk firm has 
ag from father to son for over a cen- 
Kir the present head being Henry Child 
Ch, . The old firm of Samuel Kirk & Son 

‘Was dissolved Dec. 31, 1924, and the new 
tm of Samuel Kirk & Son, Inc., was or- 
Ranized, with the following officers: Henry 
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Child Kirk, president ; J. F. H. Maginn, vice- 
president; William H. Conkling, treasurer ; 
Robert E. Coughlan, secretary. The direc- 
tors, in addition to the above-named officers, 
are M. L. Millispaugh, Columbus, O.; D. R. 
Donaldson, Montclair, N. J., and Charles 
Markell, of Baltimore. Simultaneously with 
the organizing of Samuel Kirk & Son, Inc., 
the Kirk Realty Corp. was organized for the 
purpose of handling the real estate holdings 
of the company. Kirk representatives are 
now established in cities throughout the 
country. The new plant is considered the 
last word in_ silverware establishments, 
especial attention having been paid to the 
welfare of hundreds of employes. Great 
quantities of bar silver and finished products 
are stored in the massive vaults. The vaults 
are so constructed as to form separate units. 
The plant is equipped with the latest stamp- 
ing and rolling machinery. The Kirk plant 
is one of the few American plants equipped 
to roll sheet silver from bars and ingots. 
The plant is a daylight structure and is thor- 
oughly ventilated. All of the technical ma- 
chinery used in silverware manufacture has 
been installed. Silver manufacturers who 
have seen the plant have congratulated Mr. 
Kirk on the completeness of the firm’s estab- 
lishment. In every detail the factory is 
complete from designing room to shipping 
department. For many years Mr. Kirk had 
his headquarters at the retail establishment, 
but from now on his office will be at the 
manufacturing plant. The retail store of the 
firm, which does a general jewelry business, 
is located in the center of the Charles St. 
shopping district—at Charles and Franklin 
Sts. 








Allentown, Pa. 





Harry A. McKnight, a down-town jeweler, 
went to Reading over the weekend on a 
buying expedition. 

S. R. Hoffman, of the Hoffman Watch 
Co., is sending picture post cards post- 
marked “Bienne, Suisse,” to his friends in 
the trade in this locality. 

Earnest Deitsch, of New York, who is an 
expert watchmaker and jeweler, has been 
secured by A. Cohen, 393 Hamilton St., to 
do his watch and jewelry repairing. 

E. F. Schertzinger, the Slatington jeweler, 
and Dr. R. S. AuRand, the optometrist, are 
exhibitors at the Slatington Business Show, 
sponsored by the local post of the American 
Legion. 

Claude G. Larosch, the jeweler, and wife, 
accompanied by their little granddaughter, 
journeyed to Philadelphia on a visit to 
friends, Mr. Larosch combining business 
with pleasure. ° 

J. Rodney Allen, who was on the selling 
staff of the Oneida Community, Limited, 
with headquarters in Chicago, has been as- 
signed to this territory, succeeding Paul 
Milnes who has been transferred to Toronto. 

The Pennsylvania Retil Jewelers’ Associa- 
tion is mailing post cards to all the members 
urging them to attend the sessions of the 
next convention to be held in June. They 
suggest the advisability of jewelers arrang- 
ing to take their vacations the last week in 
June. 

The following traveling men are calling 
on the trade in this locality: J. J. Diskin, 
with Frederick Keim & Co.,Inc.; Frank S. 
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Turton, with the Meriden Cutlery Co.; J. 
Steinfeld, with Joseph Steinfeld; Sydney S. 
Arnstein, with Schmidt & Seidel; Herbert 
Cohen, with Lewy & Co., and Paul Stern, 
with Louis Stern Co. 








EDITORIALS 
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metals, it is believed in many quarters that 
steps should be taken at once to introduce 
a platinum act alone in order to establish 
uniformity in marking and standards in 
platinum for the trade at an early date. The 
underlying basis of such an act has already 
been agreed on by various elements in the 
trade and the text of a national statute 
embodying the provisions is _ practically 
completed, 

Should it be deemed advisable to introduce 
a national platinum marking act at the next 
session of Congress, the trade should and 
no doubt will be notified in plenty of time 
and the entire act with its provisions in 
detail laid before the members of our indus- 
try that they be fully conversant with the 
entire text before Congress is asked to enact 
it into a law. 

If, and when, a national act covering the 
stamping of platinum is passed by Congress, 
it will be a simple matter to have the vari- 
ous States pass acts in conformity therewith 
and then and then only can we look for uni- 
form conditions to which all of our manu- 
facturers of platinum jewelry must conform 
both in manufacturing and selling their 
product. 











Sommer, Braverman & Harris, Inc., manu- 
facturers of flexible bracelets, gold and plati- 
num jewelry, will move from 150 Mulberry 
St. to larger quarters at 473 Washington St. 
early in March. 

Harry Durand, president and treasurer of 
Durand & Co., 49 Franklin St., sailed Satur- 
day on the Aquitania. He was accompanied 
by Mrs. Durand and their son, E. Robert 
Durand. They will spend their time in Paris 
and London and will sail for home March 18 
on the Olympic. 

Philip J. Warner, receiver for the Lumen 
Jewelry Co., has filed his final accounting, 
showing receipts of $772.41, expenditures of 
$353.10, and a balance of $419.31. He asks 
that his report be approved and that he be 
allowed a fee and discharged. Vice-chancel- 
lor Church has made an order for the credi- 
tors to show cause on March 3. The claims 
are: preferred, $121.58; general, $13,404.12. 

Lionel P. Kristeller has been appointed 
custodial receiver by Vice-Chancellor Church, 
of the Leo Weiner Mfg. Co., makers of 
jewelry novelties, 8 Rose St. The applica- 
tion was made by David Stein, one of the 
concern’s two stockholders. Weiner told 
him, Stein claims, that he had a patent for 
the manufacture of a particular type of 
bracelet, and the concern was incorporated 
five months ago to make it. Now, says Stein, 
he has learned that Weiner does not own the 
patent and that there is no reason for the 
firm’s further existence. The assets are said 
to be $5,000 and liabilities $400. 
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Chicago Notes 


“Jack” Friedland, of the Hart Jewelry Co., 
is making a 10-day business trip through 
Illinois and Indiana. 

L. C. Depollier, of Jacques Depollier, New 
York, visited the trade in Chicago last week 
and called on friends. 

Victor F. Leseritz, Reliance building, left 
recently on a trip through Wisconsin and 
will be gone for a couple of weeks. 

A. Garon, of Garon Bros., Duluth, Minn., 
stopped off in Chicago last week for a few 
days on his way to the eastern markets. 

W. F. Wiegand, of W. F. Wiegand & Co., 
New York, spent the past week in Chicago 
calling on the trade and visiting with old 
friends. 

Hugh E. King, of the Hugh E. King 
Sales Co., is making a business trip to the 
Pacific Coast and will be gone until the end 
of April. 

George Wallace, of Jules Racine & Co., 
New York, spent some time in Chicago 
recently calling on the trade in the interest 
of this firm. 

Lorin C. Lossau, and R. M. Nevins, of 
the Hart Jewelry Co., left last week for 
their respective territories and will be gone 
for several weeks. 

Gus Verboomen, of the Arthur-Strauss 
Co., 5 S. Wabash Ave., left last week on his 
Spring trip through the west and will be 
away for six weeks, 

G. Ernest Fahys, of Joseph Fahys & Co., 
New York, spent several days last week in 
Chicago, visiting at their local office en route 
home from the south. 

E. J. Fox, of the Lindenberg & Fox Co., 
Cincinnati, O., spent the greater part of last 
week in Chicago visiting with friends and 
looking over the markets. 

E. A. George, of E. A. George & Co, 
Los Angeles, Cal., stopped off in Chicago 
last week for a few days on his way home 
from the eastern markets. 

Al Becken, of A. C. Becken & Co., left 
last week with his mother for California 
and their ranch at Phoenix, Ariz., where they 
will remain for a few weeks attending to 
business. 

F. H. Dillingham, Chicago manager for 
the Farrington Case Co., is making his 
Spring trip to the Pacific Coast and south, 
and will return to Chicago about the middle 
of April. 

Ben F. Hirsch, manufacturers’ representa- 
tive, returned last week from the east where 
he spent three weeks visiting at the offices 
and factories of the firms he represents in 
this territory. 


Taylor Strawn, of the Elgin National 










































Watch Co., returned this week from New 
York, where he spent a couple of weeks 
visiting at their New York office and visiting 
with the trade. 

A, J. Moss, of the J. J. White Mfg. Co., 
with office on the 11th floor of the Heyworth 
building, returned last week from a business 
trip to the Pacific Coast. Mr. Moss reports 
a fair business, 

I. E. Boucher, general manager of the 
Waltham Watch Co., returned to New York 
last week after remaining in Chicago for a 
few days visiting at their local office and 
calling on the trade. 

James F. Eppenstein, of the Elgin Ameri- 
can Mfg. Co., left last week for the Mardi 
Gras Carnival at New Orleans, and to visit 
with his sister, Mrs. Harris Hyman, Jr., 
who was recently married. 

Ed. Cain, of Ed. Cain & Co., has left on 
an eight week business trip through the 
middle west. Before leaving on the trip 
Mr. Cain made arrangements to have his 
entire office remodeled in order to give them 
more room. 

Mrs. Anna L. Cary, retail jeweler of Le- 
banon, O., spent most of last week in Chi- 
cago visiting the wholesalers and gift shop 
show rooms. This was Mrs. Cary’s first 
visit to Chicago and she is very much pleased 
with her stay. 

Jos. Hosticka and Frank Rettig have 
taken over the “Rexagraph,” formerly dis- 
tributed by the Clyde Woodworking Co., of 
this city. They are operating under the name 
of the Chicago Optical Co., with offices at 
837 Center St. 

M. H. Friedman, of the Service Jewelry 
Co., recently returned from a buying trip 
to New York and the east and after remain- 
ing in Chicago for a few days, has left on 
another trip through Illinois and will be 
gone for about six weeks. 

Louis E. Bohl, manufacturing jewelers, 
who have been located on the ninth floor 
of the Goddard building, have moved into 
temporary quarters on the seventh floor of 
the same building. This firm will be per- 


manently located in room 604 Goddard 
building, after May 1. 
Barney Kahn, of Sohn Bros., Mallers 


building, returned recently from Bay City, 
Mich., where he spent several weeks visiting 
with his brother, Alexander Kahn, who is 
in the retail jewelry business in that city. 
Before returning home Mr. Kahn stopped 
at Detroit, to visit with friends. 

The Central Watch Co., located in room 
410 Mallers building, have signed a lease 
for rooms 1018 and 1019 Mallers building, 
which space they will occupy about the 
middle of March. In making the move this 


firm will secure considerable additional Space 
which they have needed for some time. 

Word has been received at the office of 
Boas Hatowski & Sons, 5 S. Wabash Av. 
that Meyer Hatowski and his wife arrive 
safely at Antwerp, and have established per. 
manent headquarters at 76 Rue Du Pelican, 
Mr. Hatowski will remain at Antwerp for 
a year looking over the diamond markets, 

Louis M. Graubarth, 27 E. Monroe S¢, 
returned last week from the east where he 
nas completed his arrangements for thi 
year. Mr. Graubarth will represent Intarsia 
successors to E. Lederer & Co., New York 
and also A. L. Reade & Co., Inc., of New 
York. Mr, Graubarth has represented 
Lederer & Co., for some time past. 

Martin Priban and Frank Sickle, recently 
entered into the jewelry manufacturing bui- 
ness under the name of Priban & Sickle. The 
new firm is located in room 904 Goddard 
building, 27 E. Monroe St. Both Mr. Priban 
and Mr. Sickle have been connected with 
the shop of A. L. Williams & Co., fora 
number of years, and are well known to the 
trade of Chicago. 

J. H. White, president of Mulholland & 
Co., returned last week from New York 
where he completed arrangements with H. J. 
Duclose to manage their New York office 
and represent them in the larger cities of 
the east. The new office in New York is 
located at 366 Fifth Ave. Mr. Duclose, for 
the past 10 years, has been associated with 
the Van Bergh Silver Co., and is well and 
favorably known to the trade in the east. 

Dave Holtz has removed his office from 
room 607 Mallers building to room 15It 
Capitol building, 159 N. State St., where be 
has secured a suite of three offices. Mr 
Holtz has fitted up two of the offices as pt 
vate diamond rooms and the third room 5 
being used as a reception room. In of 
nection with his line of diamonds a line 0! 
mountings has been added to the line. Arnold 
Holtz is associated in the business with hi 
father. 

Congratulations are being extended to M 
M. Spiegel, of Spiegel & Pokrass, Reliance 
building upon his marriage to Miss Betty 
Hirchenson, of Chicago. The wedding to 
place in Gold’s Pompeian room, on the yd 
ning of Jan. 31. Only the immediate family 
and personal friends were present at the ft 
ception. The couple returned last week fron 
a honeymoon trip through the south, and * 
was upon his return home that fri 
learned of his secret. The couple are ma 
their home at 4725 N. Sawyer Ave. 

Harry Himelhock, of H. W. Himelhoe! 
Co., Detroit, Mich., spent several days ° 
Chicago last week calling on friends on hi 
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Los Angeles, where he spent 
‘me enjoying a good rest. 

le Ringen, of the Omega Watch Co., 
New York, called on the trade in Chicago 
ast week in the interest of that concern. 

Paul H. Samuels, representing Katz & 
Ogush, returned from a 10 day trip through 
the middlewest and reports conditions favor- 


way home from 


ahi 
* Charles A, Whiting, of the Whiting & 
Davis Co., Plainville, Mass., spent a few 


days last week in Chicago visiting the 
fces here. 

ny Stewart of C. H. Knights-Thearle Co., 
is back at his desk again after being con- 
fned to his home for a week with an attack 

f the grippe. 
= x. Kohn, of the Stein & Ellbogen Co., 
left recently with Mrs. Kohn, for a four 
weeks’ stay in California, enjoying the com- 
pany of friends, and resting. 

Fred Kaiser, sterling silverware buyer for 
the Norris, Alister-Ball Co., is spending a 
couple of weeks in New York and the east 
looking over the markets. 

George Fleming, of the Wadsworth Watch 
Case Co., returned recently from a 10 days’ 
trip through the west. He reports condi- 
tions about normal in that section. 

Jules Schwob, of Adolphe Schwob, Inc., 
is spending a few weeks in Chicago calling 
on the trade. Mr. Schwob just returned 
from a successful trip to the Pacific Coast. 

Mrs. I. Aronson, of Aronson’s, jewelers, 
at Portland, Ore., spent several days in Chi- 
cago last week looking over markets on her 
way home from a business trip to New York. 

Ralph Tobin, Springfield, I11., accompanied 
by Mrs. Tobin, visited the markets last week 
on their way to Hot Springs where they ex- 
pect to remain for a couple of weeks enjoy- 
ing a rest. 

George Lewis and H. Higgenbotham, of 
Schreve & Co., San ‘Francisco, Cal., stopped 
off in Chicago last week to visit with friends 
on their way home from the eastern markets 
where they spent several weeks. 

Miss V. D. Ohrenstein, Chicago repre- 
sentative for the Embed Art Corp., Perth 
Amboy, N. J., left last Saturday on a busi- 
ness trip to Detroit and the larger cities of 
Ohio, She expects to be gone for about 
three weeks, 

E. T. Williams, representative for Des- 
pres, Bridges & Noel, returned last week 
from Florida where he spent several weeks 
resting. He remained in Chicago for a few 
days getting his line ready before starting on 
an extended trip through Indiana and Michi- 
gan. 

Among the visitors in Chicago last week 
calling on the markets were :—Chas. Simons, 
of Cousins, Fort Wayne, Ind.; Oscar A. 
Royer, Cherokee, Ia.: Sam S. Vigran, Rich- 
mond, Ind.; T. E. Combs, Villa Grove, III.; 
J. Ralph Tobin, and wife, Springfield, IIl.; 
A. Adelstein, of the Lawrence Loen Jewelry 
Co, Detroit, Mich. 

An involuntary petition in bankrutcy was 
filed last Thursday against Henriette Wein- 
stem, trading as the Garfield Jewel & Opti- 
cal Shop, at 3236 W. Madison St. Her lia- 
bilities amount to about $7,000 and assets 
cee mmately $3,000. A meeting of the 
—_ will be held this week at the offices 

rauss, Goldman & Allshouse. 

Henry Schwartz, Heyworth building, ac- 
companied by his son M..M. Schwartz re- 
tuned last week from New York, where 
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they booked passage on the Leviathan. They 
will leave Chicago for New York on 
Wednesday of this week and will sail for the 
diamond markets on Saturday, March 28th. 
They expect to be gone for a couple of 
months. 

At a meeting of the officers and directors 
of A. C. Becken & Co., held last Monday in 
the offices of the company, 180 N. Wabash 
Ave., A. C. Becken, Jr., was elected presi- 
dent of the company to succeed the late A. 
C. Becken. S. D. McPherron and C. A. 
Fidler were elected vice-presidents and S. C. 
Lund, secretary and treasurer. Mrs. G. R. 
3ecken, was elected chairman of the board 
of directors. 

In the matter of Frederick Welcher, re- 
tail jeweler at 2640 Milwaukee Ave., a 
meeting of his creditors was held one day 
last week at the office of his attorney, D. 
Baim, 127 N. Dearborn, St. A cash settle- 
ment offer of 10 percent cash to be paid 
within 60 days was offered by the bankrupt. 
His liabilities are about $3,200 and his assets 
consist of fixtures which are mortgaged for 
$165 and merchandise on hand $154. 

May & Malone have secured the entire 
fourth floor of the Champaign building, 37 
S. Wabash Ave., where they are handling 
their silverware, ivory, clocks, leather goods 
and sporting goods. Their store on the 18th 
floor of the Heyworth building will be de- 
voted entirely to the handling of jewelry, 
diamonds and watches, and the 17th floor 
space formerly used for their clock depart- 
ment will be made into a general repair shop. 











“ tee” 


S. W. Pearce has been busily engaged in 
moving. He has moved from 916 Minnesota 
to 913 N. 7th St. 

C. S. Clinton of North Platt, Nebr., 
came through Kansas City, on a return trip 
to Excelsior Springs. 

Mr. Roberts, of the Hesler-Roberts Jewel- 
ry Co., has recently been in the city visiting 
friends and the market. 

Charles Potts, son of J. M. Potts, well 
known auctioneer has just been operated on 
and is reported to be getting along nicely. 

John Moseley, a local jewelry auction- 
eer has recently returned by automobile 
from Los Angeles where he spent the Win- 
ter. 

W. O. Hensley, of the Hensley Clock & 
Silverware Co., is contemplating on making 
a road trip through Oklahoma and part of 
Texas. 

Frank Chalfant, bookkeeper and credit 
manager of H. F. Shomo Wholesale Jewelry 
Co., has been ill for several days, is now 
reported improving. 

J. C. Barker, 901 N. 6th St., has been 
called to West Virginia on account of the 
illness of his mother. Mrs. Barker is in 
charge of the store while Mr. Barker is 
away. 

Frank Winklar, Parsons, Kans., has open- 
ed a new store across the street from where 
he has been located for the past few years. 
The new store has been enlarged consider- 
ably and all new fixtures and a new front 
has been added to the new location. 

The following out of town visitors have 
been in the market recently: A. G. Norris, 
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Lawrence, Kans.; Gene Webber, Lexington, 
Mo.; W. S. Noble, Drexal, Mo.; C. E. Bag- 
shaw, Belton, Mo.; C. J. Benson, Lees Sum- 
mit, Mo.; Robert C. Smith, Manhattan, 
Iowa. 

The C. A. Kiger Co. has inaugurated a 
system of monthly meetings between the de- 
partment managers of the concern. The first 
meeting was held Wednesday night at the 
Kansas City Club. The object of the meet- 
ing was to bring a closer and more helpful 
spirit between the house and employes. 
Merritt Rice, Oklahoma salesman with the 
concern, surprised his friends this week, by 
announcing his marriage to a young woman 
in Superior, Nebr. They expect to make 
their home in Oklahoma City whichis the 
center of territory traveled by Mr. Rice. 
Clifford Shelter is starting this week on his 
initial trip for the concern, in Oklahoma 
and Kansas. 








Salt Lake City 


The optical department of the W. H. 
Wright & Sons’ Co., Ogden, is being en- 
larged. 

Robert Lavenberg of Salt Lake City has 
just returned from a tour of the Pacific 
northwest. 

Chas. N. Fehr, president and manager of 
the Western Optical Co., has been selected as 
a member of the local world court organizing 
committee. 

The jewelry and allied business are de- 
scribed as “fair perhaps normal for this 
time of the year.” The industrial outlook 
continues exceptionally good. Every one still 
thinks 1925 will prove the best year in the 
history of the State. 

Ensign Herrick who conducted an optical 
business on 24th St., Ogden, for several years, 
but closed it out several months ago to go 
to the Pacific Coast, has returned and has 
opened again in suite of offices over the 
Spargo Book store on Washington Ave., in 
the heart of the business district. 

The Trinket Jewelry Shop, 41% S. Main 
St., will have concluded its fire sale by the 
time these lines appear in print. The store 
was badly damaged on Christmas Day. This 
store was purchased by Mr. and Mrs. Nathan 
Offer recently, following the death of its 
owner, Miss E. Weinstein. 

The bill promoted by the Utah Optome- 
trists’ Association and introduced in the 
legislature by Senator John W. Peters of 
Brigham City, well known jeweler and 
optometrist, is making good progress. Asso- 
ciation members are well satisfied with re- 
sults so far. A few minor, insignificant 
changes have been, made. 

A fire broke out on Jan. 12 in the building 
on Washington Ave., Ogden, owned by John 
S. Lewis, well known jeweler of that city 
and partly used for his store. About $2,500 
damages was done in all, chiefly through 
water used to extinguish the flames. The 
jewelry store escaped with but slight loss. 
This is the second time the building has been 
attacked by fire in the past year or two. On 
the first occasion the damage to the jewelry 
store was more serious. 











D. P. Smisor, formerly division watch 
inspector for the Santa Fe railroad, has 
opened a jewelry store at 130 E. Second 
St., Casper, Wyo. 
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Alvin W. Markman, formerly of Logans- 
port, Ind., has become associated with the 
F. C. Hyde & Co. jewelry store at Appleton, 
Wis., where he is in charge of the repair 
department. 

Carl Herman, proprietor of a prominent 
jewelry store on Holton St., accompanied 
by his family, will sail for Europe from 
New York on Saturday, March 14. While 
abroad the Hermans will visit Mrs. Her- 
man’s parents who reside in Germany. 

Aaron Kingsbacher, a manufacturer and 
importer of fine jewelry and leather goods 
at Pittsburgh, Pa., recently called on the 
Latterman Bros. store at Marinette, Wis. 
Mr. Kingsbacher usually visits Marinette 
twice a year and has a host of friends in that 
Wisconsin city. 

William Wirth, manager of David Gold- 
man, Inc., retail jewelry store at W. Water 
St. and Grand Ave., was confined to his 
home for about 10 days suffering with 
bronchial pneumonia. He is now back at 
the store and although still weak he is re- 
ported to be well on the way to recovery. 

A. C. Fuchs, a prominent Milwaukee 
jeweler, and his wife left Milwaukee recently 
for an extensive pleasure trip through the 
south and east. Mr. and Mrs. Fuchs plan 
to be away from the home city for from 
six weeks to two months and will visit at 
Washington, D. C., Florida, Cuba, and New 
Orleans. 

William Hullsiek, manager of the repair 
department at the retail store of David 
Goldman, Inc., Milwaukee, is moving into 
his new home, a duplex apartment which he 
has been building in one of Milwaukee's 
exclusive residential districts. The new 
home ranks with the finest duplex flat build- 
ings in the city. 

Departmentization of the stock of the Wil- 
liam F. Goldberg Co., material and findings 
jobbers in the Security building, Milwaukee, 
has recently been completed. The work has 
been in progress for several months and 
patrons who enter the offices cannot now 
but be impressed with the orderly and fine 
appearance which it now presents. 

H. S. Lewis, treasurer of David Goldman, 
Inc., retail jewelry store at Milwaukee, is 
one of the organizers of the Antlers Indoor 
Golf Club now being formed to conduct 
tournaments on the indoor links at the Hotel 
Antlers. About forty players have already 
joined the organization including the leading 
professionals of the city. The membership 
will be closed when it reaches a total of 
100. 

Arthur Morrison, 316 Walnut St., Mil- 
waukee, was sent to the house of correction 
for one year by Judge George Shaughnessy 
when arraigned in district court on Satur- 
day, Feb. 14. Morrison was convicted of 
attempting to rob the Jake Erlien jewelry 
store, 916 Walnut St., by casting a 
brick through the show window. Morrison 
attempted the robbery last Christmas . day. 
Two weeks ago a jury was dismissed after 
failing to come to an agreement as to his 
guilt. 

Roy A. Sterr, who several years ago was 
well known to the jewelry trade through 
his connection with the Boszhardt-Possin 








THE JEWELERS’ CIRCULAR 
€o., called on friends among the trade in 
Milwaukee last week. Mr. Sterr was forced 
to leave Milwaukee because of ill health 
several years ago and going north started a 
retail jewelry store in Eagle River, Wis. 
He is now looking fine and reports being in 
excellent health. 

“Let me take these home to my Ma,” said 
a young man sampling diamond rings in the 
jewelry store of Nathan Reich, 82 North 
Ave., last week Tuesday. “Sure,” said 
Mr. Reich, “but bring them back.” The 
young man promised and walked out with 
$240 in diamond rings saying that he couldn’t 
close the deal until ‘“ma”’ looked at 
them. But “ma” must live a long way off 
for Mr. Reich reported to the police on 
Wednesday that the young man and the 
rings were still missing. 

The Milwaukee Lions Club will ave 
charge of broadcasting the program from 
station WHAD, Milwaukee, broadcasting 
station of Marquette University and the Mil- 
waukee Journal on Wednesday evening, 
Feb. 25. The Lions will be on the air from 
8 to 9:30 p. M., with songs, music and other 
popular entertainment, all furnished from 
among the membership. Arthur Kuessel of 
Kuessel Bros. Co., clock and silverware job- 
bers, and president of the club, is in charge 
of the program and will broadcast an ad- 
dress. 

George Armbruster, Cedarburg, Wis.; 
Mrs. Adolph Estberg, Waukesha; J. Bre- 
hely, Cudahy; H. W. Umbs, South Milwau- 
kee; W. C. Amidon, Hartford; John H. 
Dabel, Mukwonage; John Grandlic, Jr., 
Sheboygan; C. B. Barthholf, East Troy; 
J. R. Brushert, Wausau; M. Schnieder, 
Burlington; A. Heaps, Pardeeville ; William 
F. Notbohm of Oconomowoc; W. E. 
Trauger of Racine; and B. Panik of Cudahy, 
were among callers from this State at the 
offices of Milwaukee jewelry jobbers last 
week. 

Werner Senn, trade watchmaker with 
headquarters in the Security building, Mil- 
waukee, is going about with a bandaged 
head, said bandage covering several stitches 
taken in a cut which Mr. Senn received while 
learning a few new skating tricks on the 
ice at Washington park last Sunday. Mr. 
Senn and P. Voranberger, watchmaker for 
the Louis Esser Co., Milwaukee, both of 
whom are good skaters, were on the ice to- 
gether when the accident occurred. Mr 
Senn was trying to perfect a trick which 
involved a complete turn in the air without 
halting his forward progress when he fell. 

Duties of the treasury agent department 
which enforces the Wisconsin statutes regu- 
lating peddlers and other transient mer- 
chants including public showmen, would be 
placed in the hands of the State treasurer 
after July 1, 1925, under a bill recently in- 
troduced in the assembly by Frank L. Pres- 
cott of Milwaukee. The office of the State 
treasury agent, now filled by C. B. Ballard 
of Appleton, would be abolished and his 
duties turned over to the State treasurer. 
Last year fees collected by the department 
amounted to $74,355 and expenses of ad- 
ministrating the department were $12,744. 

Morrie Goldberg of the David Goldman, 
Inc., retail jewelry store, was at Gary, Ind., 
last week engaged in defending the Middle 
States amateur featherweight boxing cham- 
pionship which he won at the Middle States 
Tournament in that city last year. In ad- 
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ditiost to his Middle States championship Mr 
Goldberg also has the featherweight and 
bantantweight titles m Wisconsin, ~ If he 
wins his featherweight matches and retains 
that title this year it is likely that he will 
also attempt to annex the Middle States 
bantamship crown. Tom Schroeder, adver. 
tising manager of the Goldman Store, acts 
as manager for Mr. Goldberg. 

C. W. Olney, widely known Wisconsin 
jeweler, tied for first place with C. J, Mos 
of Kansas City in the international fig, 
championship race which featured the inter. 
national trapshooting tournament held at 
Kansas City, Mo., last week. The two wip. 
ners, both of whom brought down 97 oy 
of a possible 100 fliers, divided the first Drize 
purse amounting to $1,160. Mr. Olney aly 
won first place in the event at Kansas City 
last year with a score of 96 out of a possibl 
100. The interstate challenge championship 
cup event, another feature of the sam 
tournament, was also won by Mr. Olney 
He first tied in the event with Riley Thomp. 
son and Frank Etchen but won in the shoo 
off. Mr. Olney is proprietor of a fix 
jewelry store in West Allis, Milwaukee 
largest suburb. 








Business Troubles 





N. L. Natelson, Duluth, Minn., is offering 
creditors 25 cents on the dollar. 

Nabstedt & Stamm, Davenport, Ia, are 
offering 30 per cent. to creditors. 

An involuntary petition in bankruptcy has 
been filed against Tom Joseph, Akron, 0. 

The W. A. Milligan Co., Toronto, Can, 
has assigned for the benefit of creditors, 

The Kirkland Jewelry Store, Kirkland, 
Wash., has filed a voluntary petition in bank- 
ruptcy. 

An involuntary petition in bankruptcy has 
heen filed against Abraham Hirsh, Fairmont, 
W. Va. 

An involuntary petition in bankruptcy has 
been filed against the D. Present Diamond 
& Loan Co., Rochester, N. Y. 

G. F. Rieth, Elyria, O., has filed a vol- 
untary petition in bankruptcy. The asses 
are $6,642 and the liabilities $9,019. 

Ida ‘Colitz, Woonsocket, R. I., has filed a 
voluntary petition in bankruptcy. The assets 
are listed at $18,840 with liabilities of $5254. 

J. J. Osborn, San Antonio, Tex., has filed 
a voluntary petition in bankruptcy. The a 
sets are $2,343 and the liabilities are $5,65/ 

George E. Pettee, Foxboro, Mass., has 
filed a voluntary petition in bankruptcy. He 
has assets listed at $50 and liabilities 
$1,829. 

The Garfield Jewelry Shoppe, Chicago, 
Ill., is in financial difficulty and an involut- 
tary petition in bankruptcy has been filed 
against it. 

A voluntary petition in bankruptcy la 
been filed by the Palace Novelty Co, 
Louis, Mo. The assets are $2,743 and la 
bilities $24,785. 

A voluntary petition in bankruptcy 
been filed by the Adamson Co., Toledo, 0 
The assets are about $29,000, consisting of 
merchandise $13,500, accounts receivable 
$12,000, stock and fixtures $3,500. The le 
bilities are $65,000, of which $18,000 is f 
merchandise. The balance of indebtednes 
is to the bank and T. L. Tillman, preside 
of the corporation. 
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Emil Brower, proprietor of the jewelry 
tore at 45 E. 6th St., bought the Washing- 
ton Apartment building, northeast corner of 
4th and Washington Sts., Newport, Ky. Mr. 
Brower paid $35,000 for the structure, which 
he took over from Charles and Ann Bishop. 

Miss Adele Herschede, of the Herschede 
Jewelry Co., E. 4th St., was eliminated in 
the first round of match play in the annual 
Florida women’s championship golf tourna- 
ment, according to dispatches received in 
this city. Miss Herschede was paired with 
Miss Bernice Wall, title holder of the State 
of Wisconsin, and lost the contest. 

Arno Dorst, honorary vice-president of the 
Cincinnati district of the National Jewelers 
Board of Trade, will represent the “Queen 
City” at the annual dinner of the Philadel- 
ghia Jewelers’ Club. Mr. Dorst decided to 
go on to Philadelphia after an invitation had 
heen extended to him, although he recently 
returned from both the large dinner at Chi- 
cago and the 24 Karat Club banquet in New 
York city. 

Hugh Stewart, auditor of the Wadsworth 
Watch Case Co., and diminutive anchor man 
for the Potter team in the Hamilton County 
Bowling League, won first prize in the city 
bowling tournament for all events with a 
total of 1,875. The Potter team carried off 
major honors in the 22nd annual champion- 
ship of the Cincinnati Bowling Association, 
as it won the team event honors with a 
total of 3,038, and then members won the 
doubles contest while Stewart garnered the 
prize for all events. 

Edward Maas, member of the Richter & 
Phillips Co., spent very little time at the 
jewelry firm’s place of business on W. 6th 
St, during the past week as the greater 
part of the time was devoted to the Scottish 
Rite Cathedral on Broadway. Mr. Maas 
took a prominent part in the 73rd annual re- 
union of Scottish Rite, Valley of Cincin- 
nati, which was held at the cathedral. It 
will be the last class to receive the degrees 
at the old cathedral, as the building will be 
torn down to make way for a huge new 
Masonic Temple that is to be erected on 5th 
and Sycamore Sts. and Broadway. The 
work will start within a few weeks. 

Julian G, Schwab, of the firm of A. G. 
Schwab & Sons, is signing his correspond- 
ence under difficulties at the present time be- 
cause of an accident that he suffered at 
Akron, 0. He fell on an icy sidewalk in the 
a city and broke the cap bone of his 
‘ow. He was laid up at his hotel for a 
couple of days, and is still carrying the arm 
= & small splint. Mr. Schwab returned to 
ncinnati Thursday from a tour of Ohio. 
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under bond of $10,000. The prisoner 
was returned to Cincinnati from Chi- 
cago, Ill. by one of the local de- 


tective force on a warrant that was sworn 
out by A. Rosenbaum, proprietor of the 
American Jewelry Co., 26 Emery Arcade, 
charging him with embezzlement. It was 
charged that the prisoner worked for the 
jewelry company for some time as a sales- 
man, and up until Dec. 20 appeared to be 
perfectly all right, but the warrant charges 
that when he suddenly left after that date 
the store was minus about $3,000 worth of 
jewelry. The first notice received by Cin- 
cinnati police was that he had been placed 
in detention at Toledo, but later it was 
changed to Chicago. 








Minneapolis. 





The Bennett Jewelry Co. has succeeded to 
the business of Harry Witz at Hibbing, ac- 
cording to word received by Minneapolis job- 
bers a few days ago. 

Glynn Cremer, Red Wing, Minn., has pur- 
chased the E. W. Parker jewelry store at 
La Crosse, Wis., and for the present has ar- 
ranged for the operation of both stores. 

H. O. Schleuder, of New Ulm, Minn., was 
elected president of the Minnesota State 
Board of Examiners in Optometry at an an- 
nual meeting in the West Hotel last week. 
Mr. Schleuder is an optician and a jeweler. 

J. E. Stiles, of Wells, Minn., president of 
the Minnesota State Retail Jewelers’ Associa- 
tion, and E. M. Schwenke, of New Richland, 
Minn., secretary of the association, were in 
Minneapolis last week, completing arrange- 
ments for the annual convention, which will 
be held here during the latter part of April. 

C. M. Madsen, who recently returned from 
a business trip to Duluth, Minn., plans to 
leave on an extensive trip through the west 
in a few days. He will study business con- 
ditions in Colorado, Utah, Idaho, Oregon 
and Montana. Mr. Madsen, who is well 
known in wholesale circles here, as well as 
in Chicago, plans to be away about seven 
weeks, 

Among the jewelers and opticians who 
called on the trade during the week while 
attending the State convention of optometrists 
were: Nels Nelsen, Hutchinson; H. J. 
Heram, Elbow Lake, Minn.; Carl Anderson, 
Willmar; W. J. Gould, Glencoe, Minn., and 
L. H. Giddings, Barron, Wis. Walter Nor- 
den, Faribault, and Herman Prey, Mankato, 
Minn., were callers on the local trade last 
week. George Lorenz, Eden Valley; C. A. 
Carlson, Frederic, Wis.; D. G. Gallett, 
Aberdeen, S. Dak.; F. A. Ohlsen, Marshall, 
Minn., and Emar Thoreson, Winnebago, 
Minn., were in the list of visitors recently. 








Denver, Colo. 





James Harris, of the G. M. Harris Co., is 
spending a few weeks resting at Idaho 
Springs, Colo. 

Arthur Jacobson, of Arthur Jacobson Co., 
and Mrs. Jacobson, have just returned to 
Denver, after an extensive trip throughout 
the east, which took them to New York city, 
Fall River, Mass., where they visited with 
relatives; Cleveland, O., and St. Louis, Me 

Harry Kortz, of the Kortz Jewelry Co., 
is spending a vacation in California. He 
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recently incurred injuries when an automo- 
bile in which he was riding with Barney L. 
Whatley, Denver attorney, and former dis- 
trict attorney of the fifth Colorado judicial 
district, plunged over an embankment on the 
Denver-Fort Collins highway, near Love- 
land, Colo. 











The Standard Jewelry Co., Huron Road 
near E. 9th St., has discontinued its auction - 
sale. 

William Moore representing William 
Dixon & Co., and Hubert Somborn of George 
Borgfeldt & Co., called on the wholesale 
trade last week. 

J. P. Pataky of the Independent Watch Co. 
has taken a partner in the business. His 
name is H. Bloam. The firm is located at 
513 Century building. 

Harry A. Bernon, wholesaler has again 
found it necessary to enlarge his quarters, 
and workmen have just finished tearing out 
partitions for the extra space. 

There will be a meeting of the 24 Karat 
Club March 2 at eight o’clock. The place 
has not been definitely decided upon but it 
is expected to be at the Hotel Statler. 

Block Bros. are holding a “Christmas Lay 
Away” sale, an event that has not been put 
on in Cleveland for some years passed. 
Judging from the crowds the sale should be 
a success. 

The latest benedict in the trade is the 
secretary of the A. H. Ficken Co., watch 
jobbers, W. H. Pfeil. He was married to 
Miss Marjorie Miles on the evening of Feb. 
18, and left for a honeymoon to New York 
and Atlantic City. 

One of the finest and possibly the largest 
credit jewelry stores in Cleveland will be 
that of Klivans, Inc., when it is opened in 
April. The store is very deep and wide and 
there will be ample room to have the cloth- 
ing department on one side and the jewelry 
on the other as planned. The place is being 
completely remodelled. 

The regular monthly meeting of the Cleve- 
land Jewelry Crafts Association was held at 
the Hotel Statler Monday night, Feb. 16. 
The meeting was preceded by a dinner, one 
of the kind the Statler is famous for. Presi- 
dent Zwee presided and the various business 
matters that came up for decision were dis- 
posed of promptly. A good attendance was 
present. 

About $50 worth of watches was taken 
from the window of the Frank Freiberg store 
Tuesday night of last week. The window was 
smashed with a brick in the usual manner 
and the thief escaped undetected. Freiberg 
whose store is located at 5605 Fleet St., has 
been the victim of thieves several times and 
on a previous occasion his loss was very 
heavy. 

The store of A. T. Heuter on Superior 
Ave. was visited by a window smasher on 
Sunday morning about 2 o’clock. The noise 
brought a policeman to the scene but the 
thief grabbed a handful of loot and: escaped. 
The officer fired several shots after him 
which only served to make him run the 
faster. There was nothing in the window 
but some of the cheaper grades of merchan- 
dise and the amount taken was. small. 




































































































































































Blashill, of Oxford, made a business trip 
to Detroit last week. 

J. S. O’Rourke, Richmond, Mich., jeweler, 
was a welcome caller on the Detroit whole- 
salers and manufacturers recently. 

Jack Wachler, of Wachler & Horwitz, 
wholesalers in the Liggett building, is pass- 
ing a brief vacation at Hot Springs. 

Harold Greene, Mt. Clemens, a_ well- 
known jeweler in that tourist city, was in 
Detroit on a buying expedition last week. 

George Lochr, Detroit manager of the 
Scribner & Loehr branch in the Liggett 
building, is passing a short vacation in 
Florida. 

A. Senave, Mack Ave., retail jeweler, is 
receiving congratulations from many friends 
as a result of his marriage, which recently 
took place here. 

J. H. Ehrlich, 227 Gratiot Ave., and John 
Halstead, 2930 Chene St., it is stated, have 
recently been the victims of a bad check 
artist. They have the satisfaction of know- 
ing, however, a number of other retailers in 
other lines in their part of the city had sim- 
ilar experiences. Their loss was not heavy. 

Charles and Russell Grosslight, sons of 
the late Joe Grosslight, 136 Monroe Ave. 
have incorporated the business and have a 
new store at the corner of Larned and Wood- 
ward Aves. under the name of Grosslight’s, 
Inc. Russell Grosslight is the president of 
the new corporation and Charles Grosslight 
the secretary and treasurer. 

The Corporation Counsel of the city of 
Detroit has requested the support of the Re- 
tail Merchants’ Association in framing a bill 
for the Michigan State legislature which will 
be in accordance with the present local auc- 
tion jewelers’ ordinance. This measure has 
been upheld by the courts, but the Corpora- 
tion Counsel feels that it would have much 
more weight behind it if it were made a 
State law. Support in the form of letters 
to the Wayne County state representatives 
at Lansing will be another move in favor 
of the proposed state law. 

Harry Himelhoch, of the H. W. Himel- 
hoch Co., jewelers’ supplies, has recently 
returned from a happy vacation to the Pa- 
cific Coast. The trip was not long, but he 
says he had sufficient time to obtain a lot 
of ideas from cities along the route which 
he expects to incorporate in his new store 

in the Jewelers’ Exchange. He enjoyed fine 
Spring weather all the time he was away. 
When he left Los Angeles he said the 
weather was like mid-July. A few days 
later he was stoking the furnace in Detroit 
and otherwise combating the icy winds off 
of Lake St. Clair and the Detroit river. 

Arnold Neiss, diamond importer in the 
Liggett building, has returned from a trip 

of several weeks to the diamond markets of 
Iurope. Mr. Neiss said he was more inter- 
ested in the diamond syndicate situation in 
London than practically anything else. ‘This 
has cleared,” he says, “and with the harmony 
that is now in sight there cannot help but 
be a constant advance in the price of dia- 
monds. Dunkelsbuhler & Co., which with- 
drew from the syndicate, will, in its ex- 
ploitation of diamonds from the Belgian 








Congo, Angoria and Southeastern Africa, 
operate in absolute harmony with the old 
organization.” So far as he could see there 
is no great amount of suffering for the 
necessities of life in Europe. 

The wholesale and manufacturing jewelers 
in the Liggett building are wondering these 
days how they can all move at the same 
time to their new quarters in the new Jewel- 
ers’ Exchange about April 1. The elevators 
in the Liggett building have a limited ca- 
pacity. In order to avoid confusion in the 
general exodus it may be necessary to draw 
cuts to see who is entitled to the privileg 
of packing up and getting out first. Most 
of the jewelers are anxious to occupy their 
new quarters as soon as possible, and also 
for all to open up about the same time. It 
is a problem that will have to be carefully 
worked out in order to avoid delay and in- 
convenience. It is expected the new Jewel- 
ers’ Exchange will be so well along toward 
completion that it can be occupied at least 
by April 1. Practically all of the jewelers 
are buying new equipment and otherwise 
planning for expansions. Most of them have 
added to their floor space and are making 
preparations to decidedly increase their busi- 
ness. 

Jacob Segal, of Jacob Segal & Co., dia- 
mond importers, arrived at home in Detroit 
last week from a trip of several weeks to 
the diamond markets of Europe. “I found,” 
Mr. Segal said in discussing his trip, “that 
the Americans are not the only ones who 
know how to spend money. We hear a lot 
about the poverty and suffering in Russia 
and other parts of Europe, but I saw while 
at Monte Carlo and other European resorts 
more lavish expenditures on the part of 
Russians and Germans than I did from the 
most liberal of Americans. Most everyone 
seems to be working and so far as I could 
learn no one was suffering. Prices, how- 
ever, are high just as they are here. I am 
thoroughly convinced from this trip that 
diamonds are going to show a decided in- 
crease in price. The main cause | believe 
is this: Ever since the Russian revolution 
and confiscation by the Bolshevik govern- 
ment of crown and privately owned jewels 
there has been a constant flow from that 
country into the markets of the world of a 
vast stream of diamonds and other jewels. 
This liberal source of supply has kept the 
market down. Now, however, I find that 
the Russian diamond supply is exhausted. 
It is no longer any particular factor in the 
markets of the world. The diamonds have 
been sold, and largely, I believe, to Ameri- 
can purchasers. This means that from now 
on diamonds are going to show a constant 
increase in price. Added to this European 
cutters are demanding and getting better 
wages.” 








George H. Smith, secretary-treasurer of 
W. J. Heins, Inc., Knoxville, Tenn., was 
elected president of the Knoxville Retail 
Jewelers’ Association at a meeting held re- 
cently. Other officers elected were: Mrs. 
W. T. \Newton, vice-president; Charles 
Maskall, secretary, and J. M. Tindell, treas- 
urer. The State convention of the associa- 
tion will be held early this Spring at Mor- 
ristown and the Knoxville association is 
planning to assist the Morristown jewelers 
in entertaining the convention. 
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William Davidson, just back from Ney 


York, made a quick trip to Los Angeles ang 
has now returned to his offices at 704 Marke 
ot. 

C. C. Gross and Fritz Barkan are tray. 
ing in the south, where rain is still badly 
needed, for the recent storm did a gradual 
“fade-away” from San Jose, southward. 

_ Retail jewelers visiting the trade include: 
Earle Bothwell, San Jose; C. Mantele 
Stockton; Thomas White, Vallejo; J, p, 
Bennett, San Rafael; Max F. Noack, Sant 
Rosa, Cal.; Adolph Pincus, Butte, Mont 
and Mr. Griffin, Boise, Ida. 

The Feb. 4 issue of THe Jeweters’ Cy. 
CULAR has been placed in a prominent place 
on the counter of J. R. Wood & Sons’ offices 
at 704 Market St., and Manager Ted Hy. 
gins has heard, with satisfaction, many a4. 
miring comments on the special edition, 

New and beautiful rooms on the arcade 
floor of the Phelan building have been taker 
by J. H. Spiro, who is planning to. move jx 
a few days. ‘The central location, elaborate 
elevator service and other advantages have 
attracted Mr. Spiro, who has been at 74 
Market St. for 19 years, 

Among representatives of eastern manv- 
facturers in town are: Alfred Nathan, 
Knickerbocker Watch Co., New York; 
David R. Cohen, Burack Bros., Inc. New- 
ark, N. J.; I. Kaskins, Providence Stock 
Co.; Harry B. Schreiber Sterling Silver 
Mfg. €o., and Jack Miller, Kalisher Mfg 
Co. 

Jack Monasch, traveling for S. H. Friend, 
sent a telegram to the home office here, to 
say that he was tied up near Sisson, heavy 
snow having stopped his train. Wires were 
down and the telegram had to go via Port 
Jand, Ore., but the news was excellent, a 
snow in the mountains means water for Sum 
mer irrigation. 

Heavy floods in northern California have 
beeri welcomed as forerunners of prosperity. 
One of the travelers marooned was Al. M 
Gilbert, who sent word to his associate, Ei 
Zeisler, that he had never seen such heavy 
rain in his life, but it had not put ayy 
damper on business. He was caught by tht 
floods in Santa Rosa, and as trains wet 
tied up, Mr. Gilbert hired a truck and mat- 
aged to get through to Eureka. 

Max Schoemann and Mrs. ema 
have just returned from a very enjoya! 
vacation in Los Angeles, having made the 
first lap of his journey to Europe with Jea 
P. Spitzel, of Spitzel, Wallman & Gutwitt 
Bros., Antwerp. Visiting friends near Mt 
Lowe, Mr. Schoemann, when not sight- 
seeing, sawed up several cords of wood and 
lost seven pounds. 

The girls of A. I. Hall & Son gave Mis 
Harriet Brown, editor of Ye Hallson Her 
ald, a farewell dinner at the home of Ms. 
Whitaker. She was also given a ere 
basket of Spring flowers and a very hant 
some scarf. Miss Brown left on Valentine’ 
Day for New York, there to embark on 
Adriatic for a Mediterranean cruise ic 
ing Egypt and Palestine, to be followed 9 
a trip through Italy by automobile, and thes 
through Switzerland, France, Holland, Ese: 
land and Scotland. 
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E. M. Sieglitz, of the Sieglitz Co., Calex- 


ico, was a visitor here recently for a few 
’ 


days. : ; 

Ralph W. Herzog 1s making a tour of 
Arizona and New Mexico for the Paul D. 
Walsh Co. ; ne ; 

The Jewelry Crafts Association held its 
regular monthly meeting Feb. 10. Fourteen 
shops were represented, 

Harry Oberlin, of the Oberlin Bros. Co., 
Fresno, has been spending a few days in 
Los Angeles on business. 

iohn F. Philp, who came here recently 
from Detroit, Mich. has taken a position 
vith Leon Asher, Alhambra, 

Harvey Korner has moved from the O. T. 
lohnson building to the Jewelers’ building. 
He does a watchcase repair business. 

David Schwab, of Davidson & Schwab, 
manufacturers of diamond jewelry, New 
York, has been spending a week in Los An- 
geles. 

George E. Feagans, president of Feagans 
& Co. has been drawn as a member of the 
Federal Grand Jury and is serving in that 
capacity. 

Ira W. Smith, manufacturers’ agent, has 
just returned from a four-weeks’ business 
trip, which included Seattle, Portland and 
Salt Lake City. : 

joth Oscar and Louis Hyman, of Oscar 
Hyman & Bros., diamond jewelry manufac- 
turers, New York, have been spending some 
time in Los Angeles. 

Frank Fraiberg has sold his interest in 
the firm of Fraiberg & Funfar, 1437 3rd St., 
Santa Monica, to his partner, James Funfar, 
who will continue the business. 

Harry N. Wolfe, of the I. Behrstock Co., 
is in Arizona on a business trip. David 
Zabriskie, of the same concern, has gone 
north by way of the valley route. 

Samuel Kleinman, a manufacturing jewel- 
er who has had a shop on the fourth floor 
of the Title Guarantee building, has closed 
out his business and will take a rest. 

M. Weinstein, diamond broker, 601-3 Title 

Guarantee building, is having his offices com- 
pletely reconstructed and redecorated, in- 
stalling iron gates to the diamond depart- 
ment, 
_John H. Krahenbihl, formerly of Pontiac, 
lll, has opened a place of business at 860 
‘. Colorado St., Pasadena. He is so en- 
couraged that he contemplates expanding his 
usiness soon. 

The Asher Jewelry Co., Santa Ana, is 
Preparing to remodel its store, put in addi- 
tional fixtures and take on more stock. Two 
new sales people have been added to the 
company’s force, 

William Bagnel, who came here some time 
440 Irom Alberta, Can., is located at 115 N. 
vermont Ave., this city. He came here 
Principally on account of ill-health, but is 
much better now. 

EA. George, wholesaler in the Title 
uarantee building, is expected home in a 
‘ew days from New York and the east. He 
'S accompanied by Mrs. George and has been 
away about three weeks. 
ne Gold, of the Gold Loan & Jewelry 
= - ce, 519 Front St. San Pedro, has 
Pened another store in the same town at 
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1025 Pacific Ave. The new concern will be 
known as the Pacific Jewelry Co. 

Ed Willis, formerly traveling representa- 
tive of Burr W. Freer, San Francisco, and 
as such a frequent visitor here, has joined 
the sales force of Rettig, Hess & Madsen, 
‘Chicago. He is here visiting the trade. 

E. O. Fleek, floor man for Brock & Co. 
for many years, has resigned his place and 
engaged in the real estate business. He was 
with Brock & Co. for 14 years. Previously 
he had been in business as a piano dealer. 

T. A. Foster, formerly at 414 Jewelers’ 
building, who specializes on clockwork, has 
moved to Jefferson St. and Grand Ave. His 
residence trade had grown so that it was 
inconvenient to handle from a downtown lo- 
cation. 

All the traveling sales force of Sunderland 
& Miller are out on the road after business. 
Mr. Miller alone is staying at home and 
taking care of the local business. He re- 
ports that the salesmen are having good suc- 
cess with popular-priced goods. 

Charles F. Manahan, 306 E. Colorado St., 
Pasadena, is preparing to retire from busi- 
ness and is having an auction sale of his 
stock. Mr. Manahan came from Chicago 
several years ago. His wife, who was in 
poor health at the time, passed away about 
two years ago. 

J. D. Bridges, of the International Silver 
Co.’s local office, has started on a trip north 





through the valley to San Francisco. After 
returning, he will cover Arizona. E. V. 


Saunders, Pacific Coast manager of this com- 
pany, is expected here about March 1 on 
his return from the east. 

Louis C. Krueger, wholesaler, formerly of 
65 Nassau St., New York, has come to Los 
Angeles and is located at 448 S. Hill St. 
Mr. Krueger is well known here, having 
visited this section practically every year for 
the past 20 years. He specializes on im- 
ported precious and imitation stones and 
coral shell and wedgewood cameos. 

Walter Zimmer, who has been manager 
of the Los Angeles office of L. A. Giacobbi 
& Co., San Francisco, for the past 11 years, 
has bought out the Giacobbi stock and gone 
into business for himself. L. A. Giacobbi & 
Co. will hereafter have no office in Los An- 
geles. Mr. Zimmer will carry a stock of 
precious stones, semi-precious stones, rings 
and ring mountings. 

An automobile dealer was arrested on 
a charge of stealing a $10,000 automobile 
belonging to Harry I. Katz, diamond broker 
who was murdered in November. He has 
been held under $5,000 bail. He claims that 
the car was his property and that Katz had 
not paid for it. He found the car on the 
street and took possession of it. The car 
was awarded by the court to the Katz estate, 
but the dealer claims he was not aware of 
that fact when he took the car. 

Howard Anthony, manager of the engrav- 
ing house of Fred Anthony, recently was 
awarded the work of engraving two very 
fine revolvers, which were later given by 
William Hart, the cowboy film actor, to his 
son, William Hart, Jr. The weapons were 
first inlaid with 102 pieces of silver by Ed- 
win Bolin, Hollywood. The engraving was 
done by Frank O. Coombs, of Mr. Anthony’s 
regular force, and required approximately 
six days’ work. The handles, made of ivory, 
were included in the carving. 

Louis Levin and Joseph W. Culbertson, 
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watchmakers in the Jewelers’ building, are 
making another exhibit in the window of a 
local bank. It is intended to be purely edu- 
cational in character and for the benefit of 
persons not familiar with the construction 
of a watch. It includes a drawing, carefully 
executed, of a watch 19 inches in diameter 
and a number of other drawings of parts of 
a watch. Mr. Levin has, also, just designed 
and is making drawings to illustrate an 
original electric chronometer for educational 
purposes and which he intends to put on 
exhibition. 











The S. C. Scanlin Co. has been incor- 
porated at Indianapolis with a capital stock 
of $10,000 to buy, sell and repair jewelry 


and watches. The incorporators are Stella 
C. Scanlin, G. A. Kennedy and Ralph E. 
Doriot. 

No explanation has been given by the au- 
thors for the withdrawal of what was known 
as the pawnbrokers’ licensing bill in the In- 
diana House of Representatives. The bill 
was introduced by two members of the House 
from Marion county, of which Indianapolis 
is the county seat. It provided for an an- 
nual license fee of $500 and required that 
licenses be obtained from the Secretary of 
State. 

Efforts to defeat the Harlan garnishee bill 
in the House of the Indiana legislature were 
unsuccessful recently when the House turned 
down a minority report favoring indefinite 
postponement and accepted a majority re- 
port of the judiciary committee favoring 
passage to second reading with certain 
amendments. The bill passed the Senate 
early in the session with but little opposi- 
tion. Proponents of the bill believed the 
most of its opposition would be met in. the 
House and since the first victory on the 
committee report, it is believed the measure 
will have a chance of passage. Similar bills 
in previous assemblies always have met de- 
feat. 

Announcement has been made by Mayor 
Shank of Indianapolis of the resignation of 
Carl F. Walk, head of Julius C. Walk & 
Son, retail jewelers, as a member of the 
Indianapolis City Plan Commission. The 
resignation has been accepted. In a letter 
to the mayor, Mr. Walk said: “I find that 
my duties on the commission would take 
a great deal of time from my other work 
and would require much more attention than 
I had anticipated. I really became very 
much interested in the work and think that 
it is splendid for the city. I am sorry that 
I am unable to continue, and sorry that I 
had to disappoint Mr. Shank. The only 
reason that I am resigning is because of 
lack of time.” 








Window smashers played a return engage- 
ment to the store of Harry H. Frumess, 
605 16th St. Denver, Colo, during 
the last week, and escaped with jewelry 
valued at $500 after crashing in the plate 
glass window, supposedly with a_ stone. 
Early this Winter a plate glass display win- 
dow in Frumess’ store was smashed and 
jewelry of an equivalent amount stolen. 
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Painted from life by 
WM. OBERHARDT 
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One of my proudest moments came 


with the gift of an Elgin Watch 


One of a series of little biographies of 
Elgin Watches 


- WRITTEN BY EMINENT ELGINEERS 


“ “ “ 


A watch is an indispensable part of me, 
but the one watch—the watch of 
watches — the best watch ever —an 
Elgin in a hunter case—was purchased 
by me just after I had sold the secret 
of the high expiosive Maximite to the 
United States Government in 1901. 


On the crystal, right between me and 
the time of day, I had photographed the 
faceof my wife as she was when I first met 
her—the loveliest face in all the world, 


“3 E LG INe® 


which has since haloed all my hours. 


I carried this watch for about five 
years, when one day, ina crowded trolley 
car, during a savage February blizzard, 
some light-fingered fellow working that 
crowd took my watch, and when I 
next looked for the time, I found I had 
only the end of the chain. 

Well, [bought another Elgin, restored 
the photograph, and thus far I have 
avoided losing it to the light-fingered 
gentry. 

I like a good time. Time is my keeper, 
so I like a good time-keeper. 

—by Hupson Maxim 


THE WATCH WORD FOR ELEGANCE AND EFFICIENCY 


ELGIN NATIONAL WATCH COMPANY, ELGIN, U.S. A. 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JeEweELers’ CircuLaR regarding any advantageous 
device or plan which they are utilizing in con- 
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nection with their business. 








Slogans, Near Slogans and Adver- 


tising Phrases 


Written Expressly for The Jewelers’ Circular in Answer to a Subscriber 




















OWN through the ages the slogan has 

come, going through many _ stages. 
Perhaps the first mass slogan was “Look 
out for the beasts,” and was used as a warn- 
ing of danger. Later the slogan became 
the battle cry of warriors, carrying them 
through wars of conquest, religion and de- 
fesse. In modern use the politician has 
used the slogan to “swing” national elec- 
tions, the college yell-master uses his college 
yell slogan to awaken enthusiasm for the 
home team, the merchant uses his slogan to 
turn the individual in his favor. 

Should the individual jeweler choose a 
slogan and use it in all his advertising? 
Why not? If the jeweler can catch the 
attention of the individual, if he can hold 
the individual by a slogan it will surely pay 
for the effort. 

The slogan, or near slogan, the catch 
phrase, of the advertisement, gets its mes- 
sage across almost instantaneously, and that 
is something the long drawn-out advertise- 
ment does not do. The slogan grips the 
mind and gets the attention of the indi- 
vidual. 

Great orators and public men who are 
masters of the slogan have become greater 
through their use. In our own country 
Abraham Lincoln, Theodore Roosevelt and 
Woodrow Wilson were masters of the 
snappy sentence. In advertising circles 
every merchant is conversant’ with the 
snappy advertising of Rogers, Peet & Co., 
New York clothiers. In fact, the short, 
gripping phrase in advertising reaches the 


public while it is hurrying about its busi- 
ness, 


HAT should a slogan be? From a 
survey of many the writer would say 
that it might be anything whatever, pro- 
vided it grips the mind of a sufficient num- 
ber of people. Naturally, its terseness is its 
test of popularity. Yet, it can be shorn of 
Its power by the loss of a single word. 
Pap: Is a little story told sometimes that 
Ows the loss of power by the dropping of 





part of the words of a slogan or catch 
phrase. A college professor saw a sign 
in a fish store which read, “Fresh Fish for 
Sale,” and said to the merchant, “There is 
no need to use the word ‘Fresh’ in your 
sign, it is tautological. No one would think 
you would offer anything but fresh fish for 
sale.” The merchant took a sheet of paper 
and made another sign that read, “Fish for 
Sale.” Later the editor of a newspaper 
came along and said: “Why do you use 
the expression ‘For Sale’ on your sign. 
Everyone knows that they are not kept as 
pets, or museum specimens, but that they 
are for sale. The expression is superflu- 
ous.” The obliging merchant made an- 
other sign with the single word “Fish” on 
it. Another critic came along and laughed 
at the merchant. “Do you think people 
cannot see that you have fish in your win- 
dow? Why then put a sign on them at 
ail?” 

Now, this is brevity, but it is brevity car- 
ried too far. The slogan must be brief, 
but it must have words enough to grip the 
thought. 


i selecting a slogan the jeweler should 
begin by finding out some point about 

his business that will appeal to a large 
number of persons. The first thought will 
be that his wares are “quality” goods, as 
exemplified in the national slogan of the 
trade, “Gifts that last.” “Quality” is a 
good note in the jeweler’s slogan, but it has 
been used for centuries in all trades. The 
old-time advertising of pre-war days, and 
indeed of the last century, was punctuated 
by its use. Here are some of the expres- 
sions seen even today: 

Quality Jewelers; 
Where Quality is as 
House of Quality, etc. 

Some jewelers have made good slogans 
out of this essential to the success of a 
jewelry store, as, for instance: 

“The Store of Dependability,’ used by 
The Ernsting Co., San Diego, Cal. 


Reliable 
Represented ; 


Jewelers ; 
The 


“The Store Where Things are Genuine,” 
used by Howell Bros. & Knowlton, Wind- 
sor, Ont. 

“The House of Quality,” used by W. H. 
Beckwith Jewelry Co., Tampa, Fla. 

“The Quality Store,” used by Ruh-Kem- 
nitz Co., Fond du Lac, Wis. 

A great many similar phrases are used, 
and while good, are so commonplace that 
today they do not mean as much as some 
years ago. 

In selecting a slogan the jeweler should 
strive to coin a phrase that cannot be dupli- 
cated in too close a manner. For instance, 
a jeweler advertises himself as, “Brockton’s 
Largest Jewelry Store.” What is the re- 
sult? All the other jewelers jump into the 
ring and probably there will be advertised 
as many as the following: 

Brockton’s Livest Jewelry Store. 

Brockton’s Oldest Jewelry Store. 

Brockton’s Pioneer Jewelry Store. 

Brockton’s Busiest Jewelry Store. 

Brockton’s Economy Jewelry Store. 

Brockton’s Smallest Jewelry Store. 

Such expressions as the following are 
suject to the same imitation: 

The Master Jewelers; The Fashion 
Jewelers; The Store of Service; Where 
Value Reigns; etc. 


HE length of time a store has been in 
existence offers a jeweler a means of 
proving that he is worthy of confidence, 
but it is hardly a satisfactory slogan germ. 
The following were culled from advertise- 
ments from all over the United States. 
Established 1885; Since 1855; Over Sixtv 
Years in ——; Quality for 50 years; 31 
years of service; Louisville’s Leading Sil- 
versmiths since 1828; Established 1869— 
Oldest Jewelry House in Southern Cali- 
fornia; The Old Reliable—25th Year; 
Since 1828—Quality; Founded in 1863. 
These are all good phrases to use in ad- 
vertising and have a great deal of weight, 
but they cannot be depended upon for slogan 
material. 
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Confidence is a good basis of a slogan. 
If the jeweler can give assurance of de- 

dability in a slogan suggesting confidence 
be placed in him he will probably inspire 
that confidence. ; 

Wright, Kay & Co., Detroit, Mich., used 
the phrase, “Buy with confidence from a 
firm you can trust” for a period of time. 

A similar thought in “Trust Your Eyes 
to Those You Can Trust,” is carried out 
by another jeweler. 

A slogan should be catchy whenever pos- 
sible, and, in fact, many of the slogans that 
have lived the longest have been of this 
character. “If You Have the Girl We 
Have the Ring,” is a slogan of J. C. Sipe, 
North Meridian. 

“Meet Friedberg, Wear Diamonds,” is 
used by a Detroit jeweler and others else- 
where. 

Miller, Detroit, Mich., has adopted a 
sloganized name that has made him famous. 
“Square Deal Miller” he is called. He ad- 
vertises himself as “Miller, Square Deal 
Jeweler.” Other jewelers now use the 
same slogan in various places. 

The advertising of firms adopting such 
catchy slogans must to a great extent corre- 
spond in tone and type to the slogan if it is 
to be of full value. 


NE of the great values of a slogan that 

is distinctive is found that in advertising 
it can be used in many ways when the name 
is not conspicuous, and in a part of the 
advertisement that is far removed from the 
nameplate. This identifies the advertise- 
ment in the minds of the public at once, 
provided it has become known sufficiently. 
Jewelers can make capital out of the se- 
lection of a slogan by having a slogan con- 
test. Prizes could be offered for the best 
slogans. It might include an invitation to 
visit the store to learn the various points of 
value in making up the slogan. This would 
in some measure help to popularize the 
slogan, and if invented by some local per- 
son of social prominence it will be adver- 
tised by her circle of friends as well as by 
the newspaper and other advertisements of 
the jeweler. Disinterested judges from the 
newspaper office should be selected. 

For those interested in sloganizing their 
advertising the following examples have 
seen culled from newspaper advertisements 
all over the country: 

“The Treasure Chest of Kansas City,” 
Cady & Olmstead, Kansas City, Mo. 

“Odd Things Not Found Elsewhere,” 
Peny & Whitmore, Washington, D. C. 

‘We Feature Good Looking Things,” 
Rank & Molleram Co., Milwaukee, Wis. 

If It Comes from L, Lechenger It’s 
Correct,” L. Lechenger, Houston, Tex. 

The House of Perfect Diamonds,” 
Brock & Co., Los Angeles, Cal. 

‘ Where You Can Do Better,” S. M. 
train, Brookfield, Mo. 

Jewelers to Washington 45 Years,” R. 

arris & Co., Washington, D. C. 

The Popular Jeweler and Diamond Ex- 
vert,” Norbert Bertl, Newark, N. J. 

The Gift Shop of Alabama,” Klein & 
~— Montgomery, Ala. 
famous for Diamonds,” F, Rolshoven & 
“°., Detroit, Mich. 
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Jewelers’ Merchandising Calendar 











Up-to-the-Minute Suggestions for the Progressive Jeweler 


Written Expressly for The Jewelers’ Circular 














March 
yA takes its name from Mars, the 
god of war, of the ancient Romans. 
The Saxons called March, Lenet-Monat, 
because of the lengthening days. 
Birthstone 
Bloodstone, Symbolizing Courage, Stead- 
fast Affection and Wisdom. 
The Aquamarine is also suggested, sym- 
bolizing strength. 
The Talismanic Gem 
Ruby, discovers poison; corrects evils re- 
sulting from mistaken friendships. 
Guardian Angel 
Malchediel. 
Zodiacal Sign 
Aries. 
Flower 
Violet, signifying Fidelity. Also, Ipomea. 
Astral Color 
Purple. 
Anniversaries and Holidays 
2. Anniversary of Texan Independence 
(1836), Flag Day (Sam Houston Memorial 
Day). 
4. Inaugural Day. 


17. St. Patrick’s Day. 

20. First Day of Spring. 

22. Emancipation Day (Porto Rico). 

30. Seward Day (Alaska). 

States Admitted to the Union 

1. Nebraska, 1867. 

3. Floridaf 1845. 

4. Vermont, 1791. 

15. Maine, 1820. 

30. District of Columbia, 1791. 

Other Days of Importance 

1. First Bank in United States Char- 
tered, 1780. 

4. William Penn received grant of Penn- 
sylvania. 


8. Niagara Suspension Bridge opened, 
1855. 

13. System of Standard 
lished, 1884. 

16. West Point Military Academy, es- 
tablished, 1802. 

March Selling Keynote 

The predominating keynote of retail sell- 
ing will be found in STYLE. The New 
Modes will be in great demand. Jewelers 
should strive to link up their selling with 
the new styles in wearing apparel. 

Slogan for March 

Let Brightness in the Store bring Good 

Cheer. 


Time estab- 


Symbols for March 

St. Patrick’s Day :—Anything Irish; map 
of Ireland; Shamrock; Harp; Blarney 
Castle and Blarney Stone; The popular 
symbols include: clay pipe, mortar hod, 
pig, stove-pipe hat, shillelah, potato, snakes, 
Paddies and Colleens, etc.; the ecclesiasti- 
cal symbols include: cross, rosary, crucifix, 
altar, church architecture, etc. 


Spring:—Spring flowers, birds, butter- 
flies, sundials, statues symbolic of spring, 
music, muses and love. 

Spring Flowers :—Almond blossoms, pussy 
willows, apple blossoms, wistaria, lilac, 
snowball, violets, poppies, tulips, hyacinths, 
daffodils, etc. 

Bloodstone:—Its origin may be made 
symbolic by showing scenes of India, na- 
tives, mining, etc. 

Appropriate Selling Events 

Birthstone Campaign. 

Personal Jewelry for Women. 

Style Jewelry for Men. 

Spring Campaign of Selling. 

St. Patrick’s Day Offerings. 

Pre-Easter Sales of Silverware. 

Spring Weddings. 

Spring Style Show of New Modes in 
Jewelry. 

Diamonds and Watches. 

Suggestions for Using the Calendar 

The jeweler will find many suggestions in 
the calendar of events that will help him 
to tie up his business with the events of 
the month. It is only by a concerted effort 
to keep his business up to a set standard 
every month in the year that the jeweler 
can attain success. Special occasions create 
special demands for special goods. The 
time to push these goods is at the time of 
greatest demand. By doing this each month 
may be made a busy month instead of hav- 
ing so many of them fall below the average 
in sales. 

The March selling keynote—STYLES— 
offers one of the emotions that the jeweler 
has not played up very strongly in the past. 
The tie-up of jewelry with style is very 
desirable, and the jeweler can only do this 
by emphasizing the fact that there is a style 
in jewelry, and by showing the new things 
at this period. The style appeal is a strong 
one and by education the jeweler can get 
the public to receive it with the same en- 
thusiasm as the apparel trades. Why not 
something new in Spring, especially some- 
thing to go with the new costumes? It 
is logical and reasonable. Let every jeweler 
boost style in the style seasons, and in time 
the public will turn to him for style, and 
especially for new styles in the Spring and 
Fall when these seasons are at their height. 

Jewelers who make a consistent effort to 
secure Birthstone business usually find that 
extra can be effected through this 
emotional appeal. 

The slogan of the month, “Let Bright- 
ness in the Store Bring Good Cheer,” has 
many meanings. It means that the bright- 
ness of the retail jewelry store can be 
made to bring good cheer to many through 
its gift sales, that the jeweler is bound to 
see that his store and windows are bright- 
ened up so as to be in accord with the 
brightness of the sunshine that is now peep- 
ing into every crack and crany. See that 
the window displays, especially, are made 
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Sample Catalogue 
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Sample Contract and Advertisements 





To any rated Jeweler (only one Jeweler in a town or city) who desires to add a 
Will not interfere with his cash business. 


part payment department. 
particulars. 


Buffalo Jewelry Mfg. Co. 


Write for 


“The Mail Order House” 
Brisbane Bldg., BUFFALO, N. Y. 








Seamless 


Wedding Ring 
Blanks 


O10 


iM ; Ls 
25m 3% 

















IN ANY WIDTH OR SHAPE 


SIMSON BROS. 
FINDINGS 


To Manufacturers 
Only. 


Office and Factory 
125 Canal St., New York 


The C.G. BRAXMAR C0, 


10 Maiden Lane, New York City 





Fraternal Emblems 


Medals and Class Pins 
Fire and Police Badges 








Made to Order Goods our Specialty 
Forty-four years of satisfactory service to an increasing 
oumber of customers. 
Our facilities for manufacturing and designing are at 
your service. 


Write for Emblematic or Badge Catalog 








Sensational Novelty! 


20 trained jewelry cutters are replaced by one as- 
sistant working the patented automatic 


Jewelry Cutting and Polishing Machine 


Unrivalled, beautiful, uniform stones! All sizes, 
different kinds of cut. Especially suitable for 
synthetic stones. Parties well funded with cap- 
ital only, are invited to send their address to F. 
P. 4025, care of Advertising Agency, Rudolf 
Mosse, Pforzheim (Baden). 















REPAIRING 


of every description in 


MATCHING CORAL BEADS 


Broken Coral and Shell Cameos 
Cameos and Coral Pieces Duplicated 
Corals Cleaned or Polished 


Real Stone Necklaces Lenthened and Altered 
Real Amber Necklaces Lengthened and Altered 
Real Jet Necklaces Lengthened and Altered 


BORRELLI & VITELLI 


366 Fifth Ave. New York 














LABELS and SEALS seveiry Ta 


We specialize in Pearl Tags, Optical Case Labels, Gold Stamping, 
Designing, Engraving, Die Stamping, Color Printing, Embossing. 


cacao RICHARD M. KRAUSE 
& 


mL Superior St. 
130 West 42nd St., New York 
——_— 





450 Little Bldg. 
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Storekeeping Department. 
—— 
brighter by the use of brighter settings, 
wers and lighter colors in the 
color scheme. Let the lighting of the estab- 
jishment be overhauled and all lamps 
cleaned. Brightness at night in the jewelry 
store means a lot to the confidence of the 
public. It has a great alluring power. Let 
there be light in the jewelry stores, every 
night, whether the store is open or not, and 
especially in the windows. 

The window display sshould reflect the 
season and the special dates of importance 
in the month. St. Patrick’s Day is of the 
most importance during March, although 
there are several minor events that can be 
made of local importance in some States. 

The St. Patrick’s Day display may be 
dominated by the popular symbols of the 
event, or by the ecclesiastical symbols, but 
these should be combined very rarely, and 
very carefully when it is done. 

The shamrock is the one safe symbol to 
yse for a St. Patrick’s display. It can be 
‘worked into the setting in a great many 
ways. The following might be mentioned: 

J. Construct a large cardboard model of 
a shamrock and cover it with pleated or 
puffed green silk. This may be hung 
against the background, or be used as a part 
of a unit of the display. 

2. Make a large cut-out of wall board 
to represent a shamrock leaf. This may be 
used in similar manner to the above. 

3. Make a little lattice of crossed strips 
of wood, place a large cut-out of a sham- 
rock of green cardboard in the center, and 
festoon sprays of foliage around it. 

4, Make display pads of the same shape 
and cover with green, and display the small 
items of jewelry thereon. Or, make a large 
pad in a similar manner and locate it in the 
center of the display with jewelry placed 
thereon. Or, use this large pad in the form 
ofa mat for the floor, or for the top of a 
platform. 

The harp of old Erin is a familiar symbol 
and can be freely used by the jeweler. If 
a genuine harp can be secured it may be 
placed in the display with a bow of emerald 
green ribbon tied around its post. A wood- 
en frame of a harp can be made of rough 
lumber and covered with puffed green silk. 
Baby ribbons of green may be used instead 
of strings. 

Green is the color adopted by Ireland, 
therefore the color scheme for a St. Pat- 
rick’s Day display should be made in green. 
This color should predominate. It is un- 
wise to use red or yellow in the St. Pat- 
rick’s Day display. 

St. Patrick’s Day is a church festival, 
and as such it is proper to make displays 
of church goods to meet the demand. These 
should be separated and not included in the 
general miscellaneous displavs. 

_ The Spring season should be played up 
in the displays by giving them a brightness 
that will reflect the season. Artificial flow- 
fs aid in getting brightness into the win- 
dows, especially Spring flowers. 

e Spring wedding is of sufficient im- 
Portance to make special wedding displays, 
even though they are subordinate to those 
made in June. It is just possible that the 
advertising of the June Bride is responsible 
of the larger sales in and around June. 





artificial flo 
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There is not a much greater number of 
weddings in June than in other months of 
the year. It is advertising that has built 
up the business in brides’ gifts in June. 
Advertising will build up a similar business 
for each month of the year. The jeweler 
can do it by advertising. 

Towards the end of the month the Pre- 
Easter sales may be started. Silverware is 
a popular article for Easter sales. Other 
articles could just as easily be boosted at 
this time. 

Sales and profits are the crying need of 
the jewelry business. By making a special 
effort each month to better his business by 
timely advertising and displays the jeweler 
can increase both. . 





The Jewelry Marathon 





PASADENA, Cal., Feb. 18, 1925. 
Editor, JEWELERS’ CIRCULAR: 

The jewelry marathon is no walk-over in 
the present day. With soaring rentals and 
expensive fixtures the entrance fee is not 
to be sneezed at. Overhead expenses grow 
like Jonah’s gourd, or like the green bay 
tree of Scripture. A jeweler must handle 
timely jewelry and make reasonable net 
profits or he will come to an untimely end. 

Is not dead stock a jeweler’s nightmare— 
as well as the greatest stumbling block in 
the jeweler’s marathon? Are not public 
tastes as changeable as March weather? 
When the demand goes the stock stays; it 
reminds us of a balky horse on the old farm. 
When stock is out of date the jeweler is 
out of luck. Surely we must keep a weather 
eye out for the glib salesman whose song 
and dance is; “Entirely new! Sold seven 
different firms a gross each today! Special 
discount on gross lots only!” 

Oh, yes; opportunity in capital letters— 
for the sliver-tongued salesman. This is no 
reflection on the traveling man—may his 
tribe increase—who makes our interests his 
interests. Have I not had such a salesman 
look me in the eye, with his face alight with 
true friendliness, as he said: “Mr. T——, I 
am afraid you have ordered too heavily of 
that pattern. Let me cut it down for you, 
you might lose out on it.’ He who works 
for the interest of a customer surely works 
for his own interest in the end, whether he 
stand back of expensive showcases or travel 
the salesman’s road? Who gets our con- 
fidence? Who makes: the most sales for his 
firm? Why do we even inconvenience our- 
selves to hold orders for some traveling 
salesmen? Is it not because they have 
learned that the interests of the customer 
and of the firm they represent are identical 
—what the colored man called anonymous 
and the same? 

Tactful, friendly, helpful clreks are first 
aid in the jewelry marathon. A big ad may 
be a cart rope to draw in prospective cus- 
tomers, but will not the hatchet of dis- 
courtesy sever any advertising rope, while 
courtesy will make it unbreakable? Are 
not tactless clerks on a par with sailless 
vessels—dangerous derelicts on the business 
sea? 

Each bit of unnecessary waste or expense 
adds to the difficulties of the financial side 
of the marathon. Why not keep the ashes 
of economy on the track, instead of making 
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it slippery with unnecessary expense? Here 
is a good slogan for the jewelry marathon: 
“First count your dollars, then make your 
dollars count.” 
Respectfully yours, 
G. W. 





How to Merchandise 





““Constructive Merchandising.” Effective 
plans for increasing sales, by Robert E. Ramsay, 
author of “Effective Direct Advertising,” ‘Effective 
House Organs,’ Special Lecturer, New York Uni- 
versity, etc., Vice-President James F. Newcomb 
& Co., Inc. Published by D. Appleton & Co., New 
York. 1925. 


EWELERS are in special need of 

knowledge of merchandising methods. 
This is not surprising inasmuch as the 
jeweler was fundamentally a technical man. 
With the gradual evolution of business, he 
finally devoted more time to selling and 
engaged some one to look after the technical 
side of his business. This is as it should be 
for it would be expecting too much to re- 
quire a man to expand his business to any 
great extent, when the greater part of his 
time is taken up with the diagnosis and cor- 
rection of horological troubles and these 
latter have been numerous, as every jeweler 
and watchmaker knows. 

The present book is based on experience. 
It is the result of many years of merchan- 
dising counseling in several fields. Many 
plans which have been carried out success- 
fully by other industries may be profitably 
applied to the jewelry business. The adapta- 
tion of an idea, in fact, is an excellent thing 
when wisely done. Of course there are 
many plans available to some industries, but 
entirely unsuited to the jewelry business. 

This volume is quite comprehensive in 
scope, and every retail jeweler can read it 
with pleasure and profit, for it is written in 
interesting style free from technicalities. 

The book is divided into four parts and 
comprises helpful information for manu- 
facturers, wholesalers and retailers, and gives 
a great variety of constructive merchandis- 
ing plans. 





The Hopes of a Jeweler 





MORE over-counter receipts and _ less 
overhead expenses. 

An inventory which drives the profit-nail 
in a new hole. 

A few wealthy customers whose desires 
will be pacemakers for their purses. 

A paucity of diamonds in the safe but a 
plethora of cash. 

A live demand for dead stock instead of 
an inventory funeral. 

A succession of Red-Letter days that will 
make an Atlas of his cash register. 

Customers who are ready to take his word 
at face value, with no mental reservations. 

That his search for a faultless customer 
may not be on a par with Ponce De Leon’s 
search for the fountain of perpetual youth. 

That his landlord will let well enough 
alone. 

Customers whose paying ability is eaual 
to their purchasing ability. G. W. T. 








The business formerly conducted by FE. 
M. Blauvelt, Wilson, N. C., will in the fu- 
ture be conducted by Mrs. E. M. Blauvelt 
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LEATHER GOODS 


Don’t overlook us. 

Monday ’till Saturday we’re just making things 
out of leather. How are you fixed along this 
line? No job too big—No job too small. We 
have the necessary skill, experience and equip- 
ment to do the work just right—in quick time— 
at avfair price. Try us. 


O. H. HATHAWAY CO., Inc. 


448 Central St., Central Falls, R. I. 


















the Protection Ring Guard 


Has No Points to Catch or Scratch 
EASY TO PUT ON 


Made in 14K Yellow and White 
Gold 


The Lion Safety Pin Clutch Co, 





Pat. Feb. 20, 1917 


100 W. 21st St., Room 411, New York Pat. May 25, 19) 












THE BUYERS’ DIRECTORY 
Price $1.00 
The Jewelers’ Circular, 11 John St., New York 




















Medical Ophthalmology 


By Arnold Knapp, M. D. 510 pages, with 32 
illustrations. Chapter I, comprising 80 pages, is 
devoted to the anatomy of the eye and especially 
the ocular nervous system. Price $5.00. 


Oculist’s Vade Mecum 


Comprising all the important methods of testing 
the eyes devised by leading ophthalmic surgeons, 
besides many valuable tables on the properties of 
lenses and methods of procedure in the examina- 
tion of the eye. Price, $1.25. 


Compend of Diseases of the Eye and 


Refraction 
By Gould and Pyle. Including Treatment and 
Operations, and a Section on Local Therapeutics. 
With Formulae, Useful Tables, a Glossary and 
111 illustrations, several of which are in colors. 
Price, Cloth, $2.00. 


Diseases of the Eye 
696 pages. By De Schweinitz. Illustrated. Price, 
Cloth, $12.00. 


The Recognition of Ocular Disease 


By James Forrest. A treatise for optometrists. 
The author’s 2im is to impart a general knowl- 
edge of eye diseases that are most commonly 
encountered. 172 pages, with many illustrations, 
including plates in colors. Price, $2.00. 





Valuable Optical Books 


The prices quoted are net. No books sent on approval. 


Prices subject to change without notice. 


Diseases of the Eye 


With separate chapters on Anatomy, Physiology, 
Bacteriology, The Relation of the Eye to the 
Nose, etc. By Henry Caldwell Parker, Clinical 
Professor of Ophthalmology in the Indiana Uni- 
versity School of Medicine, Indianapolis, Ind. 116 
text illustrations and 6 full-page chromo-litho- 
graphic plates with 19 figures. Flexible cloth. 
Rounded corners. 303 pages. Price, $1.75. 


Lessons on the Eye 
By M. B. Ketchum, M.D. Covering the Essen- 
tials of the Structure and Function of the Eye, 
the Orbit and Its Appendage. Also the Diseases 
of the Eye that the Optometrist Should Recog- 


nize, as well as a good many other special fea- 
tures. Price, $3.00. 


Refraction of the Eye 


By Gustavus Hartridge, F.R.C.R.A. A manual 
for students. 275 pages, 107 illustrations and 
sheet of test types. Price, $2.75. 


Refraction of the Eye 


By Morton. Its diagnosis and the correction of 
its errors. Price $1.75. 


Diseases of the Eye and Their Treatment 


By Swanzy. Twelfth edition, revised and en- 
larged; 261 illustrations, 1 plain plate and a zepher 
test card. Price, $6.50. 


The Optical Publishing Company 


11 John Street 2: : 


: 23 :3 New York 
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Doing More Business 





Helpful Suggestions for the Retailer 
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The Matter of Location 
T HE following incident, related at a 
convention of merchants, shows that 
there is more to picking a good store loca- 
tion than merely finding a point passed daily 
by a large number of people. 

A Detroit grocer with a successful down- 
town cash store doing a large volume of 
busines found it necessary to secure quar- 
ters where he could have more space. He 
picked a location only a block from his 
original store, at a point where a count of 
pedestrians showed that a satisfactory num- 
ber passed daily. There he prepared his 
new store with high expectations. 

The expectations were never realized. He 
had located amidst banks and trust compa- 
nies and other institutions patronized mainly 
by men. He got away from the women, 
and the women were the ones who had made 
his business. Banks, trust companies, in- 
surance firms, public buildings, professional 
quarters, hospitals—all of them helping to 
fill a street with people, are still poor neigh- 
bors for the retail trade. 

If you want to sell merchandise at retail, 
line up alongside the busiest retail stores 
you can find, right in the midst of the shop- 
ping section. If you count pedestrians to 
get information about location, count sex, 
occupation, destination and appearance of 
the people and use all that information in 
deciding whether the passers by will be 
easily converted into customers. 

* * * 
Going Down! 

It may not be amiss to give again the 
information that appeared originally ten or 
more years ago regarding the method of 
compelling turnover in the basement of the 
Filene store in Boston. That basement stock 
is turned twenty to twenty-four times a 
year. 

Stock that remained in the basement for 
twelve days was cut 25 per cent in price. 
At the end of eighteen days it was cut 50 
per cent. At the end of twenty-four days 
there was a 75 per cent cut, and if that 
did not move the stock, it was given to 
charity at the end of thirty days. 

When that plan was first put into practice 
and the public learned of it, they waited for 
the cuts in price and the store took a loss 
of $20,000 to $30,000 a month, but in time 
the situation corrected itself until the goods 
were found usually to move at the first 
price. The change was in part brought 
about, according to Mr. Filene, by the store’s 
buyers learning that they could buy to make 
a profit only if they bought cheaply enough 
‘0 make the customers know they were 
getting an extraordinary value at the first 
Price quoted. 

Bars referring to Mr. Filene it may be of 
incidental interest to quote what he said 
~~ Ink” about the difference im 

Per square foot of floor space in stores 


of different sizes. “In our first store,” he 
relates, “which was ‘very small, we sold an 
average, when it was developed, over $100 
per square foot of space occupied. In our 
present store which is a one-block front, we 
do not sell over $50 per square foot. Many 
merchants will agree with Mr. Filene that 
the big store rarely makes the intensive 
use of its space that the small store does. 


* * * 
Dr. Crane’s Advertising Decalogue 


In a talk before an advertising club, Dr. 
Frank Crane enunciated the following ten 
points which might almost be called the 
ten commandments of advertising: 

1. All advertising should be clear. It 
ought to state just what your business is, 
and where it is, giving your precise address. 

2. Advertising should be reckoned as a 
part of your business. It is as necessary as 
the sign over your door. 

3. It should be regular and constant. 
People trade with the firm whose name is 
familiar to them. The newspaper ought to 
be your partner. 

4. The newspaper going daily into the 
hands of the people is the best medium 
for advertising. 

5. Advertising should be attractive. The 
most attractive thing you can put in it is 
something that appeals to the self-interest 
of the readers. 

6. Be brief. Don’t try to crowd all the 
reading matter possible into the space you 
pay for, so as to get your money’s worth. 

7. Be human. Make your advertisements 
as alive and warm as you can. Don’t be 
too cold and precise. 

8. Tell the truth. When customers come 
to your store, do a little more for them 
than you said you would in your announce- 
nouncement. 

9. It is the duty of all honest concerns 
to advertise. That is the best way to crowd 
out the fakers. 

10. Advertising is necessary to all forms 
of business which appeal to the public. 

All of that is admirable, but Dr. Crane 
is perhaps thinking a little too closely in 
terms of his friends, the newspapers. There 
are some businesses which cannot use news- 
paper advertising, such as, for example, the 
neighborhood store appealing to only neg- 
ligible fraction of the circulation of the 
city paper, and the merchant in the town 
which has no newspaper. And then there 
comes a time with the successful newspaper 
advertiser when he finds that with a certain 
amount of newspaper space working for 
him, an additional advertising expenditure 
will produce better results if invested in 
some other form of advertising than if used 
to increase newspaper space. 

*“* € 
Valuable Government Help 


The United States Department of Com- 
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merce is prepared to send to merchants 
some very valuable trade information bul- 
letins. These are issued in the form of 
Supplements to Commerce Reports, pub- 
lished by the Bureau of Foreign and Do- 
mestic Commerce, Washington, D. C. Each 
is a small pamphlet of ten or a dozen pages 
and they are sent without charge. 

The following have already appeared: 

“Budgetary Control in Retail Store Man- 
agement” 

“Retail Store Location” 

“Retail Store Planning” 

“Co-operative Retail Advertising” 

“Measuring a Retail Market” 

“The Education of a Retail Sales Force.” 
The following are in contemplation: 

“Installment Buying” 

“Leased Departments” 

“Motor Car Parking as Effecting Store 
Patronage” 

“Merchandise Returns.” 

The information contained in _ these 
pamphlets is concise and obviously based on 
careful investigations. Send to the Bureau 
of Foreign & Domestic Commerce, Wash- 
ington, D. C., asking for such of the above 
as you need to read. 

* * * 

Gathering Ideas 


Robert Louis Stevenson once said, “I 
kept always two books in my pocket, one 
to read, one to write in.” Such was his 
method of developing himself in his line of 
work, 

The merchant who wants to gather up the 
most ideas, the best ideas and make the 
best use of them, ought to have at hand, 
available for use during idle moments, some- 
thing in the way of trade literature to read, 
and a pencil and paper that he may make 
a note of what he reads that might prove 
advantageous to his business. 

There is no copy of a busiress paper 
comes to your desk that does not contain 
some ideas of advantage to you. There is 
no literature about products sold in your 
store that does not contain information that 
ought to be in the possession of you and your 
sales force, and that ought to be used by 
them. 

If you fail to make use of th: ideas of 
others, you are counting on learning it all 
by experience and there are quicker and 
better and very much more economical schools 
than the school of experience. You send 
your boy to school or college in order that 
he may learn from books what other men 
have dug out by experience and put on 
paper. Are you going fo take a longer and 
less efficient method of accumulating wisdom 
than the method you recommend for your 
son? 








Magistrate—“This man’s watch was 
fastened in his pocket with a safety pin. 
How did you manage to get it?” 

Prisoner—“Sorry, judge, I generally gits 
a dollar a lesson.” 

* * * 

Teacher—“Johnny, how do you 
‘diamond’ ?” 

Johnny—“Capital D-I-A-M-O-N-D.” 

Teacher—“But, Johnny, why the capital?” 

Johnny—“My father said that he deals in 
diamonds and he must have capital.”—L 
Mass, in program of East New York Retail 
Jewelers’ Association. 
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UCCESSFUL advertising has been well 

said to be nothing more than successfully 
applied psychology. 

Sefore you even sit down to write an 
advertisement, repeat this bit of practical 
psychology over to yourself three times: 

“Remember the Public Doesn’t Want 

to Read the Ad” 


The more copy the practical advertising 
man writes—and the more observant he is 





For His Gift--A Ring! 








E believe we know men — at least. their 

tastes in Jewelry, And for a lasting Gift for 
men—a gift that is always with them—that al- 
ways reminds of the Giver, and in which they take a quiet 
manly pride, we strongly recommend one of our Men’s 
Rings—especially selected to please men. 


Lodge Rings 
Handsome, heavy, mannish Rings of the 
leading lodges, set with choice Diawonds, 
or enameled in antique or green Gold, or 
ed pene Gold-and-Platinum. 

ui 


Examel and Go 
Beottish Rite Y 5 PQ95 
ge ager $7.50 to $825 








Signet Rings 
Artistic Signet Rings of heavy carved or 
engraved antique or Green gold—some 
with diamond settings. We will engrave 
these with Art Monogram» without extra at 
deere on Gold, 
charge. $5.75 to $31.50 siaee 


Gem-Set Rings 


> Gems that Men like—Garnets, Emeralds, 
Topaz, Bloodstone, Amethysts, ete. in 
distinctive mountings that insure their 
being cherished and worn a fife-time. 


$8.50 to $45.00 





Richly colored 
Garnet in Unique 
Antique Gold, 841 


Men’s Diamond Rings 








Splendid Diamond solitaires In your 
choice of white or green gold new-style 
mountings, some enriched with sapphires 
in sides. 





Choice Damon 
Enameled Antiqu 
jold, $295 


$29.00 to $590 





A Hint About HIS X-Mas Gift 


If you would present a Gift he will wear and prize 
always, select one of our fine Rings now and arrange 
convenient payments over a period of months under 
our DIVIDED PAYMENT PLAN—without. interest 
or carrying charges. 

















THIS ADVERTISEMENT TELLS WOMEN WHAT WE 
KNOW ABOUT MEN’S TASTE IN ADORNMENT 


of his customer on the other side of the 
counter—the more convinced is he that ad- 
vertising, to pay, must be based on four 
factors: 

1. Good merchandise. 

2. Fairly or specially priced. 

3. Pictorially presented. 

4. Convincingly. and invitingly described. 


We in the retail jewelry business see more 
of the “human interest” angle of merchan- 





dising, perhaps, than do our brothers of the 
drygoods store, men’s furnishing shop, house- 
furnishings or shoe store. 

We learn to play upon the emotions that 
make jewelry sales; we master the art of 
tactfully making Sentiment a bountiful ally. 
It has been estimated that two-thirds of our 
sales spring from an emotional or senti- 
mental impulse. Very properly then we 
study the play of the heart-strings and gauge 
the feelings that make or break our sales. 

In analyzing the four factors itemized 
above, it is comparatively easy to justify 
No. 1 as the primary and most important. 


HE’ jeweler holds a_semi-professional 

standing in his relation to the public, be- 
cause that halo of mystery and sanctity that 
has gathered around the “Jeweler” since the 
dim days of antiquity still clings to him in 
this day of vacuum bottles and majongg sets. 
Time was when he was a specialist in his 
line—a cutter, setter and expert judge of 
jewels—deeply versed in their mystic lore 
and repository of all the superstitions that 
grew up around them. 

The possession of real or supposed su- 
perior knowledge of a subject that is vague 
to the layman immediately lifts the knower 
in the layman’s estimation and endows him 
with that respect and confidence which the- 
man-in-the-street accords to the physician, 
the minister or the judge. 

Since the present-day jeweler occupies a 
position of trust and confidence—because his 
word is accepted on diamond quality, nature 
of jewels, value of precious metals, etc.—it 
behooves him to maintain his prestige 
through the quality of goods he sells. Noth- 
ing is more disillusioning to a child than to 
ask a question his daddy cannot answer—so 
also is nothing more resented by the public 
than to be “taken in” on the quality of mer- 
chandise—particularly of jewelry merchan- 
dise, where the customer places himself 
trustingly in the jeweler’s hands. 

Therefore the jeweler and the advertising 
man must have good merchandise to sell. 





ag good merchandise, we must have 
No. 2. The American public is, perhaps, 
the best-versed citizenry in the world on 
merchandise values. Unlimited advertising 
may be thanked for this. 

No matter how enticing a jeweler’s name 
may be, the public has too good a sixth- 
sense idea of values to pay an exorbitant 
price for his goods. The public may be 
willing to pay a trifle more—and often does 
—to have the stamp of quality that goes 
with an honored merchant’s name. But there 
is a limit. Therefore, if a reputable jewelet 
would make his advertising pay, he 
should at least have his goods competitively 
priced. And better still, if he can, specially 














price some leaders. Because the public dearly 
loves a bargain—and the word “special” jp 
the reputable jeweler’s advertisement. will 
mean much to a public that trusts him and 
his statements. 

This brings us to No. 3. 

Since man first learned to communicate 
with man, or to record his thoughts, with 
pictures, that method of presentation has 
been the most graphic. The eye is quicker 
than the tongue, and experts in mentality 
have proven that images are communicated 
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A Home Maker 








Special Price, $9.85 





We offer another group of these exceptional 8-day Mantel 
Clocks at this most attractive price. Other lots have been sold 
as soon as advertised. Consider them for Xmas gifts. 


The Clock is 20 inches wide, 8% inches high, in rich 
mahogany finish, silver dial, sounds hours and half-hours 
on sweet-toned gong. A thoroughly reliable timekeeper. 


Other Mantel, Wall and Hall Clocks Up to $590.00 


Scottish Rite Rings 


A splendid Ring, set with un- 
usual] diamond at the price, in 
green gold and enamel, is a spe- 
cial value at 
$37.00 

Other Chains im platinum and A Ring with platinum top 
old, pric eagles, in green gold, is spe 
ons ore cially priced at 


$6.75 tc $139 ° $26.00 


Men’s Watch Chains ° 


A most desirable group of men's 
across-the-vest Watch Chains in 
solid white and green gold, in 
pew link designs, is priced 


$12.50 to $15 





THIS ADVERTISEMENT, WITH PHOTOGRAPHIC 

HALF-TONE ILLUSTRATION, SOLD PRACTICALLY 

TWICE AS MANY CLOCKS AS DID A SIMILAR 

ADVERTISEMENT USING AN OUTLINE PEN-AND 
INK ILLUSTRATION 


to the comprehension far quicker than are 
printed words. The conversion of a picture 
image into intelligent understanding of what 
it means, in the brain, is quicker by several 
processes, and far less tiring, than is the 
conversion of a printed message. 

That is why this nation is absorbing 1 
information more and more in picture shows 
than in the reading of books. 

The right sort of picture of merchandise 
arrests attention, centers interest and excites 
thought. This paves the way for the trium- 
phant entry of No. 4. 


EWELRY pictures cannot always ¢™ 
J vince. Bear in mind that the subject of 
jewelry is one the layman does not claim 
great knowledge in. He will debate with 
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Retail Acvertising Department. 
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you the superiorities of a neutrodyne or a 
“syper-het” ; argue with you the comparative 
values of three-point suspension or balloon 
tires, but when it comes to jewelry he will 
take your word for it that iridio-platinum 
is or is not better than all-platinum, or that 
, diamond’s brilliance is or is not due to 
the fact that light rays are reflected from 
facet to facet and out again at the entrance 
point. ; : 

With attention arrested, interest centered, 
and thought active or aroused by the picture 
of your jewelry goods, your printed descrip- 
tion has the chance of its lifetime to make 
or break a prospect or a sale. Here should 
come into play all your knowledge of the 
“human interest” of jewelry merchandising. 
You not only have got to convince the 
reader’s judgment of the value of the goods 
advertised; you not only have got to detail 
its most convincing merit or merits, but you 
have got to search out that heart-chord of 
his—_that underlying vein of sentiment that 
will make him want that piece of jewelry. 

Perhaps you must appeal to his vanity— 
a very vulnerable point in the armor of all 
of us; perhaps to his love for someone to 
whom he would present this bit of jewelry; 
perhaps to his love of the beautiful for its 
heauty alone. Of course you cannot aim at 
all these marks in one advertisement. The 
season, the merchandise and the conditions 
of sale should govern the direction of your 
copy. 

lf it is nearing a bridal season you will 
illustrate engagement or wedding rings, 
bridal gifts or stationery. You will of 
course speak of the sacred symbolism of the 
wedding ring design, its significance as the 
seal of a lasting union, the appropriateness 
of diamond settings in it. If it is an en- 
gagement ring you will urge that it be of 
splendid quality and design—one that can be 
herished throughout life as the visible token 
of life’s most tender emotion. If it is a 
bridal gift, you will dwell upon the quality 
of the merchandise—the credit it will re- 
fleet on you at a time when gifts are most 
critically judged. 

If it is the Christmas season, you must 
give full reign to all that you have learned 
of psychology in the jewelry business. In 
this gladsome season for the jeweler, he 
must plumb the depths of a thousand cross- 
currents of sentiment. In laying out and 
wording his advertising he must put himself 
in the buyer’s shoes and take upon himself 
the customer’s frame of mind—his moods. 

To those who are influenced largely by 
the cost of the gift, he must preach economy 
—value. He must convince them of just 
what they can get for their money. To 
those who want their gift to be one that 
will stand out among the others, he must 
hint out dominance of beauty, intrinsic 
Value, individuality, novelty, exclusiveness or 
taste in his merchandise. 


T° all, however, he can well direct his 
claim for endurance in his jewelry mer- 
Ciandise. Every one would like to feel that 
” gift—no matter how little he pays for it 
might endure beyond the brief Christmas 
“4son, and bring a thought of the giver 
“ng after the holly wreaths have been taken 
‘om the windows. In this common human 
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frailty rests the value of the somewhat awk- 
ward and far too restricted slogan of the 
jewelry trade—“Gifts That Last.” 

The jeweler who plays upon the proper 
sentiments at the proper time, and bases his 
advertising on the fundamentals will in- 
crease the resultfulness of his advertising. 

Unfortunately one of the jeweler’s most 
profitable items of stock-in-trade does not 
lend itself well to pictured reproduction. 
This is the diamond. Because of its light 
refraction, it does not photograph well. To 
overcome this, most jewelry advertisers have 
resorted to wood-cuts, pen-and-ink drawings 
or air-brush work. To enlarge the photo- 
graph and retouch it in order to overcome 
the difficulty of reproduction sets up another 
objectionable feature—namely the presenta- 
tion of an illustration larger than the actual 





BARBARA 


PHOTOGRAPH OF 

TWO-STRAND CHOKER 

WHEN INDECISION THREATENED TO MAKE THE 
CUSTOMER WALK OUT 


THIS ADVERTISING 
LAMARR SOLD THIS 


Reputable and conservative 
jewelers have found that illustrations of 
diamond jewelry showing the diamonds 
larger than they actually are does not “set 
well” with the public. The reader of the 
advertisement is likely to mentally accuse 
the advertiser of exaggerating the size of 
his diamonds in order to create interest and 
sales. 

Perhaps the best treatment for diamond 
illustration in newspaper advertisements is 
a combination retouched half-tone-air-brush 
reproduction, made through as coarsé a 
screen as will allow the detail of the article 


diamond itself. 


to show. Most advertisers resort to the 
straight pen-and-ink line drawing, repro- 


duced in the newspaper by means of a zinc 
etching. In this way the larger detail of the 
piece, and the facets of the diamond may be 
shown with strict fidelity. The diamond, too, 
is reproduced in actual size. However, no 
newspaper illustration can ever reproduce all 
the delicate and fascinating detail of some 
jewels and their mountings. Thus some of 
the beauty of the original, and the pulling 
power of the illustration is lost. 

Since jewelry appeals largely through its 
“eye-value,” or appeal to the sight, so illus- 
trations of jewelry merchandise naturally 
are the most logical means of presenting it 
to the public which is expected to buy it. 
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WHILE photographic reproduction in 
newspapers is often disappointing in 
the case of diamonds, it is nevertheless very 
successfully employed on many other items 
of the merchandise the jeweler has for sale, 
I know of a case in which a pen-and-ink 
(or “line drawing”) electrotype of a mantel 
clock at a special price was used in a news- 
paper and produced fair results. After 
waiting a month or two, practically the same 
advertisement was run again, but with a 
photographic cut (zinc half-tone) of the clock 
used instead of the previous line-drawing 
illustration. The advertisement containing 
the photographic cut produced approximately 
double the results of the other advertisement. 
(See illustration on page 106.) 

Old reliable psychology was again on the 
job very noticeably in this instance. The 
photographic illustration gave the reader an 
idea of the really fine detail of the clock; 
gave a depth and richness to the picture that 
was missing in the line-drawn cut, which 
merely showed the outline of the clock in 
the harshest manner. The photographic cut 
brought the clock to the reader very graph- 
ically—he could picture that clock on the 
mantel in his living room, without drawing 
deeply on his imagination. 

One of the big values in the psychology 
of using this photographic cut was in the 
fact that it appealed to the lazy, or normal, 
mind because it brought out all the detail— 
left little, if anything, for the reader’s mind 
to struggle over in getting a mental picture 
of that mantel clock. 

The advertising copy-writer should paste 
above his desk a motto in 144-point Gothic 
reading : 


“The Reader’s Mind Is Lazy” 


HE power of the compelling picture in 

jewelry merchandising is illustrated in 
another instance that comes to my mind. A 
woman who makes her mind up very slowly 
(and who badly needed someone to think .in 
pictures for her) was looking over an assort- 
ment of manufactured pearl necklaces. Every 
one of the newer modes was in the case— 
the medium length, the rope, the choker, the 
three-strand choker, the double-choker, etc. 
The manufacturer of these pearls had 
shrewdly gone to the expense of posing Bar- 
bara LaMarr, famous movie actress, in the 
various styles of these necklaces, and had 
issued a beautifully gotten-up booklet con- 
taining photographic cuts of the beautiful 
model displaying each design. 

The quick-thinking salesman saw that he 
would have to help the customer make up 
her mind. He also felt that she favored one 
particular strand above the others, although 
the longer she hesitated the more undecided 
she became. He displayed to her the torn- 
out picture of Miss LaMarr posed in the 
strand the woman -favored, with a tactful 
remark about how that particular strand 
would become this customer. The sale was 
made. Had he shown her the other illus- 
trations he might have lost the sale through 
newly created indecision. But there was 
subtle flattery in showing this woman a pic- 
ture of the movie beauty. Her mind au- 
tomatically pictured this strand upon herself 
and no doubt made a flattering picture for 
her—for, remember, she already favored this 
strand. It was an easy mental stride to 
picture herself in this necklace. 

(To be continued) 
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THOMAS J. 


DEE & moO 


REFINERS 


Let us supply you with Sweeps, Polishings, Gold, Silver, —green gold—plates, wires, 


soft platinum plates, 
solders and wires, also 


We manufacture real green 


and solders in 10Kt., 14Kt., 


Platinum and Plated Scraps. sake. also white galde sal 


red golds. DEE GOLDS | 


5 Jo, 10% and 15% irid- MANUFACTURERS have : excellent working 
ium platinum. properties. | 


Platinum and White Gold Wedding 


Ring Blanks. 


Mountings. 
Purchasing and Sales Dept.: 


5 So. Wabash Ave. 


Fancy White Gold 


Selections Sent on Request. 


(Gis | (Oy-N O18) 317-319 E. Ontario St. 














Cash in your sweeps and 
scrap NOW— 
Capitalize this asset 


and make it bring returns instead of loafing 
in store or factory. 


We will send sacks or barrels for your sink 
settlings, polishings, sweeps, filings and 
scrap. 


Immediately on receipt, we will send check 
for highest value that modern equipment 
and skilled metallurgists can recover. Its 
size will happily surprise you. 


Have you our new price list of solders, 
plates, white gold, platinum, etc. ? 


HOOVER & STRONG. Inc. 
—Netallurgists 


Orrice ann Works, I19 West TUPPER STREET 
BUFFALO, N.Y. U.S.A. 














Refining and Manufacturing Plant: 




















Refiners 


Gold 
Silver 
Platinum 














HANDY @ HARMAN 


31 Gold St., New York City Brid geport, Conn. 
SHIP TO EITHER PLANT 
































T. 


Gold, Silver 


Satteneames 
Refiners and Assayers 


B. HAGSTOZ @ SON 


709 Sansom St., Philadelphia 





























Best for all 
delicate solder- 
ing as it fe 
flects the heat 
better than 
other mate- 
rials. 

Work can be 
pinned to it 
leaving 
hands free for 
soldering. 
Send 20 cents and receive one together with our 
catalog ‘‘B-3"" listing all our jewelers’ appliances. 


BUFFALO DENTAL MFG. CO. 


BUFFALO, N. Y., U. S. A. 
Jobbers Write for Quotations—Best Seller for the Year 
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Watches Used to Time Oil Well 
Explosions 





Written Expressly for The Jewelers’ Circular 

















pals new device is a time detonator for 
use in oil wells. Its function is to 
discharge a body of explosives at the bottom 
of the well. This may be anywhere from 
several hundred to 5,000 feet below the sur- 
face of the ground. It is vitally essential 


to a greater degree than if it is loose, or 
coarse-grained. In actual practice, the 
amount of explosive used varies from five 
to 1,000 quarts of nitroglycerine, which is 
now universally employed. 

Crude petroleum in its most common form 




















TIME DETONATOR FOR USE IN OIL WELLS 


that the mechanism do its work, else an 
expensive well might be ruined. The fact 
that the bomb does function as intended, 
10 times out of 10, has already led to its 
adoption by some of the major oil compa- 
ies operating in the Wyoming fields. 

With the exception of a few fields, all oil 
wells are “shot” when they are “brought 
in,” which means when they reach the sand- 
stone stratum containing the oil. The pur- 
bose of the explosion is to shatter the sand- 
stone and allow freer flow of the oil to the 
Point tapped by the drill. The amount of 
explosive varies. If the sandstone is close- 
grained and compact, it must be shattered 





contains a high percentage of paraffine. 
After a well has flowed for a time, this 
paraffine clogs up the channels in the sand- 
stone and the production drops. The well 
is then shot again to clean out the old chan- 
nels of flow and to create new ones by 
further shattering of the rock. In some 
areas where a maximum production is de- 
sired in a short space of time, wells are shot 
as often as every five weeks. 

Following the first discovery of petroleum 
in Pennsylvania in 1859, these explosions 
were caused by concussion. A sharp or 
blunt piece of metal was dropped down the 
well upon the explosive at the bottom. 


This was a hit or miss proposition. After 
the explosive was placed at the bottom of 
the hole, certain cleansing operations were 
necessary. While these were in progress, 
portions of the side walls of the well might 
cave in and form a cushion over the ex- 
plosive that would prevent the instrument 
dropped from doing its work. 


When electricity came into general use, 
the method was altered. An electric cur- 
rent was sent down through wires to a de- 
tonator lying just over the charge of ex- 
plosive. This was more dependable than 
the former method, but it had its deficien- 
cies. Caving often severed one or both 
wires, while ascending gases from the bot- 
tom of the well sometimes ate off the in- 
sulation and rendered the wires incapable of 
carrying the current. 

The time bomb had its inception in 1920 
in the Wyoming fields. E. T. Williams, 
now president of an oil company which 
bears his name, was then a driller. J. A. 
Morrison was a rigger, working in the same 
State, but in a different field than Williams. 
The two men were unacquainted, but the 
idea of a time bomb came to both at about 
the same time. Each started work on the 
idea and in some manner they got together. 
Their first bomb was so arranged that at a 
given time, a trigger was released which 
detonated a small charge of explosive with- 
in the bomb by concussion. This proved to 
be undependable, as well as dangerous. 

Next they developed a timing device 
which would transmit electric current to a 
blasting cap. This was a step forward, but 
its use was a matter of considerable hazard. 
This was demonstrated in tragic manner one 
day when a bomb which Morrison was 
handling exploded and killed him. 

Refinements of the original bomb, how- 
ever, brought about the present device. Its 
essential parts are the timing mechanism, 
explosive and water tight shell. 

The watch is mounted on top of a small 
igniter battery, the back of the case being 
soldered to one of the posts and thus placed 
in the electric circuit. The minute hand is 
cut off. To the hour hand, near its end, is 
soldered a small bit of platinum wire. 
Through the crystal, just below the figure 
“12” another bit of platinum wire is in- 
serted by means of a hole drilled through 
the glass. 

Insulated copper wires extend from the 
back of the watch case and from the plat- 
inum wire through the crystal downward 
along the sides of the battery. To their 
ends are attached electric blasting caps, 
which are set in two pounds of dynamite. 
When the hour hand revolves to the point 
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POLISHING DUST COLLECTOR if 2x 6 FEET ci 
What It Will Do: lz : | 
DRILLING FOR THE SHOP Shipped all Complete, thi 
FRAZING set up as shown, read 
RRAMING SHOWROOM , hg : y of 
POLISHING STOCK ROOM ee ee th 
MELTING re 
ANNEALING A One-Man Outfit th: 
a wel does the same Runs from . 
work as is expected ° 
SAND BLASTING |™0" ‘Seoted Pp Electric is 
Light : 
Socket tal 
7@) 
GOOD i 
TOOLS bo 
will make your ri 
shop pay big diy. ha 
idends. Just the cit 
outfit for the man ar 
that wants to 
make every inch a 
of space earn its r 
way. Smooth : 
running, ball ol 
bearing machine. ot 
Ca 
LEIMAN in 
BROS. te 
60 Lispenard St. - 
New York to 
Mak of Good th 
PATENTED Machinery i 
| for 35 Years. te 
is 
ee —— — €) 
® be 
,] 
Don’t Say Blowpipe | 
It 
7 Se 
A TICAL 
Say -Jewel N OP : 
The Hoke-Jewel Soldering Torch is 100 per to 
cent better than the old style mouth-blow- m 
pipe; it is quicker, it is easily handled, it is m 
inexpensive, and it uses ordinary gas and By C. H. Pixley and collaborators to 
oxygen. | 
It solders gold, white gold, silver, platinum; welds, melts, brazes, | th 
anneals; broad or thin flame;—regulated at a touch. | e 
Ask for Catalog C. S. | “ 
SAM W. HOWE, Mor. gp HERS TECHNICAL ADVICE C°]] A primer invaluable to all beginners 7 
le ° T ° ° . . 
2 + cnn Ll encilbtenoel in their early studies and contains a be 
" . rs vast amount of material of value to 
Platinum—White Gold—Precious Metals every practicing refractionist. st 
Three hundred pages; cloth; illus- of 
Analyses Prove 
LUCIUS PITKIN, Inc. ; 
47 Fulton St. New York, N. Y. Price, $1.50 ‘ 
0 
MILLER & RICK 
s . ® THE OPTICAL PUBLISHING CO. t 
te 
Gold, Silver & Nickel-Plating 11 John Street :: st as New York 
IN ALL BRANCHES . 
ol Mesh Bags Repaired and Refinished. ; 
elephone 7 
2483 John 43 John Street, New York City : 
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where the two platinum wires touch, the 
circuit is closed and the caps are fired. 

This inner mechanism is enclosed in a 
thick paper case, 14 inches long and two 
inches in diameter. This, in turn, is placed 
within a cast iron Case 19 inches long and 
three inches in diameter. This is tested to 
resist 2,500 pounds water pressure to insure 
that there be no leakage of fluid into it at 
the bottom of the well. 

The customary numeral face of the watch 
i; covered with one which reverses the 
ysual order of rotation and a zero is substi- 
tuted for the figure “12.” The explosion 
takes place when the hand revolves to the 
zero mark, | 

Attachment of caps and loading with 
dynamite is effected at the well where the 
bomb is to be used. After the watch is set 
and started, a paper cap can be placed over 
that end of the mechanism, protecting the 
handler against accidental closing of the 
circuit while the caps are being attached 
and the dynamite placed. 

The bomb can be set for explosion as long 
as 11 hours in the future. The ordinary 
setting is four hours. After the bomb is 
placed the iron casing within the well must 
be raised to prevent damage from the ex- 
The well must also be “swabbed” 
out and other time-consuming operations 
carried on. If caving occurs during this 
interval, the bomb is unaffected, as it is pro- 
tected thoroughly by its cast iron case. 

Watches used in these devices obviously 
serve but a few hours and are then blown 
to bits. But they must function, as every- 
thing depends upon them. Cheap watches 
are used, but each one is tried out and 
tested by an expert watchmaker before it 
is passed as satisfactory. At least two test 
explosions of caps are made at the factory 
before a bomb is sent out as dependable. 

To the credit of the watch manufacturer 
it may be said, however, that during the 
several months that the bombs have been 
used in the Rocky Mountain oil fields, not 
one has failed to explode. As failure to do 
so might ruin a well on which from $20,000 
to $100,000 has been expended in drilling, it 
may be truthfully stated that the watch- 
making industry is contributing immensely 
to the economic production of petroleum. 

A large refining company now specifies 
these watch-controlled bombs as standard 
equipment on all shooting jobs. Several 
other companies in the region are also using 
them and as soon as quantity production 
can be reached it is likely that they will 
be adopted all over the country. 


plosion. 








A manager in a large city store has tried 
successfully the experiment of having some 
of his selling force work right through the 
noon hour. He states that business does 
re amount to much in his store until 11 
oclock a. m. and it is practically over at 
°p.m. During part of the year the hours 
shift to 10.30 and 4.30. He makes a part 
of his force six-hour clerks and pays them 
entirely on commission. It is the commission 
casis that makes the clerks willing to work 
through the noon hour and encourages them 
'0 do their best all the while they are on 
the floor. His experience is that the six 
ae yremeanan clerks sell on the average 
mg 5 per cent to 33-1/3 per cent more 
nan the clerks who come in at 8.30 and 
work until 5.30, with the noon hour out. 
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Thanks! 


OrtymptiA, Wash., 
Technical Editor, 
THE JEWELERS’ CIRCULAR. 

In receipt of the anniversary number of 
THE JEWELERS’ CIRCULAR. It is a knock- 
out. I appreciate the amount of labor put 
into ‘this number. THE CrrRcuLAR is to be 
congratulated upon its keeping up to the 
minute. 

Also note with interest that the H.I. A. 
will hold its annual banquet the 18th of this 
month. Should like to be there. I shall 
appreciate if you will tender to the associa- 
tion my highest regards for the unselfish 
work they are doing. Men usually take 
from the universe just what they put in, 
and certainly such a work for the good of 
humanity will not go unrewarded. The in- 
dividuals may pass on but the principle will 
live and redound to the honor of their 
names. 





Zeb. 18, 1925. 


Yours very truly, 
(Signed) H. S. Andrews. 





Veteran Watchmaker Gives Interest- 


ing Old Lathe and Tools to H. I. A. 





GREENFIELD, Mass., Feb. 16, 1925. 
Technical Editor 

JEWELERS’ CIRCULAR. 

I send you my warmest congratulations 
on your truly wonderful Anniversary Num- 
ber. I have gone over each detail care- 
fully. Each department “has done itself 
proud.” It is hard to say which was best. 
The museum illustrations were certainly a 
hit. Every jeweler in the land should have 
this number as it has much of interest for 
the whole jewelry trade. 

I am going to ask that when you are 
through with the old tools I sent you, to 
box them up and ship them with my com- 
pliments to the Horological Institute of 
America for their museum of old relics of 
our profession. I am enclosing a_ short 
notice of the history. 

Yours fraternally, 
WENDELL F. Foster. 





Old Swiss Lathe 


Presented to the MHorological Institute. 
This old lathe was bought in 1857, with 
some of the first money earned by Clarence 
F. Foster, while serving as an apprentice 
with General Cook, jeweler, of Northhamp- 
ton Mass. Mr. Cook was father to Admiral 
Benjamin Cook, of “Oregon” fame. 

Clarence Foster after serving his three 
years’ apprenticeship started in the jewelry 
business for himself in 1860 at Greenfield, 
Mass. The writer formed a_ partnership 
with him in 1892, which continued till his 
death in 1921. In 1922 the business was 
sold to C. A. McKenny. The optical end 
of the business was retained by Philip 
Wellington Foote, son of the writer and 
donor of the lathe. 

WENDELL F. Foster. 
(An old Waltham man) 








First Urchin: “What kind of a guy is 
that new kid?” 

Second Urchin: “Oh, he’s all right. I 
licked him.” 
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White Gold Watches in Demand 





HERE is an interesting letter from one 
of the best known merchandise men in 
the country. To follow the fickle trend of 
public taste often means a long winding 
trail. At any rate the trend of fashion must 
be studied. The subjoined opinion is worth 
reading : 


It is with great regret that I find this 
morning that a multitude of after 
Christmas difficulties has prevented me 
from answering the questions submitted 
to me in your letter of January 25. In 
the hope that it may not be too late I 
am answering them now. 

Men’s emblem rings have not sold as 
well in white gold as in green gold. 
Our store does not have a very big bus- 
iness on men’s emblem rings. We are 
probably not a very good store to judge 
this question by. 

Men’s white gold stone and signet 
rings have not sold as freely as green 
gold. We do a volume of business on 
this kind of merchandise, and the pre- 
ponderance of demand for green gold 
over white gold is very great. 

As to the future of white gold as 
compared with green gold, we are com- 
ing to believe that it is not looked upon 
so much as a color, but rather as a 
fashion. Just as Roman gold had its 
day, and just as the bright finish and 
the green gold have had a certain period 
of popularity (they, however, have not 
eliminated entirely the demand for the 
other colors or finishes), just so we be- 
lieve, that white gold is enjoying a 
popular demand which will continue for 
some time, but not to the exclusion of 
green gold. 

The demand for white gold so far, in 
our store, has been greater in women’s 
jewelry than in jewelry for men. We 
are beginning to sell an increasing num- 
ber of white gold watches for men 
which will naturally affect the sale of 
watch chains, knives, and similar acces- 
sories. The demand for white gold in 
women’s jewelry is very pronounced, 
and rather general, with watches being 
almost exclusively asked for in white 
gold. 

We think that in the natural order of 
things, just as styles of women’s wear- 
ing apparel change, and just as the de- 
mand for furniture and interior decorat- 
ing swings like a pendulum from time 
to time from ornate things to more 
simple ones, that some time in the inde- 
terminate future people will begin to 
think that white gold looks lixe silver 
instead of platinum, and we will all go 
back to yellow gold. This opinion 
is based on our experience with all 
other lines of merchandise that border 
on, or are a part of the class of articles, 
commonly known as luxuries. 








“Ts it true that you test watches?” 
old woman asked a watchmaker. 

“Quite true,” he answered. 

And from the mysterious folds of her 
dress she drew carefully, very carefully, an 
Ingersoll watch.—S. RESNICK, in program 
of East New York Retail Jewelers’ Associa- 
tion, 
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[Patents Granted by the United States 
and the Registered Trade-Marks.] 





UNITED STATES PATENTS 





Issue of February 17, 1925 


1,526,675. BRACELET. Cnaries A. Meaty, Provi- 
dence, R. I., assignor to The Hadley Co., 
Providence, R. I. Filed June 20, 1924. Se- 
rial 721,367. 5 Claims. 

In an expansible link bracelet, links including 
a box, a spring tensioned slide in the box having 
a part extending through an end of the box, con- 
necting means on said part, and means carried by 





the box for removable engagement with the con- 
necting means of an adjacent slide, said part of 
the slide having a pin-receiving hole which upon 
outward movement of the slide is exposed to re- 
ceive a pin thereby to hold the slide in outward 
position. 

1,526,702, BRACELET. Cuarzies Fein, North At- 
tleboro, Mass., assignor to Bugbee & Niles Co., 
North Attleboro, Mass. Filed July 19, 1923. 
Serial 652,551. 2 Claims. 

In a bracelet, wrist-encircling means having ends 
spaced apart, a housing slidably receiving said 
ends therein, a spring in the housing extending 








across the space between said ends and connected 
at its ends to the respective ends of the wrist- 
encircling means, a chain extending across the 
space between the ends of the wrist-encircling 
means and connected at its ends to the respective 
ends of the wrist-encircling means, and means to 
secure the chain substantially central of its ends 
to a fixed point in the housing. 

1,526,787. JEWELKY MANUFACTURE. Louis 
CLtéiment Henry, New York. Filed Nov. 8, 
1923. Serial 673,423. 11 Claims. 

A unitary stock strip of joint elements com- 
prising 2 piece of metal having longitudinal flange 
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elements between which are a row of loops extend- 
ing substantially the length of said stripes, one 
of said stripes having greater maximum thickness 
than the other. 

The method of making jointed bracelets and the 
like which comprises slotting a bracelet blank 
transversely at the point or points of jointure, 
affixing a jointure means in each of said _ slots 
having means for preventing movement thereof, 
removing said movement preventing means to a 
degree to allow movement to the degree desired. 


1,526,948. CUFF BUTTON. Joseru J. Aver and 
Max RoruMuHoO pT, Buffalo, N. Y. Filed Feb. 


25, 1924. Serial 694,840. 10 Claims. 
A separable cuff button, comprising a_ socket 
member, a stud member, and means contained 
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within said socket member and separate therefrom 
the 
latter and said means being provided with com- 
which are al- 
ternately engaged and disengaged when the stud 


for retachably receiving said stud member, 


plementary interlocking elements 












member is turned a fraction of a revolution relative 

to the ‘socket-member, said means including ele- 

ments for yieldingly resisting turning of said 
socket member and said stud member relative to 
each other. 

1,527,052. VANITY CASE. Mary V. McAnprews, 
Brooklyn, N. Y. Filed Sept. 22, 1922. Serial 
589,882. 2 Claims. 

In a vanity case of the character described, a 

tray formed with a depression for receiving a 





pack, resilient means for holding said pack in 
said depression, said tray being formed with a 
second depression for receiving an article, and a 
clamping member for clamping said article in said 
second menticned depression. 
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66,610. WATCHCASE BOW. Artuur P. Conant, 
Fort Thomas, Ky., assignor to the Wadsworth 
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Watch Case Co., Dayton, Ky. Filed Nov. 
21, 1924. Serial 11,436. Term of patent 14 
years. 


66,611. WATCHCASE BOW. Artuur P. Conant, 
Fort Thomas, Ky., assignor to the Wadsworth 





Watch Case Co., 
21, 1924, 
years. 


Ky. Filed Nov. 
Term of patent 14 


Dayton, 
Serial 11,437. 
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66,618. RING. Cuartes J. Dizczs, Brook 
N. 


Y., assignor to Dieges & Clust, “4 


New 














York. Filed Sept. 24, 1924. 
Term of patent 7 years. 
66,625. TRAY. ALFRED J. FLauprr, Bridgeport, 

Conn., assignor to the Weidlich Bros, Mfg, 


Serial 10,894, 






























































Co., Bridgeport, Conn. Filed Dec. 24, 1924, 
Serial 11,782. Term of patent 3% years, 
66,635. SPOON OR SIMILAR ARTICLE. A, 

FRED G. Kintz, Wallingford, Conn., assignor 
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Meriden, Conn 
11,335. Term 


Silver Co., 


to International 
Filed Nov. 10, 1924. 
of patent 7 years. 
66,636. FINGER RING. Roya P. Knapp, San 
Francisco, Cal., assignor to William W. Wal 


Serial 





lace, San Francisco, Cal. Filed Dec. 2%, 
1924, Serial 11,817. Term of patent 3% 
years 

66,659. WATCHCASE. Artuur W. Wapbsworts, 


Fort Thomas, Ky., assignor to the Wadsworth 





Filed Nov. 


Watch Case Co., 
t 14 


21, 1924. Serial 
years. 

66,660. WATCHCASE. : 
Fort Thomas, Ky., assignor to the W 


Ky. 
Term of paten 


Dayton, 
11,429. 


Artuur W. Wapswoatt, 
adsworth 









(Continued on page 119) 
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(Continued from page 112) 











Term of patent 


WATCHCASE CROWN. 
and ArtHuR P. CONANT, 
the Wadsworth 





Term of patent 14 


UNITED STATES TRADE-MARKS 


[The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Sec- 
tion 6 of said Act.] 





Trade-Marks Published February 17, 
JEWELRY AND 
PRECIOUS-METAL 
Woop Co., Providence, R. I. 


Particular description of goods.—Artificial Pearls. 

Claims use since Aug. 1, 1924. 

JEWELRY AND 
PRECIOUS-METAL WARE.) E. M. Rosen- 

THAL JEWELRY Co., Washington, D. C. Filed 


iw" 


ption of goods.—Artificial Pearls. 
ums use since Sept. 1 





THE JEWELERS’ CIRCULAR 





ITT 








A. J. DeRoy, of Jos. DeRoy & Sons, is 
leaving in the next few weeks for Europe 
to buy diamonds for his house. Mr. DeRoy 
will take advantage of the time to also enjoy 
a vacation. 

Grafner Bros. expect to move in about 
three weeks to their new location on Liberty 
Ave. Many improvements are now being 
made to their new quarters in preparation 
for taking possession of the new home. 

Edgar J. Kaufmann has been re-elected 
president of Kaufmann’s Department Stores, 
the annual meeting of the concern having 
been held last week in New York. The 
company’s annual statement for 1924 showed 
net income of $1,632,524 for the year as 
against $2,255,236 in 1923. During the last 
year the company has made extensive im- 
provements, all of which or most in fact 
have been charged up to the operating ex- 
penses. The company has a capital of $1,- 
500,000 preferred and $7,500,000 common. 
The company retires $75,000 preferred 
stock each year and retired that amount 
several months ago. 

Window smashers were again busy in 
Pittsburgh last week, breaking two win- 
dows in one night. Loot valued at about 
$500 was stolen. The robbers first visited 
the place of the Crescent Jewelry Co., at 
641 Smithfield St., where rings and watches 
to the value stated were stolen. They then 
turned their attention to the store of Sol 
Cerf & Co. in the wholesale district but did 
not succeed in obtaining anything from this 
house. The police have started an investi- 
gation, believing the robbers used an auto- 
mobile and kept their engine going to 
deaden the sound of breaking glass. Both 
of the robberies were discovered shortly 
after midnight and they are believed to 
have been done by the same persons. 

A compromise has been affected between 
the Downtown Business Men’s Association 
and the Pittsburgh Railways Co. regarding 
the rerouting of cars and for the present all 
legal proceedings instituted by the organiza- 
tion and the John M. Roberts & Son Co. 
have been discontinued. There is now a 
movement on foot to give the railways 
company the right to operate street cars in 
Diamond St. The request to do so is in 
the hands of city council. The 2zgreement 
reached between the opposing interests is 
said to be satisfactory to both sides. The 
cars will be rerouted but in the downtown 
business section and not on the outskirts 
of it as had been anticipated. The con- 
troversy which has been going on has 
caused all kinds of excitement, as the re- 
routing change proposed by the railways 
company was much more serious than most 
persons imagined. 

The jewelers had a table at the dinner of 
the Pittsburgh Association of Credit Men 
held in the Fort Pitt Hotel Tuesday night, 
headed by George W. Best, of the Heeren 
Bros. Co., and Emil Fryer, of the Samuel 
W. Weinhaus Co. The speaker was Prof. 
Fairchild, of the department of economics of 
Yale. He spoke regarding the business 
man’s interest in the cost of government. 
He contended that every person who works, 
now gives 40 days’ time to the cost of gov- 
ernment. He believes that when the poli- 
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ticians of the country wake up to the fact, 
as he thinks they will, that expenditures 
mean taxation and urge and see that econ- 
omy is practiced in government, there will 
be a dawning of a new day. Otherwise he 
contends that there will be hardships and 
that in another generation instead of pay- 
ing 11% per cent of the income of the coun- 
try in taxes, about half of it will go in that 
direction. 














Jack L. Straub and wife have gone to 
Augusta, Ga., for a visit. 

Jeweler A. W. Buela, Harrisburg, paid a 
business visit to Lancaster last week. 

Tell Nussbaum, president of the Tell 
Watch Co., is recovering from an illness. 

Richard H. Smith and Miss Sarah Tom- 
linson, of the sales force of the S. Kurtz 
Zook store, have been on the sick list. 

Frederick A. Peters, of the H. S. Meiskey 
Co., mother, sister and cousin and Dr, and 
Mrs, Lewis Knight have gone to Cuba for 
a few weeks. 

E. W. Martin, whose home is in New 
Holland, Lancaster county, has sold his place 
of business in Glen Campbell, Pa., and will 
locate elsewhere. 

Edward Montandon, with Jeweler Daniel 
Drake, Kane, Pa., and Benjamin H. and 
Russell J. Fox, Mt. Carmel, Pa., visited 
Lancaster on business last week. 

Charles F. Reisner, of the traveling sales 
force of the H. S. Meiskey Co., left last 
week on a tour of their southern trade, and 
will be gone until June. Another of the 
firm’s salesmen, Carl Breinig, has gone west 
on a month’s business trip. 

The February meeting of the Lancaster 
Jewelers’ Association was held at. Hotel 
Brunswick, luncheon being served after the 
business session, at which a general discus- 
sion of “shop” took place. Merritt R. 
Sutherland and wife of York, Pa., visited 
his parents here last week. 

John J. Bowman, of the Bowman Tech- 
nical School, spent part of last week in New 
York and Boston. In the latter city Mr. 
Bowman, the treasurer of the Horological 
Institute of America and chairman of the 
Educational Committee, was one of the 
speakers at a meeting the evening of Feb. 
19 before the Institute at the Copley-Plaza 
Hotel. 

Emil Tschantre, Cambridge, Md. a 
student of the Bowman Technical School, 
who has been in his father’s jewelry store 
since before Christmas, has returned to the 
school, So has Miss Marie Baker, daughter 
of Jeweler G. F. Baker, Hagerstown, Md., 
a former student in engraving, who returns 
to take a course in jewelry. Wilmer E. 
Crossley, a Government student, secured one 
of the stellar prizes in the recent Home 
Beautiful Show here. Edward H. Morris, 
Franklin, Pa., and Lynn E, Swartz, New- 
ville, Pa., have enrolled as students. Donald 
M. Miller, Lancaster, has finished a course 
and taken a position with Roy Lefever, Lan- 
caster, and Arthur Wackenheimer, New 
York city, has taken a position with C. A. 
Shinneman, Chambersburg, Pa. Robert E. 
Smith has finished and returned to his home 
in Montpelier, Vt. 
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